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RAISING PRICES ALL AROUND. 


Perfumers, goods manufacturers, flavoring ex- 


toilet 


tract makers, barbers’ supplies dealers and others of our 


industries may just as well face the inevitable. Prices 


will have to be raised 


Conditions differ in the various states to some extent, 


Federal incubus will 
Ne W 


but the be the same throughout the 


country. In York we have both the capital and in- 


come taxes. In addition we have the Federal income tax, 


excess profits tax, 5 per cent. war tax, double alcohol tax 


and 10 per cent. tariff 


Practically everything is advancing. Higher wages for 


skilled workmen, the draft taking away desirable help, th 
price of practically everything in raw materials increasing, 
has opened a situation that requires drastic and immediate 


action. Glass containers, for example, are advancing and 


tin for toilet goods is practically shut off for the 


months. There seems to be no end to the items 


crease, 


The makers of proprietary medicines are preparing to 


raise their prices on $2, $4 and $8 goods to $2.80, $5.50 and 


$9 per dozen, respectively. Of course, the retail 


would be increased to a figure that would give the 


his usual percentage of profit. 
Prominent wholesale druggists have been consi 
creases and one big chain-store system already has put ou 


a new price list of increases. Under the anti-trust 


there: are difficulties in the way of concerted action, but 


nevertheless something must be done. The new taxes 


threaten to wipe out more than the profits of some manu- 
facturers in our lines. The simplest way seems to be a 
although some favor 


Whichever 
You are 


direct raise on present packages, 


smaller packages at the old prices. 
there 


is adopted 
should be no delay beginning to lose 
NOW. Why keep on losing? 


In our February issue we called attention to the fact that 


money 


the percentage of profit then had dwindled dangerously 
and that it was time to act 
has gone to war and we must pay our shares 
The 
that and carry our own loads is to conduct business upon 
a system that will keep our industries upon an even keel, 


Since February our Nation 
of the bur- 


dens. War is enormously costly. only way to do 


neither losing money nor failing in our obligations to the 
American Nation, our industries, our firms, our families 
and ourselves. 
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THE WAR TAX FIGHT AT WASHINGTON. 

As we go to press the war tax legislation in Congress 
is still up in the air. There has been a disposition in the 
House to dodge important issues and put the final form- 
ulation of the War Revenue Act up to the Senate. As 
our Washington correspondent shows, in his comprehen- 
sive review of the situation, the Senate Finance Committee 
has anticipated this responsibility and is preparing to go 
ahead promptly, using the House bill, when passed, as the 
foundation for its work. That does not 
will be radical changes in the way of reductions, but it 


mean that there 


portends fairness and a just distribution of the enormous 
burdens which the taxable interests in business must carry. 
Our Washington correspondent thus reviews the situation: 

WasHINGTON, May 18.—Following a few days’ hearings 
on the war revenue bill and the filing of briefs and state- 
it, the 


Senate Committee on Finance today began the considera- 


ments in writing by various parties affected by 
tion of the bill, which aims to raise about two billions of 
additional revenue for the United States government for 
purposes connected with the German war. 

The committee has decided that all of its members shall 
participate in the preparation of the bill, which is different 
the It has the 
majority representing the party in power to consider such 


from usual course. been customary for 


bills behind closed doors, and usually it has been done of 
late years by subcommittees working on different sections 


of the bills. 
as well as majority Democrats on the Finance Committee, 


In this case, however, minority Republicans 


which was true in the House Ways and Means Committee 
also, 
moniously 


are working on the revenue bill more or less har- 


It is stated that there will be no subcommittees 


to handle the bill in the Finance Committee 


That committee decided in the interest of time saving 


to get to work on the bill without waiting for it to pass 
the House. At this writing the House has not yet reached 
the perfumery schedule of the revenue bill, but the Senate 
Committee has before it for consideration in that con- 
nection statements made at the hearings by representatives 
of the perfumery industry and a brief filed in behalf of the 
Manufacturing of the United 


States 


Perfumers’ Association 


There is no end to pulling and hauling that is going on 
at both ends of the capitol in connection with the bill and 
nobody has been found to prophesy just what will be done 
in the revenue bill in its final form as regards the perfum- 
ery industry and allied trades. 

The House Ways and Means Committee estimates in its 
report on the revenue bill that $4,750,000 could be raised 
This 
would be under paragraph (h) of Section 600 of the bill, 


by the taxes proposed on perfumery and cosmetics. 
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essences, spirits, oils, etc., 











































of a character that is somewbg 








: transpe 
medicinal. In other words, it covers a number of Propris fe taxes 0 
tary preparations, and reads as follows: cluding 
(i) Upon all pills, tablets, powders, tinctures, conveys 
troches or lozenges, sirups, medicinal cordials or also dit 
bitters, anodynes, tonics, plasters, liniments, salves, inherit 
ointments, pastes, drops, waters (except those : | 
taxed under section three hundred and eight of Phe 
this Act), essences, spirits, oils, and all medicinal the cus 
preparations, compounds, or compositions whatso- importe 
ever, the manufacturer or producer of which a 10 pe 
claims to have any private formula, secret, or oc- ; 
cult art for making or preparing the same, or has on cg 
or claims to have any exclusive right or title to the tariff 
making or preparing the same, or which are pre- rate on 
pared, uttered, vended, or exposed for sale under 50) per 
any letters patent, or trade-mark, or which, if pre- bi ‘ies 
; : : ; © inc 
pared by any formula, published or unpublished, MS 
are held out or recommended to the public by the s matter, 
makers, venders, or proprietors thereof as pro- propose 
prietary medicines or medicinal proprietary medi- transpo 
cinal articles or preparations, or as remedies or With 
specifics for any diseases, or affection whatever 
affecting the human or animal body, and which are exists 
sold by the manuacturer, producer, or importer, a posed i 
tax equivalent to five per centum of the price for cidevab 
which so sold. bill wil 
Section 308 of the bill, referred to above, provides for; Deine 
tax of 10 per cent of the selling price on all prepadi® senorte: 
° ° . ° 2 Sere 
syrups and extracts intended for use in the manufactur} one h 
or production of beverages, ordinarily known as sf P the am 
drinks by soda fountains, bottling establishments, and sim },- taxs 
lar places. This may hit the flavoring extract trade ft caised | 
well as the soda water flavor manufacturers. Be out the 
The bill further provides in Section 603: Bm posed 
Sec. 603. That upon all articles enumerated in © articles, 
subdivisions (g), (h),(i), and (j) of section six h terms 
hundred which are not in the possession of a re- aie 
tailer on the first day of May, nineteen hundred 4 
and seventeen, and which, on the day this Act is 7 °% ‘ 
° A hir 
passed, are held and intended for sale, there shall within | 
be levied, assessed, collected, and paid, a tax equiv- § the rev 
alent to five per centum of the wholesale price now m 
paid therefor. This tax shall be paid by the per- re 
son, corporation, partnership, or association s0 oe 
holding such articles. i: mitted 
T . . oe :@ from te 
The income tax and excess profits tax provisions os 
. . . . : - me increas 
the bill will seriously affect corporations, firms and iné- ee 
: . ° 7 ae ee up the 
viduals engaged in the perfumery, toilet preparation, sou eI 
° e a t 
and flavoring extract trades—those of them who have bee -— 
. the inci 
lucky enough to make a little money. — 
or impr 


also injuriously affect these industries. 
make the 
double the present tax. 


The increased taxes proposed upon distilled spirits W 


It is proposed t 
$2.20 


tax $2.20 per proof gallon, in other words 


preparation and flavoring extract makers would have # 


pay a tax of $4.18 per gallon for the alcohol they use! 


This means that perfume, toil 

















which 


follows: 


“(h) Upon all perfumes, essences, extracts, 
toilet waters, cosmetics, vaselines, petrolatums, 
hair oils, pomades, hair dressings, hair restoratives, 
hair dyes, tooth and mouth washes, dentifrices, 
tooth pastes, aromatic cachous, toilet soaps and 
powders, or any similar substance, article, or pre- 
paration by whatsoever name known or distin- 
guished, used or applied for toilet purposes, and 
which are sold by the manufacturer, importer, or 
producer a tax equivalent to five per centum of the 
for which so sold.” 


reads as 


price 


The next following paragraph of the bill also applies to 
the trace 


which has to do with certain powders, ointments, 





their business. Stocks of spirits on hand in the establis 
ments of dealers at the time the act passes are to be taxth 
A tax of 15 cents additional will be imposed under th 
present terms of the bill upon rectified spirits. It is pt 
vided, that the taxes shall not apply % 
cordials or liquors that were taxed under the revenue #@ 
of September 8, 1916, nor to blended wines or blendet 
On sparkling wines, etc., the tax woul! 
be doubled, also on grape brandy or wine spirits; W 
10 cents per gallon would be added to the tax on swéé 


however, new 





straight whiskeys. 





wines in the hands of the producer when the act is passé 


The proposed taxes on light, power, heat, and telephott 


service, on advertising, insurance, freight and passengt 












ditional 
individu 
A hai 
heavy it 
successf 
tax and 
Little 
cated by 
the tax 
should | 
erage 7 
less tax 
purpose: 
There 
the new 
its enfo 
of the 
and dea 
order te 
Is stated 
























assage automobiles, stamp 


transportati 1 tickets, the ? 
mmercial instruments and other documents, 1n- 


taxes on ¢ 


cluding bonds, bills of sale, capital stock, drafts, notes, 


nveyances tries, proxies, and power of attorney will 
con ae - 























a also directly affect the trade, as will the increased federal 
ves, inheritance 
jose The bill 4 ses to increases by 10 per cent ad valorem 
inal the customs tarifi duties now imposed by law upon articles 
tso- imported | nd for the trade from abroad and to impose 
lich 4 10 per cent ad alorem flat tariff rate on all articles now 
OC on the free list by the terms of the Underwood-Simmons 
- tariff Act \ finally it proposes to double the postage 
ore. rate on postal cards and private mailing cards and to add 
\der s) ner cent to the 2 cent letter postage, not to mention a 
pre- hie increase in the postage rates on second class mail 
= sanie, including newspapers and periodicals, which it is 
a proposed to base on a zone system according to distance 
edi- transported, 
or With regard to the postage rate question, the belief 
“aa S exists in apparently well informed quarters that the pro- 
ra posed increases on second class mail matter will be con- 
for 1 ed and modified. There are signs that the 
changed in various other particulars also. 
es for; protests of business interests, it has been 
Dreparti reported that the Senate committee was apt to reduce by 
ufactor i <ome hundreds of millions, perhaps half a billion or more, 


as Sol that would be raised 


bill, leaving that much more to be 


t of additional revenue 
by taxation under the 


trade SMM raised by the sale 


nd sim: 


of bonds. Ii this suggestion is carried 





out there would be opportunity to reduce the taxes pro- 


perfumes, soaps, toilet preparations, proprietary 





d in es, etc, and many other articles covered under the 

six B® terms of the bill 

Pe However, the situation may be modified as the result 

- of the submission by Secretary of the Treasury McAdoo 

shall within the last twenty-four hours of amended estimates of 

Juiv- the revenue that will be needed by the government, which 
mounts up to over $2,200,000,000 that the adminis- 


price HP poy 
er ; ne : ‘i , 
, > : tration advocates raising by taxation. The estimate sub- 


mitted several weeks ago called for $1,800,000,000 revenue 


from taxes. In the circumstances, it may be necessary to 


sions cs F 

nd ind increase some taXcs or impose new ones in order to make 
, - . 

on, S0af up the deficit 

ave bet It looks as though the so-called retroactive features of 


the income tax provisions of the bill would be eliminated 
- or improved considerably. That provision means an ad- 
irits Wii s 


ditional tax on last year’s incomes of corporations and 


i _ fe individuals 

ao \ hard fight is being made all along the line against 
sy oe heavy increases in the tax on spirits and it may be partly 
we successful. The House went as high as it could on this 
y = tax and it will probably decrease production of spirits. 
wen 5 Little has been heard, however, of the proposition advo- 


cated by some connected with the perfumery trade that 


nde GH% the tax on alcohol used in that and related industries 


t is PRE should be less than the tax imposed upon alcohol for bev- 
apply MM erage purposes It is thought possible that somewhat 
enue 5 less tax might be authorized on alcohol’ for government 
blenats | Purposes, for instance, in the manufacture of munitions. 

Ax wot There is plenty of opposition to the tariff section of 
rs; whik the new bill, and it is thought it may result in postponing 
on sweé ts enforcement for a certain period after the enactment 
js passe Ot the law so that American manufacturers, importers 
telephont and dealers will have time to readjust their business in 





order to meet the new conditions. 
Is stated, 


yassenget In many cases now, it 


contracts are based upon prices regulated by old 
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RAISE WAGES; NOT RIVALS. 





One raise in time saves nine. Some men are 
so competent that numbers can’t replace them. 
Give a good worker his due or he’ll collect it 
later on with compound interest. 

You can hide your appreciation from a satis- 
factory employee, but you can’t conceal his 
ability from competitors. Efficiency is so 
scarce that everybody is willing to pay the 
limit for it. 

After you lose the services of an undersal- 
aried assistant you'll likely find the secrets of 
your own business turned against you. No- 
body owes a loyalty that isn’t earned. How 
many concerns would still be flourishing if a 
meagerly, close-fisted policy had not driven 
their strongest men to other houses or inde- 
pendence? 

Co-operate with your men. They are a part 
of your equipment that has eyes; they see 
conditions that should be remedied, conditions 
to which you yourself may be biind 

Confide in your employees; use their sug- 
gestions to go with your own ideas. Give your 
men efficient equipment and your co-operation. 
It will bring you dollars in many ways. Eff- 
ciency lowers your costs and keeps the conf- 
dence of your employees, for merit will make 










































its way. Deal right: it costs less than a future 
fight. Don’t train your own rivals and then 
turn them loose to put you out of the run- 
ning.—/iquid Bottler. 








duties or the absence of duties. A period of 


m ninety 


] 


days to six months has been urged by many business men 
as a reasonable allowance of time after the bill becomes 
law. 

There were several persons attending the hearing on the 


A. M 
of the Manufacturing Perfumers’ Association was there, 
as well as A. I. Smith, Jr., of New York, attorney for the 
D. H. McConnell, of 
Co., was the principal witness. 


perfume and related schedules. President Spiehler, 


> 


association. the California Perfume 


He outlined briefly the ob- 
jections of the trade to the provisions of the bill directly 
atfecting it, referring to the tax on perfumes, etc., which is 
much heavier than under the Spanish war revenue law, 
the increased levy on distilled spirits, the tariff duties, etc. 

W. O. Thompson, representing N. K. Fairbank Co., 
later in the 


the language with 


ap- 
He 


reference to 


peared connection with soap question. 
advocated clarification of 
soap so that soaps used for toilet purposes would be more 


Un- 


whether a 


clearly defined and segregated from laundry soaps 
der the present, he said, there would be doubt 
particular soap should be taxed or not, pointing out that 
certain soaps are used for toilet as well as other purposes. 
\ brief has been filed by President the 
“protest 
against the special taxation of an overburdened industry.” 
The the 
toilet soaps, 
transportation, essences, etc. 


Spiehler for 


Manufacturing Perfumers’ Association by way of 


brief deals with proposed taxes ot 


distilled 
It is proposed in 


perfumes, 


preparations, etc., spirits, imports, 
the brief 
is to be taxed, it should be done by 


stamping at the time of sale to the consumer so that the 


that if perfumery, etc., 


latter would pay the tax, on the basis of 1 cent for each 
25 cents of value. 

Others who were heard were Chas. M. Woodruff, of the 
Amer. Drug. Mfrs. Louis K. Liggett, president of 
the United Drug Co.; and H. B. Thompson, counsel of the 
Proprietary Medicine Assn. 


\ssn.; 
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In President Spiehler’s protest to the Finance Committee 
of the Senate he said in part: 

“On behalf of the Manufacturing Perfumers’ Associa- 
tion we desire to place before your honorable committee 
a few plain business facts regarding the provisions of 
Title VI, Section 600, Subdivision h of the War Revenue 
Bill as framed by the Ways and Means Committee of the 
House of Representatives. This provision imposes a tax 
equal to 5 per centum of the manufacturers’ selling price 

“Perfumery and toilet waters constitute but a very small 
percentage of the output of the industry represented by 
the Manufacturing Perfumers’ Association. The leading 
products of the industry are soaps, tooth and mouth 
washes, dentifrices, tooth pastes, talcum powders and other 
similar goods. Throughout the length and breadth of the 
land the use of these goods is being urged upon the people 
by the Federal Bureau of Public Health, by local boards of 
health, and by intelligent physicians, surgeons and dentists. 

“The use of dentifrices and tooth washes, especially, is 
not only insisted upon by the highest medical authorities, 
but even the public schools in many communities are being 
utilized as channels through which to disseminate knowl- 
edge of the importance of the care of the teeth and the part 
that sound teeth play in the maintenance of health. Both 
the Army and Navy have recently becOme aroused to the 
necessity of looking after the teeth of enlisted men, and 
the tooth brush and tube of tooth paste go with the soldiers 
into the trenches. 

“Tt would hardly seem necessary to point out the absurd- 
ity of taxing as luxuries ordinary toilet soaps, which are 
absolutely necessary to personal cleanliness. 

“The taxing of ‘toilet powders,’ without discrimination 
as to kind, imposes a burden upon a very important prod- 
uct of our trade, 90 per cent. of which is used in the 
nursery and in the hospital, namely, talcum powder, scented 
or unscented. The use of this article is absolutely neces- 
sary in the care of every infant from the day of its birth, 
while in hospitals it is employed in a hundred ways for the 
comfort of suffering humanity. In the treatment of pa- 
tients by massage enormous quantities of talcum are con- 
sumed and thousands of fever-racked patients are soothed 
to sleep by applications of this valuable agent. Yet in this 
bill talcum powders are not differentiated from face pow- 
ders, though entirely distinct in material, method of manu- 
facture and purpose of application. 

“Turning now to the subject of perfumery, which ap- 
pears to have occupied a large place in the minds of the 
framers of this section of the bill, although as a matter 
of fact it is a small factor in a small industry, a few 
figures will demonstrate the absurdity, from the Govern- 
ment’s own standpoint, of imposing a tax thereon or of 
taking any action calculated to restrict in any way the sale 
of this article. As a matter of fact the Government of the 
United States is in partnership with every manufacturer 
of perfumery, toilet waters, flavoring extracts, etc., and is 
interested to a far greater extent than the manufacturer 
himself in the largest possible consumption of these goods. 

“In illustration of this point we would say that the chief 
material in the manufacture of these products is alcohol, 
which constitutes 80 per cent. of medium grade toilet 
waters and extracts. These goods sell at from $6 to $8 
per gallon and because of the doubling of the spirit tax 
provided in another section of this bill, every gallon of 
these goods will pay to the Government a tax on the al- 
coholic contents thereof amounting to $3.40. The manu- 


facturers’ tax of 5 per cent. provided by the perfumery anj 
cosmetic section would amount to from 30 to 40 cents, 
“This demonstrates beyond question that the interps 
of the Government in the tax on the alcohol contained j, 
these goods is at least ten times as great as in the manp. 
facturers’ tax. It is, therefore, the height of economic 


folly for Congress to impose the slightest burden upon 


the sale of these goods which, in proportion to their price 
are today enormous revenue producers, 

“The profits made in this small industry are grogs| 
exaggerated in the public mind and evidently in the minds 
of the framers of this bill. We are in position to lay be 
fore your committee transcripts from the records 0 
typical manufacturers of these goods showing that their 
net profits do not average 10 per cent. It follows, there. 
fore, that a tax of 5 per cent on a manufacturer's pricy 
will amount to more than one-half of the net income oj 
these producers. It must be borne in mind that this cop. 
tribution must be made in addition to corporation, income 
excess profits and all other taxes which those engaged i: 
our industry must share with the other business men of 
the country. 


“But this does not tell the whole story regarding th 
situation now confronting this small body of manufac. 
turers. War conditions have made it almost impossible for 
us to secure raw materials to carry on our business and 
such as we are able to procure bring prices ranging from 
200 to 3,000 per cent above normal. 

“The bulk of our materials are imported. For years n 
import duty was imposed upon them, but under the Under- 
wood-Simmons tariff law Congress placed an impost of 
20 per cent. on practically all these materials. The pres- 
ent bill increases this duty 10 per cent. ad valorem, making 
a burden of 30 per cent. on war-inflated prices, the dut 
amounting in many instances to more than the normal 
price of the article itself. Freight rates are at present 
abnormally high and insurance rates amount to 25 per cent 
of the appraised value of the merchandise. 

“Another feature of the pending bill that will have seri- 
ous consequences for those engaged in this industry im- 
poses a tax of 10 per cent. on passenger transportation 
One of our members, who employs but 30 traveling sales- 
men, pays in railroad fares $900 per man per annum, ora 
total of $27,000. The proposed tax on this transportation, 
amounting to $2,700, will add an expense of one-half of 
one per cent. on the gross sales of these travelers, which 
do not exceed $15,000 each. 

“We submit that, upon the showing we have made, our 
trade can not bear any further burdens. Should it be 
deemed necessary, however, to raise money by taxing our 
products, we suggest that much more revenue can be se- 
cured, and in a far more equitable manner, by imposing 
a stamp tax to be paid by the consumer, the stamps to 
be affixed by the retailer at the time of sale, as is now done 
in Canada. This tax, on a basis of 1 cent on each pack- 
age selling for 25 cents or less, 2 cents on a 50-cent pack- 
age, etc, would be equivalent to 4 per cent. of the retail 
price and would net a very considerable sum. 

“In addition to the broad propositions above set forth 
there are certain details of the bill to which we would 
draw your special attention, which do not appear to have 
been accorded due consideration by its framers. The first 
of these is the heavy handicap placed on American man 
facturers of goods containing alcohol by the failure of the 
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provide adequate compensatory duties on compet- 

g imported articles. 

“In all tariff schedules in the past Congress has pro- 
vided duties on articles containing alcohol or in the manu- 
facture of which alcohol is used which are designed to be 
of the internal revenue tax paid by the 
Whenever 


compensatory 
American producer on the alcohol consumed. 
the spirit tax has been changed the tariff schedules have 
been modified accordingly. Yet in this instance with an 
increase of 100 per cent. in the tax on our most important 
material—constituting in the case of bulk toilet waters or 
extracts, for example, no less than 65 per cent. of the 
manufacturer’s selling price—the only compensatory ad- 
justment of the tariff ts an ad valorem increase of 10 per 
cent., which is fully offset by an increase at the same rate 
in the duties on our imported raw materials. 

“Another incongruity in the House bill should have your 
careful attention. In the classification of the products of 
our industry found in Title VI, Section 600, Subdivision h, 
the 5 per cent. manufacturers’ tax is levied upon ‘essences’ 
as such without discrimination between goods made and 
sold to the manufacturers of perfumery as materials for 
incorporation in finished products and those made by pro- 
ducers of perfumery for sale to the retail trade or the 
consumer. This will result in many instances in double 
taration and we are confident that the committee’s sense 
of justice and fairness will dictate a proper amendment to 
guard against this danger. 

“Our trade is further menaced by a provision in Section 
603, which imposes a tax on goods on hand when the law 
becomes effective. We would respectfully urge that this 
feature of the bill be changed so that the tax shall become 
effective immediately upon the passage of the act instead 
of at a later date, and shall not apply to goods on hand. 
In our trade it is the custom to sell goods in January, 
February and March for delivery during May and June. 
These goods are the property of our customers after their 
sale, but they are in our possession and would be subject 
to tax under Section 603 of the bill. Owing to railroad 
embargoes this situation is more marked this year than 
ever before in the history of our trade and the hardship 
would be very great if we were assessed with a tax on 
goods already sold, the price of which we can not possibly 
advance 

“In conclusion we beg to assure your committee that 
our industry is animated by the same spirit of patriotism 
that is now being so strongly manifested throughout the 
country. To whatever extent Congress in its wisdom shall 
increase corporate and individual income taxes, excess 
profits, or any other impost bearing equally upon the pro- 
ducers the whole country, we will cheerfully contribute 
our share, but we most earnestly urge you not to destroy 


our business, in the success of which the Government has 


Condi- 
tions which neither we nor Congress can control promise 


so much at stake, as we believe we have shown. 


to handicap us heavily and we look confidently to you 
for an intelligent and statesmanlike handling of a prob- 


lem that is vital to the welfare of the whole country.” 


PRICE RESTRICTIONS ILLEGAL 
By a decision of the Supreme Court of the United States 
on April 9, in the case of R. H. Macy & Co. against the 
Victor Talking Machine Company, the court held that 
Price restrictions by means of licenses for the public use of 
patented articles were illegal, and that patents of ma- 


chines are limited to the mechanism. Under this ruling 
the public can use any materials—in this case, records— 
without restriction by the manufacturer of the machines. 

It is expected that owners of patents, trade marks and 
copyrights will try to obtain privileges through further 
The bill introduced by Representative Stevens 
having been lost in the Sixty-fifth Congress, Representa- 
tive Stephens of Kansas now is pressing a bill similar to 


legislation. 


the old Stevens measure. Business men opposed to price 
fixing laws are determined to fight the proposed statute. 
Friends of price maintenance say the decision is a blow 


at methods and not at the principle 


U. S. P. TRUSTEES ELECT OFFICERS. 

The Board of Trustees of the United States Pharma- 
copeeia held its annual meeting at the Cosmos Club, in the 
Prof. J. H. Beal, of Urbana, 
M. Whelpley, of 
Hilton, of Washington, 
had been elected treasurer for ten years, two years before. 


national capital, recently. 
Ill., was re-elected chairman, and Dr. H. 
St. Louis, secretary. Samuel L. 

The board decided to invest $20,000 of its funds in the 
war bonds now being offered, an evidence both of its 
patriotism and its prosperity. The trustees were the guests 
of Mr. Hilton at luncheon at the Cosmos Club and ot Dr. 
H. W. Wiley in the evening at dinner at his home. Those 
present in addition to those mentioned above were: Prof. 
Joseph P. Remington, Dr. William J. 
W. Meissner. 


Schieffelin, and F. 


DON’T BE A TRADE SLACKER! 

On another page we are printing an appeal to all tirms 
in the trades in which we are interested to join the asso- 
ciation which is working for the welfare of that particular 
line of industry, unless already a member. In this time 
of war and stress there is much greater reason than ever 
before for the men in every business to bear their share 
of improving conditions. We will supply any information 
desired to those not now members of the following asso- 
ciations : 

Manufacturing Perfumers’ Association. 
Flavoring Extract Manufacturers’ Association. 
National Manufacturers of Soda Water Flavors. 
Perfumery Importers’ Association. 

Barbers’ Supply Dealers’ Association. 


Chicago Perfumery, Soap and Extract Association. 


PROPRIETARY ASSOCIATION. 

War tax measures formed the chief topic at the thirty- 
fifth annual meeting of the Proprietary Association of 
America, which was held at the Hotel Astor, New York, 
May 8-10. 
stand their fair share of the cost of war, but opposed the 


The 200 members expressed a willingness to 
5 per cent. tax on their products as discriminatory. A 
delegation of twenty-five was sent to Washington. These 
officers were re-elected for the ensuing year: 

President, Frank A. Blair of Foley & Co., Chicago; first 
vice-president, W. H. Grove, of the Lydia F. Pinkham 
Company, Lynn, Mass.; second vice-president, Allen F. 
Moore, of the Pepsin Syrup Company, Monticello, IIL; 
treasurer and secretary, Charles P. Tyrrell, of the Syra- 
cuse Medicine Company, Syracuse, N. Y.; executive com- 
mittee, to serve for three years, E. K. Hyde, of Buffalo, N. 
Y., and R. R. Land, of Binghamton, N. Y. 



















































































































































































































































































































































































































































































BABSON’S TRADE OUTLOOK. 


Roger W. Babson, the noted and trade 
expert, in his current outlook, gives the following survey 


statisti-al 


of business conditions, based upon thorough investigation 
and careful observation of the field: 


“There should be no danger of a serious weakening in 
banking conditions, provided the new government bonds 
are purchased by individuals. In fact, our entrance into 
the war at this time may lessen the disastrous financial 
readjustment later. There are two reasons. 

“(1) Further gold imports, which themselves were be- 
coming a dangerous source of inflation, will be checked. 
In their stead we shall build up a wall of credit with 
Europe which should prevent an embarrassing withdrawal 
of gold to Europe after the war is over. 

“(2) The burden of responsibility for further loans to 
the Allics will be borne by the United States Government 
instead of by the banks. It makes, however, a vast differ- 
ence whether our banks buy short-term United States Gov- 
ernment notes, or whether they buy long-term loans or 
any form of foreign loans 

“There is no reason to expect any more serious strin- 
gency in call and short-time money than has occurred in 
England. To-day, after nearly three years of war, call 


money is quoted in London at about 4'4 per cent., while 
be had at about 


Temporarily, we shall have heavy with- 


even three and four months’ funds can 
434 per cent 
drawals of funds from certain localities, as payments on 
Ample 
however, to avoid a serious lack of funds in 


the government loans are made provision has 
been made, 
any quarter 
“Under the new bond issue bill, the Secretary of the 
Treasury is authorized to redeposit amounts withdrawn 
from banks to pay for government bonds, and no reserve 
will be Merchants and 
manufacturers should have no difficulty in 
adequate short-time accommodations, although it may be 
necessary to pay somewhat higher rates than at present. 


“We again urge business men to keep their books in 


required against such deposits. 


securing 


shape so that a satisfactory statement of condition can 
readily be furnished. This will enable your bank to 
Bank. 


Also make use of trade acceptances as far as possible, as 


rediscount your paper with its Federal Reserve 
these can be discounted at a saving of ™% to 1 per cent. 
interest. 

“The weight of war financing will be felt by those con- 
cerns which have to obtain new capital. 
buy $5,000,000,000 of Government bonds this year, it 
means that they will buy approximately $5,000,000,000 less 
of some other securities 


If our investors 


Funds for private business pro- 
motions will be very scarce. This is now the situation 
with our Allies, where all new capital applications are 
controlled by the Government 

“The effect of the new government issue on domestic 
honds is already evident. 
hastening the 


Our entrance into the war is 
leveling process between European and 
United States bonds which would otherwise have occurred 
when peace came. It may be that European bonds will not 
advance much in price until the war ends, but the pooling 
of our resources with our Allies should prevent their bonds 
from declining as they otherwise would have declined. 
“Foreign bonds placed in this country should especially 
be benefited. The proposed loans of nearly half a billion 
dollars a month to the European Allies should prove an 
effective support to exchange of those countries. 


Persons 
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OUR ADVERTISERS—XXIX. 
SYNFLEUR SCIENTIFIC LABORATORIES. 
Monticello, N.. Y. 

Essential Oils, Raw Materials, Et 
PERFUMER PUBLISHING Co., 

New York City. 

Gentlemen: If our experience in advertising in your 
paper had not been satisfactory we would not have renewed 
our contract or extended same. 

You know very well that in our line of business it js 
absolutely impossible to trace returns. We know that your 
paper is the only one that covers the industry in this coun- 
try and therefore we have ueed it continuously for the 
I think that the mere fact that we have 
used 82 inserts so far in your publication, that is, that we 


past seven years. 


have advertised for over seven years consecutively, four 
pages in each issue, is better than anything | might be 
able to say in favor of your publication. 

I know that your paper is absolutely impartial, has been 
fair to all interests and | am glad to use it as an advertis- 
ing medium on this account. I know you reach the right 


class of trade in this country and therefore you can count 


on our hearty support. 
Very truly yours, 
SYNFLEUR SCIENTIFIC LABORATORIES, 


\lois von Isakovics, Proprietor. 


who hold foreign securities and foreign exchange, there- 


in a better position by our having joined the 
war. Those investors, however, who have been holding 
low-yielding domestic bonds will suffer.” 


fore, are 


STATEMENT OF THE OWNERSHIP, MANAGEMEN . 
CULATION, etc., required by the Act of Soares of dean 
1912, of THE AMeRican PerrumMex & EssentiaL Ort Review pub- 
lished monthly at New York, N. Y., for April 1, 1917 ; 
State of New York : 

County of New York f ®- 

Refore me, a notary public in and for the State and county afore. 
said, personally appesred Louis Spencer Levy, who, having been 
duly sworn according to law, deposes and says that he is the pub- 
lisher of THe AMeRicaAN PerruMER & Essentiat O1t Review, and 
that the following is, to the best of his knowledge and belief, a 
trve statement of the ownership, management (and if a daily 
paper, the circulation), etc., of the aforesaid publication for the 
date shown in the above caption, required by the Act of August 24, 
1912, embodied in section 443, Postal Laws and Regulations printed 
on the reverse of this form, to wit: , 

1. That the names and addresses of the publisher, editor, man- 
aging editor, and business managers, are: 

Name of Post Office address— 
Publisher, Iouis Spencer Levy, 80 Maiden Lane, New York, N. Y. 
Editor, Louis Spencer Levy, 80 Maiden Lane, New York, N. Y. 
Managing Editor, None. 
3usiness Managers, None. 

2. That the owners are: 

Perfumer Publishing Company, 80 Maiden Lane, New York. N. Y. 
Louis Spencer Levy, 80 Maiden Lane, New York. N. Y 

3. That the known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent. or more of total amount of 
bonds, mortgages, or other securities are: None. 

4. That the two paragraphs next above, giving the names of the 
owners, stockholders, and security holders, if any, contain not only 
the list of stockholders and security holders as they appear upon 
the books of the company but also, in cases where the stockholder 
or security holder appears upon the books of the company as trustee 
or in any other fiduciary relation, the name of the person or cor- 
poration for whom such trustee is acting, is given; also that the said 
two paragraphs contain statements embracing affiant’s full knowledge 
and belief as to the circumstances and conditions under which stock- 
holders and security holders who do not appear upon the books of 
the company as trustees, hold stock and securities in a capacity 
other than that of a bona fide owner; and this affiant has no reason 
to believe that any other person, association, or corporation has any 
interest direct or indirect in the said stock, bonds, or other securl- 
ties than as so stated by him. 

Louis Spencer Levy. 

Sworn to and subscribed before me this 30th day of March, 


1917, 
[seat] Mae Hart, ‘ 
Notary Public; Bronx Co.. No. 2; Bronx Register No. 820; Certifi- 
cate filed in N. Y. Co. No. 162: N. Y. Register No. 8180. 
(My commission expires March 30, 1918.) 
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PERFUME IMPORTERS’ ASSOCIATION ORGANIZED 


Officers Elected and Conference Held with Officers of the M. P. A. 


An association of importers of perfume and toilet prepa- 
rations, was formed on Thursday, May 3, at a luncheon 
given at the brevoort Hotel, by Mr. B. E. Levy, American 
agent for Coty, Paris. 

The following firms were represented: 

Roger & Gallet, represented by W. G. Walker. 

Alfred H. Smith & Co., represented by R. H. Smith. 

Frank M. Prindle & Co., represented by Frank M. 
Prindle 

Park & Tilford, represented by C. 

B. E. Levy, 

Maurice Levy. 

The editor was also invited to be present and, at the 
closing of the luncheon, was requested to define how, in 
pis opinion, the importers could act in harmony with the 


S. Welch. 


representing Coty, Paris. 


\W. G. WALKER 


American manufacturers. He explained there were at 
least three important matters in which the interests of the 
importers were identical with those of the American man- 
ufacturers, vi internal revenue tax, prohibition legista- 
tion, and misbranding. The most pressing mater, he ex- 
plained, was of course the war revenue legislation, which 
would weigh as heavily on the importers as on the man- 
ufacturers 

The consensus endorsed these views, and after brief dis- 
cussion, it was decided to form the Perfume Importers’ 
Association. 


E. Levy was elected president; W. G. Walker, sec- 
A legislative com- 
S. Welch, and in- 
Douglas of A. Bourjois & Co., New York, 
and Frank M. Prindle, was appointed. 


} 


retary; and R. H. Smith, treasurer. 
mittee under the chairmanship of C. 
cluding B. | 
These three gen- 
tlemen were also elected as members of the executive 
board, which includes the three officers. 

_ On May 10, representatives of this new association were 
invited to confer with the representatives of the Manu- 
facturing Perfumers’ Association, and the conference was 


held at the office of the latter association, 309 Broadway, 
New York. 


Those present were: Messrs. A. M. Spiehler, A. B. 
Calisher, D. H. McConnell and Walter Mueller of the 


M. P. A.: and Messrs. B. E. Levy, C. S. Welch and B. E. 
Douglas of the P. I, A. 


that the 
present legislative matters of both associations were 


After a thorough discussion, it was recogni 


identical, and that the best work could be done by co- 
operating through the same channels. Therefore, the 
Perfume Importers agreed to confer with the M. P. A. in 
all steps and to permit their arguments to be presented 
jointly, or embodied in the briefs, etc., filed by tne coun- 
sel and Washington representative of the M. P. A. The 


1 


expense of this work will be shared on a suitable basis by 


both associations. 
The action of the Perfume Importers 

association is an important step forward in the 

portends good results. 


trade and 


While primarily influenced by 


conservation of their own interests they have shown a 
' 


broadness of view in co-operating with the domestic man- 


E. Levy 


ufacturers that is highly commendable \n especially 
gratifying feature of the movement is the alacrity with 
which both domestic makers of perfumes and the im- 
porters have aligned themselves together in the common 
cause of protecting their mutual interests Unity of 
effort cannot fail to produce much better results than 
could be obtained by separate and divided action 


ACTIVE MONTH FOR THE MM. P. A. 

President Spiehler, Secretary Mueller, Treasurer Calisher 
and the Legislative Committee of the M. P. A. have 
all put in an extraordinarily active month in connection 
with the war tax fight at Washington. Copies of the reso- 
lutions passed at the convention in April have been sent 
to representatives and senators in Congress, briefs have 
been prepared, filed and in some cases offered personally 
to congressmen. Strong arguments have been evolved 
and the work of protecting the interests of members of 
the association in war legislation has gone on with a vim, 
vigor and courage of convictions that ought to have effect. 
The briefs have been duplicated to the members and there- 
fore it is not necessary to reprint them. The work is being 
well done. Theodore Ricksecker, former president of the 
association, has aided in the campaign with a strong per- 
sonal argument addressed to the congressmen, urging the 
repeal of the present tariff law and the re-enactment of 
the Payne-Aldrich law in its place. 





PATENT AND DESIGN PROTECTION* 


By Howard S. Neiman, of New York 


In treating the subjects of trademarks and design pat- 
ents, | prefer, under the circumstances, to approach them 
from the viewpoint of commercial advantage rather than 
from that of legal protection. It is for you to decide what 
property you wish protected; it is the duty of your at- 


torney to safeguard that property if legally possible. 


| know of no business in which trademarks and designs 


are of greater importance than in yours. They are the 


basis upon which your goods are sold. The character of 
your products and the uses in which they are employed 
immediately suggest the necessity of trade name and de- 
sign protection. The value of your commodities cannot 
be determined until purchased and used, and a visual ex- 
amination is no test of satisfactory effectiveness. Some 
external method must therefore be employed to guarantee 
your standards and insure your products from piratical 
seizure. 

The only two methods which can be employed to protect 
these commercial rights are the adoption of distinctive 
trade names and characteristic package designs. 

Your products are not purchased as a toilet water, a 
perfume, or a face powder, but as a particular toilet water, 
a special perfume, or an individual face powder. In order, 
therefore, to protect your own business, and the purchas- 
ing public, from deception, it is necessary that you give 
each of your products a particular, special and individual 
name or sign, by which they may be ordered, with the 
assurance of fairness and honesty to yourselves and your 
customers. 

Too little attention is usually given to these important 
adjuncts of your business. The busy manufacturer, com- 
pletely engrossed in the production and sale of his prod- 
ucts, is liable to overlook the means whereby his pur- 
chasers identify his goods. He is thoroughly 
with the details of the factory and watches with close 
knows the 


conversant 


scrutiny the cost of production; he general 
scheme whereby his goods are sold, and can tell with great 
detiniteness the exact profit returned by any particular 
He guards his secrets most carefully and is 


He notes with 


products. 
ever vigilant in his costs and selling prices. 
satisfaction his increased sales and bends his energies to- 
still And all the while he is un- 
consciously increasing the vulnerability of his business. 


ward greater returns. 

The more successful a business, the greater the incen- 
tive upon the part of the unscrupulous to take unfair ad- 
vantage of it. The thief pays no attention to the cash 
drawer if he knows it is empty, but gives his expert at- 
tention to investigating the safe when he is assured that 
it contains another’s valuables. By your wide publicity of 
your products, with the names and designs by which, and 
only by which, they are known, you are inviting the con- 
sideration of the commercial highwayman, and by leaving 
the door unlocked and open, you are, by your own acts, 
an accessory to his crime. Should your employe, upon 
whom rests the obligation of protecting vour money, re- 
peatedly leave your safe open, his connection with your 
establishment would be limited only by the rapidity with 
And yet you, the one most inter- 
Your 


which you could talk. 
ested in your own affairs, are as negligent as is he. 


*Read at the Annual Convention of the Manufacturing Perfumers’ 
Association, New York City, April 11, 1917. 


trade names and designs are the direct cause of the cash 
in vour safe. 

It is not correct to imagine that your success is founded 
While that, of 


course, has a material effect upon the sale of your goods 


solely upon the superiority of your goods. 


and the retention of your customers, it is by no means the 
only cause of your prosperity. You must obtain new pur- 
chasers by the attractiveness of your products, and then 
retain them by furnishing them with an absolutely posi- 
method of These are the attributes of 


and the trade name. 


tive reordering. 
the design 

Of what advantage is it to you to expend your time and 
money educating the purchasing public for the benefit of 
Your only source of income is the public, every 
expenditure, 


others? 
other part of 
Your duty to your business and to yourself, therefore, is 


your business represents an 
to protect that public and to make them an_ inseparable 
part of your business. 

Once a customer, always a customer, is the aim of every 
manufacturer and merchant, but it becomes nothing but 
words unless you not only bind the customer to you but 
also divorce him absolutely from your competitors. 

Pay as much attention to the purchaser as you do to 
your factory, and your chief trouble will be in producing 
enough of your products to satisfy the demands for them. 


Trade Marks 

Let us consider for a few moments the definition of a 

trademark. 

The Supreme Court of the United States has held that 
a trademark 

“means a distinctive mark of authenticity through 
which the products of particular manufacturers or 
the vendable commodities of particular merchants 
may be distinguished from those of others.” 

It is to be noted that any distinctive “mark’’ may be a 
proper trademark, subject to certain exceptions noted be- 
low, and it has been further held that 

‘\ trademark is any name, sign, symbol, letter, 
figure, word, or device which others have not an 
equal right to employ for the same purpose, used 
to indicate the origin or ownership of the article to 
which it is attached, but which is not used to de- 
note quality.” 

A trademark therefore is not limited to words, but may 
be any device which has the qualifications of a trade name. 

A consideration of the question will at once disclose 
that there are a number of words and symbols which can- 
not be thus appropriated to sole use, because they have 
long been public property, will violate equity, work injus- 
tice, or be opposed to public policy. 

The trademark law states specifically that the following 
may not be registered as trademarks: 

1. Immoral or scandalous matter. 

2. The flag or coat of arms or other insignia of the 
United States, or any State or municipality or of 
any foreign nation, or the emblem of a fraternal 
society, or the publicly used emblem of any instt- 
tution, organization, club or society which was in- 


corporated in any State prior to the date of the 
adoption and use by the applicant. 


Trade names which are identical with registered 


2 
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er known trade names used upon merchandise of 

the same descriptive properties, or names so nearly 

resembling them as to be likely to cause confusion 
or mistake in the minds of the public or to de- 
ceive purchasers. 

Marks which consist merely in the name of an in- 

dividual, firm, corporation or association not writ- 

ten, printed, impressed or woven in some particu- 

lar or distinctive manner or in association with a 

portrait of the individual. 

Marks descriptive of the goods or of their charac- 

ter or quality. 

Geographical names or terms, 

‘o portraits of a living individual 
en consent of such individual. 
insignia of the American National Red Cross 
he Greek Red Cross. 


without the 


and these the courts have added marks which are de- 
ceptive of the goods carrying them. 

The law holds, 
if included in the above-mentioned exceptions, may be 
actual 
a trademark of the applicant, or his predecessors 


however, that any name or mark, even 


registered, if it has been in and exclusive use as 
from 
whom he derived title, for 10 years next preceding Febru- 
ary 20, 1905 

With the above-noted exceptions, all marks or names 
are registerable if used in commerce with foreign nations, 
or among the several States, or with Indian tribes. 

Having thus clearly in mind what may be registered, it 
is essential to consider the commercial advantages which 
it is desirous of obtaining, and then evolve some means 
for accomplishing those objects. 

A trade name or mark is adopted to inform the pur- 
chasing public that it is buying that which it intended to 
buy, to assure it that it is obtaining a certain definite de- 
sired product. The public orders solely from memory and 
long intervals may elapse between successive purchasings. 
The impression made by the trade name must therefore 

strong and lasting. 

In your business the list of trade names is a long one. 
Numerous manufacturers are 


and selling in- 


numerable products, each carrying a particular designa- 


making 


tion. There seems to be a desire, and it is a commercially 
erroneous one, to devise a name as nearly like someone 
else's as possible, without encroaching too seriously upon 
the other's 


rights. Originality and individuality are fre- 


quently lacking. It would seem as though confusion and 
not assurance was uppermost in the minds of the average 
merchant, and that he was endeavoring to produce uncer- 
tainty rather than certainty. The beaten path is the one 
most easily followed and incidentally the most unproduc- 
tive. Leadership can never be attained by tagging along 
with the crowd, and leadership spells success. A con- 
fusion in names may lead to the purchasing of an unde- 
sired and undesirable product, thus causing injury to both 
the producer and the consumer. A trade name must mean 
one particular product and no other. It must mean your 
product as differentiated from the product of your com- 


petitor. It must mean you. 


Experience has shown that if the trademark comprises 
word or series of letters: 

cther used words. 
should be easily pronounced. 

should be 


It should be distinctive from 


capable of being pronounced in but 
should be easily spelled. 

should be capable of being spelled in but one way. 
should be short. 
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It should be euphonious. 

8. It should be easily remembered. 

Many trade names fall far short of giving proper and 
complete commercial protection because they do not meet 
The 
articles carrying names which you cannot remember, or 
which you have difficulty 


the above requirements. store shelves are full of 
in pronouncing, and hence you 
dismiss them from your memory and their value is lost. 
The average purchaser has but a hazy remembrance ot 
the trade name and recalls simply a faint idea of it, and 


hence a name nearly approaching it, suggested by the 


clerk from his stock on hand, meets with acceptance and 
results in purchase. 
It should be always borne in mind that a trade name 


is a commercial asset whose value is absolutely dependent 


upon the memory of your customer. 


If the trademark consists of a sign or symbol, some- 
thing that appeals to the eye, 
1. It should be distinctive from other used symbols. 


2. It should have at least 


one outstanding feature of 
impressive effect. 

3. It should be simple. 

It should be easily described. 

\s a rule a symbol is not nearly as valuable as a word 
as a trademark. It requires a description upon the part 
of the buyer, at which the average person is not an adept. 
It requires more thought than a word, and hence is more 
easily forgotten. It cannot be expressed readily in written 
form, and unless it is extremely characteristic, a recollec- 
tion of it is not easily retained. 
trademark is not de- 
That right is his 
common !aw, irrespective of any Federal or State acts. 


\ party's sole right to a used 


pendent upon registration. under the 


is a part of his assets and good-will and cannot be as- 
sumed by another. He can trademark 
erty whether or not his mark is registered. 


protect his prop- 
He can pre- 
vent its commercial infringement and assert his sole right 
of use by the production of proper and convincing evi- 
dence. 

What, then, are the advantages of Federal registration? 

While such a registration does not give the user any 
new rights, it does grant to him many valuable means for 
the protection of those rights, which he does not possess 
detail 
would necessitate an examination into the rather involved 


under the common law. To enter into these in 
trademark decisions, which I am endeavoring to avoid as 
much as possible. Among these advantages I might men- 
tion that Federal registration is prima facie evidence of 
ownership, and therefore the opposing party must show 
use in the United States before its date; registration al- 
lows the field of use of the mark to be enlarged to cover 
a class of goods in distinction from a sole individual prod- 
uct; it may be used in evidence in a suit to restrain in- 
common-law mark to what com- 


plainant really claimed; it brings pre-existing rights which 


fringement of a show 
the proprietor may have had at common law within the 
cognizance of the Federal courts. The registration tends 
to give notice of the rights claimed, thus greatly prevent- 
enlarges the territorial 


ing unconscious infringement; it 


field of the owner’s rights. It places in his hands efficient 
machinery for the accomplishment of his legal monopoly. 
It throws the burden of proof upon the infringer. It 
grants him legal precedence and places him in the position 
of the offended. 


(To be continued.) 

























































































































































































































































































































































































OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION. 


These are busy times for the officers and committee- 
men of the Flavoring Extract Manufacturers’ Associa- 
tion. Not only are they looking after war revenue legis- 
lation and prohibition bills in the various states, but plans 
are being made for the next convention, which will be 


held in Congress Hotel, Chicago, on June 27, 28 and 29 


The Executive Committee held a special meeting at the 
Hotel Astor, New York City, April 27 and 28. Those 
present were: President Frank L. Beggs, First Vice- 
president F. P. Beers, Secretary oo M. Day, 
Treasurer F. A. Ross, C. F. Sauer, R. H. Bond, E. Horn- 
beck, Charles D. Joyce, J. L. Se and Attorney 
Thomas E. Lannen. 

After selecting the convention date, the committee 
plunged into plans to care for the members’ interests in 
Congress and in the State Legislatures. 

The proposed amalgamation with the American Spice 
Trade Association was further discussed and a committee 
of three, of which Charles D. Joyce, of the A. Colburn Co., 
Philadelphia, is chairman, was appointed to consider the 
matter further and make a report at the June convention, 

A resolution was passed asking the Interstate Com- 
merce Commission for a hearing on the proposed advance 
in freight rates. Attention in the memorial was called to 
the fact that flavoring extracts and kindred products now 
pay first class rates, which are excessive and discrimina- 
tory. Objection was not made to the general principle, 
but care was asked not to raise the rates unduly, if at all, 
on commodities now paying more than their just and 
equitable rates. 

A letter to Senator Stone from R. H. Bond, of the Leg- 
islative Committee, was approved. It set forth in detail 
the effect of the alcohol tax, the tax on oils and beans, etc., 
on the extract industry. Mr. Bond made a strong case 
for a reduction of the alcohol tax to the 55 cents a gallon 
named in the Gillette bill, which is more than the wine 
makers pay. Strong objection is made to a higher alcohol 
duty in any event than at present. 

Numerous other matters were acted upon. Circular 
No. 56, which has been distributed to the members, gives 
the text of resolutions adopted protesting against rais- 
ing the alcohol tax above $2.13 a wine gallon and of a 
memorial adopted and sent to the Ways and Means Com- 
mittee of Congress on the same subject. Members are 


urged to follow up these protests by letters to their Sen- 


ators and Representatives at Washington. 

Circular 56 calls attention to the possible retroactive tax 
on alcohol and warns members that they should bill goods 
subject to an increase to cover such tax should it be 
enacted. 
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\ttention also is directed to Senator Gore’s Joint Reso- 
lution No. 44, proposing te give the Secretary of Agri- 
culture power to establish standards for all food products, 


which would include flavoring extracts. 

Attorney Lannen reported that the Georgia situation 
seemed to be more hopeful. There was a growing belief 
that the prohibition law would not be enforced stringently 
against flavoring extracts. The situation, however, had 
not been definitely cleared. 

PLANS FOR THE CHICAGO CONVENTION NEXT MONTH. 

Members of the association should get ready to go to 
the annual convention in Chicago June 27-29. All extract 
makers not now members should cast all else aside and go 
there to join with their fellow manufacturers in boosting 
this helpful organizatign. Chicago will receive and enter- 
tain them in hospitable style. The committees already 
have got to work and are holding enthusiastic meetings. 
Nobody in the industry can afford to miss this convention. 

S. J. Sherer, National Councilor and former president 
of the association, is chairman of the Convention Com- 
mittee, with Thomas L. Keough, secretary, 54 West Kinzie 
street, Chicago. Other members are T. E. Lannen, R. E. 
Heekin, G. M. Day, L. S. Levy and F. A. Ross. Other 
committees are: 


SpeciaL CommMitTter.—H. B. ees ee - Keough, 


Benj. Zimmer, Dr. G. E. Hurd, I 7 Lingott, B. Day, 
G. H. Redmond, B. H. Harrison, . Beck, W. ja Shell- 
man and F. Hinrichs. 


Hoter ARRANGEMENTS.—Henry Beck, chairman; R. H. 
Lingott and Benj. Zimmer. 

SpeAKERS.—H. B. Bartold. chairman; G. H. Redmond, 
Thos. L. Keough, Thomas E. Lannen and L. S. Levy. 

PrintinG.—Thos. L. Keough and G. H. Redmond. 

ENTERTAINMENT CoMMITTEE.—Thos. L. Keough, chair- 
man; Benj. Zimmer, H. B. Bartold, R. H. Lingott, James 
B. Day, B. H. Harrison, W. H. Shellman, George E. Hurd 
and F. B. Hinrichs. 


SODA WATER FLAVORS ASSOCIATION. 

Thomas E. Lannen, of Chicago, secretary and attorney 
of the Association of National Manufacturers of Soda 
Water Flavors, since our last report has issued Circulars 
Nos. 6 and 7. No. 6 deals entirely with the situation in 
Georgia, with which the members are fully acquainted. 
No. 7 deals with the war revenue tax situation at Wash- 
ington. A copy is given of the resolution passed by the 
executive committee of the Flavoring Extract Manufac- 
turers’ Association at its meeting in New York on April 
28. Mr. Lannen also calls attention to the probability of 
a retroactive tax on alcohol and suggests measures which 
may be taken for the protection of manufacturers and cus- 
tomers. He suggests a form of stamp to be placed on all 
contracts and invoices. 

No. 7 gives further information about the Georgia sit- 
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uation alls attention to Senator Gore’s joint resolu- 
tion t ve the Secretary of Agriculture power to fix 
standar for extracts, soda water, This circular, 
too long to print in full, would be worth more 


etc. 


which 


ars dues to any manufacturer of soda water fla- 
[f this 


any person in that predicament we advise writ- 


s not now a member of the association. 


Lannen and joining the association right off. 


VANILLA IN SOUTH INDIAN OCEAN. 


(¢ < umes G, Carter, Tan 


inarive Madagascar, Feb, 4.) 
lata now at hand it appears that this season’s crop 
1 in the French islands of the South Indian Ocean 
oximate 150 to 175 tons in Comoro Islands, 150 
is on the East Coast of Madagascar, 80 tons in Nossi-Be, 
100 tons in Reunion, and 16 tons in the Seychelles. The 
vanilla season in Madagascar and dependencies and Re- 
union extends from September to March, while that of the 
Seychelles lasts practically throughout the year. 
At the 


tember 


beginning of the season in Madagascar (in Sep- 
nd October) vanilla sold here at an average of 
pound, while one lot is known to have brought 
as $2 a pound. Prices suddenly fell, how- 
November and $1.23 to 
und, with a continued downward tendency, until 
lots may be 
Although the 
market, their 
for the greater 
i them, their agents have refused to buy at any 


December, averaging 


time, when, it is understood, 


present 
purchased for as low as $1.05 a pound. 


French concerns have re-entered the pur- 


chases have been very small and, pro- 

portion 

price. The situation has been very discouraging for pro- 
this section of the world. 


VANILLA CROP IN GUADELOUPE. 
msul Henry T., Wilcox, Guadeloupe, French West Indies, Apr. 24.) 
The curing of the 1916 crop of vanilla is about finished, 
and although the total production has been at least 10,000 
pounds less than the previous year the planters have made 
good profits. Competition between buyers .has been keen, 
green beans have been higher than ever. 

Reports having reached the dealers that the Mexican crop 
has been poor, they are of the opinion that prices in the 
United States are going to rise and are therefore in no 
haste to sell their stocks. This statement is borne out by 
the consulate’s figures of declared exports. During the 
quarter ended March 31, 1916, 44,330 pounds of vanilla 
and vanillin, valued at $29,465, were shipped to the United 
States, whereas only 9,930 pounds, valued at $13,268, were 
shipped during the corresponding period of 1917. The 
total shipments of these products to the United States 


during 1916 amounted to 70,000 pounds, valued at $64,800. 


and prices for 


Chemical Industry in Italy. 

Since the 
industry ir 
oO! sulp] att 


pl osphate 


war great activity has been noted in chemical 
Italy. One company alone furnished 35,000 tons 
of copper (blue vitriol), 200,000 tons of super 
fertilizer, 270,000 tons of sulphuric acid, 12,000 
sulphur and was able to furnish 80,000 tons of 
id to France. 


Information in Other Departments. 


f the FLavortnc Extract SEcTION are advised 

f interest to them may be found in our Trade 

as well as in Patents and Trade Marks, and 
partments of THE AMERICAN PERFUMER. 


that iter 
Notes T 


other 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of intere 


tained in FEperaL AND State official repo: 


to perfumes, flavoring extracts, 


soaps, etc 


FEDERAL. 
Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture. 
\mong the Notices of Judgment given under the Fed- 
eral Food and Drugs Act, Nos. 4,601 to 4,700, inclusive, 
sent out since our last report by the Bureau of Chemistry, 
Washington, D. C., the following are of interest to our 
readers: 
4,611. 


of guilty; fined $25. 


Plea 
Mixed with cottonseed oil, short in 


Adulteration and misbranding of olive oil. 


weight and misbranded in that the label indicated that it 
was of 

4.618. 
of guilty; fined $50. 
I 


foreign instead of domestic origin 


Misbranding of cottonseed salad oil, etc. Plea 
Misbranded, being marked 1 gallon, 
gallon, etc., and being short 11 to 19 per cent. 

4,667. 


of guilty; 


Adulteration and misbranding of oil cassia. Plea 
$10. The article labeled: “Trade 
Mark Purity Quality Excellence Oil Cassia Extra Strong. 
Guaranteed under Food and Drugs Act, June 30, 1906. 
Net, 2 pounds.” 


fined was 


\nalysis showed the following results: 
at 25° C./156° C 
Rotation in 100 mm. tube at 26° C. ( 
Dark red. 
Soluble in two parts of 70 per cent. alcohol. 


Specific gravity 
Color: 


shaken with a_ saturated 


solution of sodium sulphite. 


Becomes solid when 
Becomes dark brown when treated with a solu- 
tion of hydrogen sulphid. 
Cinnamic aldehyde (per cent.) 
Residue of oil was thick and muddy. 
Refractive index at 26° 
Test for colophony: 
Residue after distillation (per cent.) 
Residue was hard and brittle. 
Material distilling between 100° C. and 240° C. 

(per cent.) 

Rotation of distillate between 240° C. and 280 

Ci. Fa 
Lead (parts per million) 

Product was a mixture of oil of cassia and rosin 

and contained lead. 

Adulteration as a drug was alleged because it differed 
from the U. S. P. standard, which provides as a test for oil 
of cassia that the specific gravity at 25° C. shall be be- 
tween 1.045 and 1.055, and the rotation not more than 
1°. Said drug contained 70.5 per cent. of cinnamic alde- 
hyde, whereas it should contain not less than 75 per cent. 
Said drug contained lead, which is not an ingredient of 
oil of cassia as determined by the U. S. P. Adulteration, 
considered as a food, was alleged for the reason that it 
contained lead. Misbranding was alleged, as it was really 
a mixture of oil of cassia and lead. 

4670. Adulteration and misbranding of chocolate flav- 
ored icing paste. Fine, $25. 

“Chocolate F 
Color, 
Gives a rich fruity flavor 


Plea of guilty. 
Icing 
with 


labeled : lavored 


Flavor 


article was 
Made In 


corn syrup and simple syrup 


The 


Paste \ny and combined 


for cake 


icings 


Better than 


and color, also producing a fine gloss to 


and marshmallow work. Use it in the batter 
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Will not bake 
showed the following results: 


an extract. out.” (Guaranty.) Analysis 


14.26 
41.20 


Moisture (per cent.) i 
Reducing sugar, before inversion (per cent.) . 
Polarizations : 
+103.80 
89.50 
82.00 
10.80 
50.30 
2.83 
1.17 
1.70 
0.95 


0.75 


20° C. before inversion ( 
20° C. 
a &. 


Cucrose (Clerget) (per cent.).... 


after inversion ( 


\ 
after inversion (°V.) 


Glucose (commercial) (per cent.) 


Ether extract (per cent.).... 
Crude fiber cent.) 
Total ash 
Insoluble ash 
Soluble ash (per 


Alkalinity of insoluble ash (cc. 


(per 
(per cent.) 
(per cent.) 
cent. ) 

N/10 acid per 100 

grams) 110.80 

Alkalinity of soluble ash (cc. N/10 acid per 100 
grams) 13.80 

Color: Mixture of coaltar dyes, which react like Orange 
I, Amaranth, and Indigo disulfoacid. 

At least 75 per cent. of the total color in this product is 
due to coaltar dyes. 

Adulteration was alleged for the reason that it was an 
amount of 
chocolate, and was colored with coaltar dyes. Misbrand- 
ing was alleged, for the reason that it was an icing paste 
made from simple syrup, corn syrup, and an insignificant 
amount of chocolate, artificially colored with coaltar dyes, 


inferior product containing an _ insignificant 


and was an imitation of another article. 
4686 and 4692. Adulteration and misbranding of acetyl- 
Default decree of condemnation, forfeiture 
Adulteration was alleged libel, for the 


salicylic acid. 
and destruction 
reason that it was a mixture chiefly of lactose, acetanilid, 
and salicylic acid, with little or no acetylsalicylic acid pres- 
ent. Misbranding was alleged, for the reason that it was 
sold under the distinctive name of another article, the pres- 
ence of acetanilid not being declared. 

4699. Adulteration and misbranding of “Lemon Flavor.” 
Plea of guilty. The labeled: 
“Lemon flavor. These Goods are guaranteed to comply 
with National Pure Food Law of June 30, 1906, also Kan- 
Superfine Fla- 


Fine, $25. article was 


sas Pure Food Law of February 14, 1907. 
Analysis showed the following results: 
73.1 


voring Extracts.” 
Ethyl alcohol ( per cent. by SENIOR. Kika noise eexwed 
Methyl alcohol: Absent. 
Aldehydes, by Hiltner method (per cent.)... 
Lemon oil, by precipitation (per cent.) 
Lemon oil, by polarization (per cent.).... 

A dilute lemon extract. 

Adulteration was alleged, for the reason that a dilute 
had been substituted in part for lemon 


lemon extract 


flavor. 


STATE. 
Georgia. 

The new “bone dry” prohibition law is giving consider- 
able trouble to merchants. A. M. Brand, of 
Lithonia, has put a ban on all household lemon extracts. 
Last month he held in $150 bail two salesmen of the Jewel 
Tea Co., Atlanta, on charges of delivering lemon extract 
to customers within the limits of the municipality. 


Recorder 


Illinois. 
House bill No. 786, introduced by Mr. Lynch, contains 


objectionable provisions. It contravenes the Federal Law 


and provides in the case of food that the label must con- 
“to the rules and regulations adopted from time to 
There are other 


form 
the State Food Commissioner.” 
objectionable features which have been disclosed to mem- 


time by 


bers of the associations that are affected through official 


channels. The bill should be defeated. 


Massachusetts. 


B. L. Maltbie, president of the American Association of 
Pharmaceutical Chemists, announces the enactment of the 
uniform food and drug law in Massachusetts. The detini- 
tions of “food,” “drug,” “adulteration” and ‘“misbranding” 
are identical with the provisions in the Federal law, 
Furthermore, it is provided that the rules and regulations 
and standards, Federal and State, shall be uniform, except 


where otherwise expressly provided by statute 


Minnesota. 


Commissioner J. J. Farrell sends us _ his sixteenth 
biennial report, which has just been transmitted to the 
Minnesota Legislature. In the period covered by the 
report 3,814 samples were analyzed, of which 1,810 were 
found to be illegal. A vast amount of other work was done 
both in a constructive way in promoting the canning and 
other industries of the State and in helping the farmers. 
Of the 204 samples of flavoring extracts examined, 72 
were adjudged illegal. 


Of 149 samples of spices 35 were deficient. 


Of 32 samples of olive oil, 6 were 
rejected, 

On flavoring extracts the report says in part: 

“Thirty-eight samples failed to conform with the require- 
ments for purity or strength, 19 were falsely or unsatis- 
factorily labeled, 7 were found to contain artificial coloring 
matter (coal tar dye) and 3 samples were short in weight 
or measure. This summary represents a considerable im- 
provement over the showing made in the 1914 report, and 
also indicates a great advance beyond the unsatisfactory 
conditions which then existed. 

‘Vanilla Extracts and Vanilla Extract 
the 41 samples analyzed, 13 were classed illegal. One sample 
labeled Extract’ was found to be not a genuine 
extract of vanilla bean, 3 samples labeled “Concentrated” 


Substitutes—Of 
‘Vanilla 


were found to be ordinary products of standard grade, and 
of 15 samples of compounded or imitation products, 9 
samples were improperly labeled respecting their true com- 
position and 1 sample bore the additional claim of being 
‘Concentrated.’ 
‘triple strength’ and ‘superfine’ which were very frequent 


Such descriptive terms as ‘concentrated, 


in occurrence a few years ago, have now practically fallen 
out of use. 
Missouri. 

Governor Gardner of Missouri has appointed Dr. E. L. 
Barnhouse of Ironton as State food and drug commissioner 
to succeed F. H. Fricke, who resigned to organize an in- 
The salary is $2,000 a year 
and six in- 


formation bureau on foods. 
and he has the appointment of one deputy 
spectors at $1,500 a vear each. 


Improvement in the Soap Department. 
(From E. G. Holloway, of James S. Kirk & Cx Perfumes, Gly- 
cerine, etc., Chicago, Il.) 

I have always considered your paper to be a clean- 
cut, up-to-date journal, and have noticed the improve- 
ment during the last three months in the soap depart- 
ment. I believe the attention you are giving the com- 
mercial situation and technical problems of the soap 
industry should be appreciated by all readers of your 
journal and should be the means of increasing the cir- 
culation in other directions. 





who has done 
two 


acknowledgment 


Mr. W. G 


splendid service 


Ungerer, of Ungerer & Co., 


in raising funds to send American 
received an 


Mr. 


\mbulance 


France, has 
for $3,200 from 


head of the 


ambulances to 
Henry D. Sleeper, of 
Field 
Fund. After referring to the fact that the check was sent 
through Mr. W. R. Hereford, of the New York 
office, Mr. Sleeper says in part: 

“When I tell 


are applying to become members of the Field Service and 


Boston, \merican Service 


Fund's 


you that so many fine young Americans 


that we are sending 75 to 100 every week, you will realize 


how much every ambulance is needed and how grateful 
we are to you and those who have so generously contrib- 
uted to this gift of two ambulances. 

“We notify our Paris headquarters of the gift of every 
ambulance and the inscription its name plate is to bear. 
We hope it will not be long before you will receive notitica- 
Paris of the 


Perfumers’ Ambulances, 


front of the 


and 2.” 


departure for the 
Nos. 1 


tion from 
\merican 
Mr. George N. Hanna, New York 

C. Fox & Sons, Inc., of Philadelphia, is one of the 
Bushwick Third Regiment of the 
American Junior Naval and Marine Scout. 


representative for 


commissioners of the 
Patriotic ral- 
Brooklyn, 


public 


lies are being held in the Bushwick section of 


and Mr 


patriotic sp 


Hanna is very active in fostering and 
irit among Brooklyn youths. 


Mr. C. G. Weiscopf, formerly associated 
Lathrop « Co., 
«& Ce Pm New 


Crude Drug Department. 


< 


with H. R 
+I 


Inc., is now connected with S. B. Penic 


York, as manager of the latter’s American 


Mfg. Co., manufacturer of El] Rado, the liquid 
lair remover, has moved to more spacious quarters at 


“ast 19th street, New York City. 


Pilgrim 


Oil Products Co., 17 Battery place. New York. has in 
creased its capital stock from $100,000 to $200,000. 


Xyan Soap Co., of Cincinnati, Ohio, has increased its 


from $150,000 to $300,000. New buildings 
will be erected and the business expanded generally. 


capitalization 


Messrs. Jasbusch and Booth have started a soap factory 
in Snohomish, State of Washington, operating under the 
Go.” 


toilet specialties. 


slogan “Got’a They also propose to manufacture 


The capital stock of H. A. Metz & Co., New York, has 
from $50,000 to $250,000. 


been increased 


Mr. George Hall, perfumer ,for the United Drug Co., 
Boston, has tendered his resignation, to take effect July 1, 


1917. 


Philip Munter Co., New York, owing to increasing busi- 
ness, has moved its offices, show rooms and finished stock 
loft, 51 East Ninth The 
Ninth street, devoted 
entirely to the manufacturing of French rouges, eyebrow 
“We 
are receiving exceptionally heavy orders from all over the 
States, that 
the war has not materially halted business.’ 


department to its new street. 


old quarters at 54-58 East will be 


and lip crayons, etc. President Philip Munter says: 


United which goes to prove, in a measure, 


Mr. F. E. Holliday, secre- 
tary of the National Whole- 
sale Druggists’ Association, 
was the recipient of a very 
pleasant surprise at the re- 
cent informal meeting of the 
wholesale western druggists 
The 


him a 


in St. Louis. members 


presented to beau- 
tiful Swiss movement watch 
as a mark of esteem on his 
fiftieth 
drug 


anniversary in the 
trade. Mr. Holliday 
igure in 


is a well-known 


drug circles, and very well 


liked. 


HOLLIDAY 


Mr. W. W. 
representative in this State of the T. J. 


appointed 
Co i 
and 


Robertson of Syracuse has been 
Robertson 
Inc.. a Connecticut corporation manufacturing soap 


washing powder. 


In the advertising section is the initial advertisement 
of the Milwaukee Paper Box Co., Milwaukee, Wis., which 
offers a label gluing machine. The company also manu- 
factures paper boxes for toilet preparations, confectionery, 


etc. 


Procter & Gamble Company has filed plans for the erec- 
IPR 


KX Sd 


plant in 


tion of a new three-story factory building, 87 feet, 
$65,000, as an addition to the 


Cincinnati. 


to cost main 
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Mr. Clayton Rockhill, of Rockhill & Vietor, New York, 
returned on May 6, from a four-months’ trip to the Orient. 
He visited China and Japan, and was widely received by 


rulers, diplomats and leading business men. He has gath- 


ered a wealth of valuable information and brings some 


60C photographs and valuable gifts from men of prom- 


inence. Mr. Rockhill was accompanied by his daughter. 
Mr. Arthur C. Drury, of A. C. Drury & Co., 29 W. 
Kinzie St., Chicago, was a recent visitor to New York. 


His firm represents Mr. Chas. V. Sparhawk, the New York 
essential oil and drug importer 
Mr. 


Sparhawk is now on a mid-west trip. 


Mr. T. J. Burkhardt, purchasing agent for the B. J. 
Johnson Milwaukee, Wis., 


ness visitor to this city. 


Soap Co., was a recent busi- 


Mr. D. A. Bennett, of Bennett & Davis, Inc., Chicago, 
was in New York recently with Mr. L. Lindsay, owner of 
the Death Valley Tale mine in Southern California. The 
two gentlemen are now on their way to the mine, to ar- 
for extensive development required by the 
rapid growth of the business. 


range more 


— 


Mr. and Mrs 
ored New 


J. R. Kennedy, of Toronto, recently fav- 
York with an approving visit. Mr. Kennedy 


is perfumer for the United Drug Co., Ltd. 


Popular Science Monthly for April describes a penny 
perfume sprayer as the latest slot novelty. It is equipped 
with a miniature bellows, but otherwise works much like 
the gum and similar slot machines. Anyone now can get 
a ray of perfumed sunshine at nominal cost. 

Kitchen, of New Rochelle, N. Y., has been 


Mr. C. I 
1 nresentative in New York for Sunset Soap 


appointe 
Dye Company, a Delaware corporation, soaps, dyes, drugs, 
capital of $125,000. 


foods, with 


Mr. John F. Queeny, president of the Monsanto Chemical 
Works, St. Louis, returned this month from a three 
months’ vacation, the first he has had in 15 years. He 


visited Australia and Honolulu. His friends and associates 
welcomed him home with a banquet. Mr. Queeny is paying 
a year’s salary to all of his unmarried employees who 
enlist in the country’s service. 

Dr. Henry H. Rusby, dean of the New York College of 
Pharmacy, sailed this month for Colombia, where he will 
make explorations in the vicinity of 
the 
plants and the 


the head waters of 


Orinoco River, with especial reference to medicinal 
sources of botanical drugs. 


Mr. James W. Morrisson, president of the National 
Wholesale Druggists’ Association, was in New York re- 
cently c ning business with pleasure. He received con- 


gratulations on the advent on April 21 of his fourth son. 
The manufacturing plant and entire equipment with the 
business and good will of the Peoria Amole Soap Ca., of 
Peoria, Ill., has been purchased by the Tipp Whip Co., of 
Tippecanoe City, Ohio, which will conduct the business at 
present location under the name of Amole Soap Co. 
The Tipp Whip Co. will be responsible for all purchases 
and ol 


its 


s made for the conduct of the business under 


ligation 
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its new name, and will retain the same management and 
soap makers. 


An explosion occurred on April 12 in the plant of the 
Verona Chemical Co. at Newark, N. J. 
slight. 


The damage was 


Mr. E, W. Fry, a traveling salesman of Clarksburg 
W. Va., announced the organization of the Clarksburg 
Soap and Refinery Co. It is capitalized at $25,000, with 
Mr. Fry as president and general manager. 





American Toilet Brush Manufacturers’ Association, with 
headquarters in Troy, N. Y., has elected these officers for 
the ensuing year: President, M. W. Alexander, Universal 
Brush Co.; vice-president, Gates B. Auffsessor, Mohawk 
Brush Co.; treasurer, Herbert August, Monarch Brush 
Co.; secretary, Hyman Marks, Alpha Brush Co. 





“Vivian,” in gay and spring time colors, ornaments the 
May calendar issued by Van Dyk & Co. S. 
secretary, 4-6 Platt street, New York. 


Isermann, 





Mr, Maurice Fox, curer of vanilla beans, who recently 
returned to New York from Guadeloupe, reports that the 
crop of whole vanilla beans on the island is estimated to be 
fully one-third short compared with last season’s output. 





Kalbfleisch Corporation, recently organized, has taken 
over all the interests of the Franklin H. Kalbfleisch Co, 
Erie Chemical Works, the Kalbfleisch Corporation, and the 
Kaloid Co. The new corporation will own five plants, one 
each at Brooklyn; Waterbury, Conn.; Elizabethport, N. Jj 
Erie, Pa., and Chattanooga, Tenn. 
poration are 


The officers of the cor- 
Franklin H. Kalbfleisch, chairman of the 
board of directors; Robert S. Perry, president; Alfred B, 
Savage, vice-president-treasurer ; Richard Sheldrick, secre 
tary. The directors are the same with the addition of 
Harry L. Derby. Mr. Perry was formerly president of 
Harrison Bros. & Co., Inc., Philadelphia. 


George W. Ferrin has moved from East Herkimer to 
Ilion, N. Y., where he will manufacture and sell flavoring 
extracts. Mr. Ferrin manufactures different kinds of ex- 
tracts besides cold cream and a line of perfumery. 





Globe Barber Fixture Co., Inc., at 228 Canal street, New 
York, has filed schedules in bankruptcy, with liabilities 
of $6,364 and assets of $3,562. 

Herbert A. Harris Co. manufacturers of toilet articles, 
have leased the old Simon Mandel residence at 3206 South 


Michigan avenue, Chicago, for five years at a total rental 
of $15,000. 


Mr. R. P. Ferbos has just returned from a trip through 
the Mid-West. He calls on the trade for Ricardo Gomez 
& Dietlin Co., Inc., New York, and was connected with 
The Richardson Corporation, Rochester, N. Y., till early 
this year. 


\ lump of ambergris weighing 102 Ibs. was _ recently 
found at sea by Capt. John A. Cook of the barkentine 
Viola. This old salt is the same lucky man who found 
the last large lot that came on the market several years 


oO 
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Phiadelphia Textile Machinery Co., of Philadelphia, 
has just finished the erection of a complete new plant, an 
illustration of which is given on this page. The new 
factory is modern in every essential detail, and is equipped 
with all of the known devices for producing the best pos- 
sible products, as well as for the safety, convenience and 
comfort of the workmen. Studied efforts have been made 
hy the architects and the officers of the company to make 
working conditions as pleasant and effective as possible 
and to provide machinery that will come as near as may 
be to perfection. These conditions are quite necessary in 
the production of the Proctor automatic soap cooler, 
crusher and dryer. 

The new plant is located on high ground, in a healthful 
part of Philadelphia, and in many respects is in an ideal 
situation. There is plenty of the fresh air, light and 
sunshine which progressive manufacturers are giving to 
their plants and employes, as contrasted with the old dim, 
dark and dismal workshops that formerly sufficed. The 
factory building proper is constructed on the saw-tooth 
plan. It is one story in height and the sides are practically 


American flag on the envelopes or wrappers of mail matter 
in such manner that the flag may be defaced by the post- 
marking or cancelling stamps, also against the pasting of 
such stickers over the edges of folders, cards, etc. 


The whole force of Swindell Bros., Bayard and Russell 
streets, Baltimore, turned out at 1 o’clock Saturday after- 
noon, April 21, to witness a double flag raising. One flag 
was unfurled over the office building and the other stretched 
across Bayard street. Five pigeons were released from 
the banner unfurled over the office and 100 miniature 
flags fell from the national colors stretched acr 


street. 


ss Bayard 


Those present were addressed by Mr. Clark S. Hobbs, 
of the Municipal Sites Commission, and Mr. Robert Bax- 
ter, president of Branch 9, Glass Bottle Blowers’ Associa- 
tion of the United States and Canada. Mr. Baxter spoke 
on the part labor would take in the war. W. B. Swindell, 
Jr., made a very interesting speech. Music was furnished 
by the Fourth Regiment Band of Maryland 


New PLANT OF PHILADELPHIA TEXTILE MACHINERY COMPANY 


all glass) This gives plenty of good natural daylight, 
which is distributed so that there are no shadows any- 
where in the building. To add to the brightness and cheer- 
fulness the entire interior has been painted white. Hex- 
agon wooden blocks form the flooring throughout the 
structure. This makes for cleanliness and adds to the 
attractiveness of the plant. 

Even in the matter of freight the most careful aitention 
has been given to details. A railroad siding runs inside 
the building for its full length, and permits the loading 
and unloading of machinery without exposing either men 
or metal to possible inclemencies of the weather. Raw 
materials are received just where they are needed, and 
the finished products are loaded onto cars with systematic 
expedition. Taken altogether, the new plant of the Phila- 
delphia Textile Machinery Co. is a model of ingenuity 
I providing both good working conditions for its employes 
and in producing good products. 


Postmaster Patten, of New York, requests that the public 
cautioned not to place pasters or stickers showing the 


be 


Mr. Claude Fraysse has formed a copartnership with 
Mr. J. A. Grimaldi, establishing a laboratory at Detroit, 
Mich., for the manufacture of chemical products, synthetics, 
etc. Mr. Fraysse obtained his training in European 
laboratories and is a specialist in this line. 

We are advised by Mr. Justin Dupont, the well-known 
French manufacturer of synthetics at Argenteuil, that on 
account of the growth of his business and to insure its 
further development he has organized and incorporated 
the Société Anonyme des Etablissements Justin Dupont, 
with a capital stock of 1,000,000 francs. Mr. Dupont will 
remain in charge of the technical and commercial affairs 
of the corporation, and the American branch will con- 
tinue under management of Mr. E. H. Burr, New York. 

Mr. Joseph Baird Magnus, of Magnus, Mabee & 
Reynard, New York, is making his initial trip through the 
Middle West. He has had several years training on the 
inside, and according to indications, is making out well as 
a salesman. 





SU 


me. ©. 
Co., New 
street, announce the marriage of 
Elizabeth Dorothy, to Mr. Orrin Castle Isbell, on May 7. 


Dreyer, special representative of Ungerer & 
York, and Mrs. Dreyer, of 543 West 146th 
their daughter, Emily 
Tle ceremony took place in the Chapel of the Church of 
the Intercession and was performed by the Rev. Dr. Milo 
H. Gates. It was followed by a dinner at the home of the 
bride’s parents. All plans had been made for Miss Dreyer’s 
marriage on June 18, but the date was advanced owing to 
the uncertain conditions in public affairs, and the absence, 
in the near future, of the bride’s father, who left on a 

On Mr 
the young 
Isbell is a graduate of Columbia Law School 


Nassau New York 


business trip the morning after the wedding 


Dreyer’s return a reception will be held for 


Mr 


‘14 and is practicing law at 31 


couple 
street, 
City 

Russell & Co., 99-101 Beekman St., New York, announce 
that they have been appointed United States representa- 
tives for J. Méro & Boyveau Benard & Honnorat, Succers.), 
This French firm have been in the per- 
fume raw material industry since 1832, and are well and 


Grasse, France. 
favorably known throughout the trade, here and abroad 


Stocks will be carried in New York. 


Mr. A. E 
J. Bush & Co., 
City recently. 


Bettesworth, Canadian representative for W. 


Inc., visited the home office in New York 


Mr. John Buslee, of the National Aniline & Chemical Co., 
Chicago, was in New York recently. 


Forty years with one firm was the occasion for a happy 
celebration recently at the New York Drug and Chemical 
Club. 
the guest of honor. 


Mr. Robert Raymond Lampa, of Lehn & Fink, was 
Mr. F. W. Fink, one of the founders 
of the house, now retired, presented a bronze bust to Mr. 
Lampa and Mr. Joseph Plaut, president of the firm, gave 
Mr. Edward Plaut and Mr. C 
A. Snedaker added to the words of praise spoken by the 


him a beautiful loving cup. 
others in appreciations of Mr. Lampa’s long and loyal 
S¢ rvice, 

Essential Oil Specialties Company, Inc., of Grassland, 


Delaware County, Pa., is the 


Pont de 


now jointly owned by 


\merical Linseed Oil Company and the E. I. du 


Nemours Company. The latter corporation has purchased 


the former interests of Harrison Bros. & Co. in the concern 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


ANNUAL CHEMICAL Directory oF THE U. S. (Williams 
& Wilkins Co., Baltimore). 

This is the first issue of this complete and valuable 
directory, and it gives promise of becoming a standard for 
information concerning the manufacturers and dealers in 
all chemicals, arranged geographically and by products; 
Sec. II. covers equipment; Sec. IIT., consulting, analytical 
Sec. IV., 
State, municipal, industrial, professional; Sec. V., 

-American and foreign—offering courses in chemistry; 
Sec VI.—experiment United States the 
V1IIl.—Federal and State 


officials of dairying, foods, drug, health and feeding stuffs; 


and chemical engineers; laboratories—Federal, 


colleges 
stations : and 
principal foreign stations; Sec. 


> + 
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technical and_ scientific societies—American 
IX. 
and important books for 1916-1917; 
1916; Sec. XI. 
and appliances for handling industrial chemical problems 


The 


bound in 


2eC 


VITl 


foreign; Sec publications—American 


Sec. 3m 


new devices, methods 


and chemical 
wand foreign 
chemical survey of 
book contains over 300 pages, 6 x 9 inches, and js 
cloth 
at the publisher’s price $5.00. 

THE SIXTY-FIFTH This useful 
little book of 48 pages comes to us from the American 
Tariff 339 New York, 


where additional copies may be free. It is a 


Copies may be had through this journal 


“ROSTER OF CONGRESS.” 


Protective League, Broadway, 


obtained 
convenience for business men who have occasion to write 
to members of Congress. 


Pric—E oF GASOLINE IN 1915,” submitted to 


Congress Jast month by the Federal Trade Commission, is 


“REPORT ON 
at hand. It comprises 224 pages of text, and includes 
numerous charts. 

STAFFoRD ALLEN & Sons, Ltp., 
& Co., Pearl street, New York, American representative— 


London, Eng., Ungerer 


Che April price list, just received, giving wholesale prices 
current on the essential oils, specialties, etc., manufactured 
the The market report is 
given in the price list. 

ProcEEvINGS of the forty-second annual meeting of the 
National Wholesale Druggists’ Association, Baltimore, Oc- 
tober 2-6, 1916.—This volume of 654 pages has just been 
Secretary F. E. Holliday. It is complete and 
The official reporter was T. E. Crossman. 
Compu.csory HEALTH INsuR- 
Hoffman, LL.D., sta- 
tistician of the Prudential Insurance Co., Newark, N., J, 


and handled by firm. usual 


issued by 
comprehensive. 

“Facts 
\NCE,’ an address by Frederick L. 


AND FALLACIES 01 


and member of numerous scientific bodies, has been issued 
in pamphlet form. It is the text of a thoughtful address 
delivered before a section of the American Association for 
the Advancement of Science. 

Cory, Paris, B. E. Levy, sole United States agent, 714 
Fifth New York.—We the May 
temporary price list, which will be in effect until the gen- 
Quotations are 


avenue, have received 


received from France. 
toilet 


powders, brilliantines, dentifrices, soaps, lotions, eau de 


eral catalogue is 


give on. essences, water, poudre de _ riz, sachet 


cologne and combination sets. 


100 William street 


The May announcement of this company 1s 


\RABOL MANUFACTURING COMPANY, 
New York. 
devoted to quoting praise given tinnol and other adhesives 
by manufacturers who have used these pastes for attach- 
ing labels to tin 


NEW INCORPORATIONS. 

New York, to 
manufacture soap, candles, perfume, toilet articles, $10,000 
capital stock, has been incorporated by O. J. Wyatt, J. 5 
Brown, Jr., J. H. Wiggins, 239 West Sixty-third street. 

Rotary Toothbrush Co., East Orange N. J., to manu- 
facture and deal in general merchandise, capital $40,000, 
been Ely, David A 
McBride, Jerome D. Gedney, East Orange. 

Nassau Laboratories, Inc., Flushing, N. Y., to manufac- 
ture toilet articles and preparations ; $100,000 capital stock 
has been incorporated by C. C. Conklin, 313 West 114th 
street, New York City; L. A. Barthel, 15 Hilldale avenue, 
C. W. Mettill, 392 Shelton avenue, Jamaica, N. Y. 

Chemists’ Laboratories, Inc., Manhattan, New York City, 


face toilet 


Floressence Manufacturing Co., Inc., 


has incorporated by Charles H. 


to manufacture massage, preparations, ete; 
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$5,000 ca | stock, has been incorporated by G. Colle, J 


illheimer,, 216 East Ejighty-third street 
, Oil Co., to manufacture all kinds of oils, greases, 
fats, et £150,000 capital stock, has been incorporated by 
William Walsh, Brooklyn; William L. Glenn, New 
York; De Witt Clinton Jones, Jr., Elizabeth, N. J. 

\ntiseptic Shaving Cup Corp., Brooklyn, N. Y., to manu- 
facture shaving cups: $5,000 capital, has been incorporated 
by | olszager, MM. 
Brookly1 


Kellog 


Eisenstein, 695 Alabama avenue, 
Products Co., Inc., Buffalo, N. Y., to manufac 
margarines, vegetable oils, soaps, chemicals, $2,500,000 
capital stock, has been incorporated by S. and S. Kellogg, 
Ir. H. Kellogg, Buffalo. 
~ New-Ki ipp Powder Co., Wilmington, Del., to manu- 
f polishes, powders and cleaners, has been in- 
corporated with $50,000 capital stock. 

Heppell Co.. Inc.. New York City, to manufacture in- 
secticides, drugs, medicines, supplies, sundries, $300,000 
has been incorporated by A. Guggenheim, 
B. and H. J. Maver 49 Wall street. 

DeVore Manufacturing Co., Columbus, Ohio, to manu- 


capital stocl 


facture articles, $60,000 capital stock, has been incorporated 
P. R. DeVore, C. E. Williams, A. R. Williams, K. C. 
J. M. Sheets. 

Sardou. Inc., Manhattan, New York City, to manufacture 
perfumes, toilet preparations, ete., $35,000 capital stock, 
has beet orporated by A. Keyrouse, 612 West 135th 

Sardou, 172 West 109th street; B. C. Elliott, 
1200 Broadway, New York City. 


street; G 


Memphis Chemical Co., Memphis, Tenn., to manufacture 
perfumes, toilet articles, cosmetics, tonics, etc., capital stock 
$25,000, has been incorporated by R. L. Matthews, W. H. 
A. Moore, John T. Bullington 

mical Co., Lebanon, Tenn., chemical and toilet 

1ess, capital stock $12,000, has been incorporated 
by W. D. Graidstaff, C. E. Tate, H. N. Thomas, C. C. Pitts, 
E. B. Hooper 


Metamel Product Co., Nashville, Tenn., to manufacture 


Fitzhugh, 


J. Turley, E: 


cosmetics, ete., capital stock $50,000, has been incorporated 
by Tillman Cavet, A. L. Whittfield, Val T. Taylor, Hous- 
ton W. Fall and Paul Hoggins. 
ind Feature Specialists, New York City, to 
toilet articles, $500 capital stock, has been 


incorporated by Eliabeth G. McLaughlin, Edith Clifton, 
Mary | 


IN MEMORIAM FOR DEPARTED FRIENDS. 


ARMANT, Dr. EpmMunp S., perfumer and linguist, Bing- 
hamton, N. Y., May, 1915. 


Dotmace, Ropert Henry, soaps, Brooklyn, May, 1909. 
DoouittLe, Henry I., Utica, N. Y., brother of Adding- 
ton Doolittle, of the Madame Isebelle Co., Chicago, and 
brother-in-law of George Hall, president of the United 


Perfume Co., Boston, May, 1916. 
I 


ECKELHOFER, FRANK A.,, president Eckelhofer Bros. 
sprinkler top manufacturers, Irvington, N. J., May, 1914. 
GuNzBercER, Sotomon, of L. A. Salomon & Bro., talc, 
New York, May, 1909, 

HatHaway, Cuaries C., son of W. T. Hathaway, of 
Colgate & Co., New York, May, 1909. 


Hiccrns, Tuomas C., soaps, Brooklyn, N. Y., May, 1909. 


Hivcuman, Jown Marsuat, of the Michigan Drug Co., 
Detroit, Mich. May, 1912. 


Loces, Cartos, Weehawken Heights, N. J., James Pyle 
& Sons, founder of Pearline, May, 1912. 

Lowrey, Wm. W., vice-president of the Carr-Lowrey 
Glass Co., Baltimore and New York, May, 1915. 


Lyman, Henry H., president Lyman’s, Ltd., Montreal, 
Que., lost in Empress of Ireland disaster, May, 1914. 

Pickett, CHARLES F., of the Pacitic Coast Borax Com- 
pany, New York, May, 1912. 

Priest, C. P., American Can Co., New York, May, 1909. 

RicHARDS, DANIEL, soaps, Woodstock, Ont., May, 1914. 

Setick, CHARLES H., of Wood & Selick, bakers’ and 
confectioners’ supplies, New York, May, 1908. 

Woop, AtvAH ULysses, perfumer, Detroit, May 1906 


Benson D. Baldwin, Pioneer Perfumer. 


Benson D. Baldwin died at his home, Hill Crest, South 
Haven, Mich., on May 15, at the age of 76 years. He was 
a pioneer perfumer in this country and first established his 
own line of perfumes in the Palmer House Block in Chi- 
cago in 1873. He was the organizer of B. D. Baldwin 
& Co., which, in later years, became the Baldwin Per- 
fumery Co. of Chicago. While Mr. Baldwin had retired 
from active work a few years ago he never lost his inter- 
est in the perfumery industry. 


Obituary Notes. 

William A. Robinson, for 69 years connected with the 
Robinson-Pettit Co., wholesale druggists, Louisville, Ky., 
died May 9, aged 74 years. His widow and a daughter 
survive. 

Jason Mann, 79 years of age, retired soap manufacturer, 
of Montague. Mass., died May 5. He was a Civil War 
veteran and prominent in the Grand Army 

Louis J. Goddard, father of C. H. Goddard, president 
and manager of the American Druggists’ Syndicate, died 
recently at his home, 74 Hampton street, Elmhurst, L. I. 

Charles L. Huisking is receiving the sympathy of the 
trade in the death, April 29, of his father, Paul H. Huis- 
king, at the age of 66. Mr. Huisking was a native of 
Germany and came to this country more than fifty years 
ago. He leaves a widow and four sons, Charles L., George 
P,, Joseph A., and Paul H., Jr., and three daughters, the 
Misses Mary, Agnes and Florence. 

Thomas F. Main, sixty-eight, president of the Tarrant 
Co., secretary and member of the board of trustees of the 
College of Pharmacy of Columbia University, died in April 
in Orange, N. J 
& Co. and had been president of the company for fifteen 
years. He was one time president of the National Whole- 
sale Drug Association and of the American Pharmaceutical 
Association. 

Elise Irma, infant daughter of Mr. and Mrs. Paul 
Schulze-Berge, Brooklyn, N. Y., died after a short illness 
on Monday, May 13 
Heine & Co., New York 


Twenty-five years ago he joined Tarrant 


Mr. Schulze-Berge is secretary of 


Perfumers Like Our Soap Section. 
(From the Remiller Co., Perfumers, New York.) 


Enclosed please find check for $1 for the AMERICAN PeEr- 
FUMER AND EssentiaL Ort Review for one year. It gives 
us great pleasure to renew this subscription, as it is a 
high-class magazine of great merit and we derive much 
benefit from reading it. Your Soap Section is exception- 
ally interesting in itself. 
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NOTE TO READERS. 

This department is conducted under the general su- 
pervision of a very competent patent and trade mark 
attorney. This report of patents, trade marks, labels 
and designs is compiled from the official records of the 
Patent Office in Washington, D. C. We include every- 
thing relating to the four co-ordinate branches of the 
essential oil industry, viz.: Perfumes, Soap, Flavoring 
Extracts and Toilet Preparations. 

The trade marks illustrated are described under the 
heading “Trade Mark Registrations Applied for,” and 
are those for which registration has been provisionally 
granted. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 
PATENT AND TRADE Mark Deprt., 


Perfumer Pub. Co. 80 Maiden Lane, New York. 


PATENTS GRANTED. 


1,224,285. Soap-Dispenser. Joseph P. Dillon, Kansas City, 
Mo., assignor, by direct and mesne assignments, to 
Roger A. Boushor, Kansas City, Mo, Filed Sept. 30, 
1915. Serial No. 53,290. (Cl. 221—94.) , 

1. In a soap dispenser, a bracket adapted to be attached 


to a wall and provided with two forwardly extending arms, - 


and having an upwardly extending arch, the ends of which 
are connected respectively with said arms, and a container 
pivotally supported between and by said arms, and adapted 
to be tilted to an inverted position for the discharge of its 
contents, and in the tilted position engaging said arch, 
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PATENTS AND TRADE-MARKS 
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whereby the tilting movement to the discharge position of 

the container is limited by said arch. 

1,225,323. Sanitary Soap-Disk. Otto Goetzke, Jersey City, 
N. J. Filed March 19, 1917, Serial No. 155,739. (CL. 
87—23.) 


1. A circular centrally concaved paste-board disk having 
an inwardly raised and beveled edge seated upon a corre- 
spondingly paste-board disk both of which are coated on 
their outer-surfaces with a thin coating of soap and a film 
of soap closing the edges and holding the two disks to- 
gether. 

1,225,362. Dentrirrice. William M. Ruthrauff, Chicago, 

Ill. Filed Oct. 2, 1916. Serial No. 123,212. (Cl. 167—9.) 

1. A dentrifice comprising an acid salt inert to the tri- 
basic calcium phosphate of the tooth structure, and capable 
of stimulating secretion of alkaline saliva and of reacting 
therewith to deposit tri-basic calcium phosphate in the in- 
terstices of the tooth surface. 


TRADE-MARK REGISTRATIONS GRANTED. 


116,282.—Soap.—A. Bourjois & Co., Inc., New York, N. Y. 
Filed January 22, 1916. Serial No. 92,323. Published 
January 2, 1917. 

116,283.—Toilet Powder.—A. Bourjois & Co., Inc., New 
York, N. Y. Filed January 10, 1917. Serial No. 100,509. 
Published February 20, 1917. 

116,294.—Preparation to Increase the Vaporization and In- 
tensify Hydrocarbon Fuels—The Culmer Chemical 
Company, Independence, Kan. Filed October 23, 1916. 
Serial No. 98,827. Published February 20, 1917. 

116,304.—Cleaner, Deodorant, Germicide, and Insecticide. 
Frantz, Buchanan & Co., Inc., Camden, N, J. Filed 
January 12, 1917. Serial No. 100,553. Published Febru- 

ary 20, 1917. 
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Joplin, 
Pub- 


Lotion.—Lydia Gardner, 


116,305.—Lip-Reducing 
Serial No. 100,368. 


Mo. Filed January 5, 1917. 
lished February 20, 1917. 
116,310.—Coffee, Tea, Flavoring Extracts for Foods, Spices 
and Rolled Oats.—Gowan-Lenning-Brown Co., Duluth, 
Minn. Filed January 5, 1917. Serial No. 100,369. Pub- 

lished February 13, 1917. 
116,316.—Hair-Dressing—The Herolin Medicine Company, 
Atlanta, Ga. Filed December 5, 1916. Serial No. 99,727. 
Published January 30, 1917. 
116,502.—Soda-Ash, Caustic Soda, Chlorate of Potash, and 
Bichromate of Soda—B. Brown & Bro., New York, N. 
Y,. Filed January 15, 1917. Serial No. 100,606. Pub- 
lished March 6, 1917. 
116,504.—Dentrifices—Bucadyne Chemical 
Francisco, Cal. Filed January 2, 1917. 
278. Published March 6, 1917. 
116,505.—Certain Named Foods.—Castle 
Francisco, Cal. Filed January 15, 1917. 
610, Published February 27, 1917. 
116,506 —Certain Named Foods.—Chamberlain & Company, 
Inc.. Boston, Mass. Filed November 20, 1915. Serial 
No. 90,786. Published March 6, 1917. 
116,518—Toilet Water, Perfumes and 
Goodrich Drug Company, Omaha, Neb. Filed January 
29, 1917. Serial No. 101,007. Published March 6, 1917. 
116,526.—Odorless Kerosene Used as a Hair-Dressing and 
Dandruff-Remover.—Charles Kervan, New York, N. Y. 
Filed February 2, 1917. Serial No. 101,127. Published 
March 6, 1917. 
116,534.—Dandruff and Falling Hair—The 
Laboratories, Incorporated, Kingston, N. Y. 
ary 27, 1917. Serial No. 100,994. 
1917. 
116,537.—Pine-Oil Antiseptic—The William S. 
Chemical Company, Cincinnati, Ohio. Filed January 29, 
1917. Serial No. 101,010. Published March 6, 1917. 
116,540—Cleansing or Scouring Cake or Powder.—Enoch 
Morgan’s Sons Company, New York, N. Y. Filed August 
7, 1916. Serial No. 97,140. Published March 6, 1917. 
116,549.—Sodium Silicate—Philadelphia Quartz Company, 
Philadelphia, Pa. Filed January 20, 1917. Serial No. 
100,778. Published March 6, 1917. 
116,334.—Certain Named Toilet Preparations —Lundborg 
Company, New York, N. Y. Filed December 21, 1915. 
Serial No. 91,645. Published February 20, 1917. 
116,360.—Face-Creams.—Florence Redmond, New 
.. Y. Filed December 22, 1916. Serial No. 100,103 
‘ebruary 20, 1917. 
ye: fair-tonic. Strohmeyer & Arpe Company, 
York, N. Y. Filed December 23, 1916. Serial 
100,144. Published February 20, 1917 
116,386.—Preparation for Stimulating the Growth of Eye- 
brows Eyelashes. Thos. L. Williams, Chicago, III 
Filed November 15, 1916. Serial No. 99,317. Pub- 
lished February 20, 1917. 
116,421—Cold-Cream. The E-ZE Products Co., Inc., 
York, N. Y. Filed January 11, 1917. 
Published February 27, 1917. 
116,460.—Cakes of Soap Made in Part by the Use of Cochin 
or Cocoanut Oil—Edgar Roberts Manufacturing Com- 
Louis, Mo. Filed December 27, 1915. Serial 
Published February 20, 1917 
s, Washing-Powders, Cleansers, and Metal- 
Tebbetts & Garland Store, Chicago, III. 
17, 1917. Serial No. 100,687. Published 
20, 1917. 
Tooth-Powder.—University Chemical Co., Phila- 
Pa. Filed September 21, 1916. Serial No. 98,- 
148. Published February 27, 1917 
16,558.—Perfumes, Cold-Cream, Massage-Cream, Toilet 
Water, and Face-Powder.—Salux Drug Company, St. 
Filed February 4, 1916. Serial No. 92,650. 


Company, San 
Serial No. 100,- 


Brothers, San 
Serial No. 100,- 


Nail-Polish 


Longwood 
Filed Janu- 
Published March 6, 


Merrell 


York, 
Pub- 


New 
No. 


and 


N ew 


Serial No. 100,533. 


pany, St 


91,785 


Louis, Mo 
Published January 23, 1917. 
116,.580.—Tooth Powder and 
Berlin, N. H. Filed November 25, 1916. 
934. Published January 30, 1917. 
116,586.—Coffee, Tea, Salted Peanuts, Sugar Peanuts, ,Pea- 
nut-Oil, Peanut-Butter, and Sugar.—The Brundage 
Brothers Company, Toledo, Ohio Filed January 8, 
1917. Serial No. 100,418. Published February 27, 1917 
116,633—Certain Named Foods.—Heisig & Norvell, Beau- 


Cream.—Alexandre Bérubé, 
Serial No. 99,- 


mont, Tex. Filed October 19, 1916. 
Published March 13, 1917. 

116,639.—Vanishing Cream.—The Home Products Com- 
pany, Newburgh, N. Y. Filed January 9, 1917. Serial 
No. 100,493. Published March 13, 1917. 

116,644.—Hair-Dressing.—Hopfinger & Roth, St. Louis, Mo. 
Filed September 5, 1916. Serial No. 97,791. Published 
March 13, 1917. 

116,649.— Perfumes, Face-Powders, Creams, Sachet- 
Powders, Toilet Waters.—Jaquet & Maxwell, New York, 
N. Y. Filed December 9, 1916. Serial No. 99,822. Pub- 
lished March 13, 1917. 

116,673. Face-cream, hair-tonic, face-lotion for use after 
shave or when desired. Arthur B. Moler, Chicago, III. 
Filed June 12, 1916. Serial No. 95,825. Published March 
13, 1917. 

116,735.—Bleaching and Water-Softening Compound.— 
Zip Co., New York, N. Y. Filed September 2, 1916. 
Serial No. 97,777. Published March 13, 1917. 


Serial No. 98,764. 


TRADE-MARK REGISTRATIONS APPLIED FOR. 

81,000.—A. Hoefner & Sons, Buffalo, N. Y. (Filed Sept. 

5, 1914. Under ten-year proviso. Used since May, 1885.) 
-Soaps, Washing-Powders, and Cleansers. 

84,830.—The Uzit Manufacturing Company, Brooklyn, N. 
Y. (Filed Feb. 27, 1915. Used since Feb. 17, 1915.) 
Salves, Ointments, Glycerids, and Lotions for the Skin. 

88,332.—Joyful Manufacturing Company, Cleveland, Ohio, 
assignor to The Phoenix Oil Company, Cleveland, Ohio, 
a corporation of Ohio. (Filed July 31, 1915. Used since 
Nov. 5, 1912.)—Soaps and Cleansers. 

90,255.—Wallace B. Coates, Jr., Lynn, Mass. (Filed Nov. 
1, 1915. Used since November, 1907.)—Toilet Prepara- 
tions—viz., Hair-Tonic, Liquid Powder, Creams for the 
Skin, Powders for the Skin, and Tooth-Powder. 

91,372.—The Holbrook Mfg. Co., Jersey City, N. J 
Dec. 10, 1915. Under ten-year proviso. 
1, 1895.) —Scouring-Soap. 

92,477.—The Octava Co., Lake Placid, N. Y. (Filed Jan. 
28, 1916. Used since Mar. 15, 1915.)—Toilet Prepara- 
tions for the skin. 

92,.640.—Union Pacific Tea Company, New \ 

(Filed Feb. 4, 1916. Under ten-year proviso. 
since 1880.) —Coloring Extracts for Foods, Tooth-Paste, 
Tooth-Powder, Talcum Powder, Bay-Rum, Bluing. 

92,642—Union Pacific Tea Company, New York, N. Y. 
(Filed Feb. 4, 1916. Under ten-year proviso. Used since 
1880.) Olive Oil and Flavoring Extracts for Food 

97,007.—The Temple Garden Company, Boston, Mass. 
(Filed July 31, 1916. Used since February 1, 1909.)— 
Extracts for Flavoring Foods and Olive Oil. 

97,703.—Champion Chemical Co., Asheville, N. C. 
Aug. 30, 1916. Used since No 

97,744.—George Borgfeldt & Co., New York, N. Y. (Filed 
Sept. 1, 1916. Used since Aug. 1, 1916.)—Face Powder, 
Toilet Powder, Tooth Powder and Pastes, Rice-Powder, 
Smelling-Salts, Talcum Powder, Sachets, Bath-Salts; 
Perfumes Used Either Pure or as an Ingredient in 
Toilet Preparations in Admixture with Suitable Sub- 
stances in the Form of Pastes, Salves, Soaps, Powders, 
Pencils, and Liquids; Nail-Enamels, Eye-brow-Pencils, 
Rouges (Liquid Powder and Compact), Pomade Sticks, 
Hair-Wax, Toilet Waters, Tooth-Washes, Nail-Polishes, 
Toilet Creams, Hair Tonics, Hair Dyes and Bleaches. 

97 881.—Scott & Bowne, Bloomfield, N. J. (Filed Sept. 9, 
1916. Used since Aug. 23, 1916.)—Antiseptic Solution. 

99,027.—Joseph V. Meyer, St. Louis, Mo. (Filed Nov. 1, 
1916. Used since July 1, 1916.)—Soap 

99,635.—Tryon Honey Balm Company, Tryon, N. C 
Nov. 29, 4916. Used since June 15, 1916.) 
Cream. 

99 653.—Albert 
1916 Used 
Flavoring. 

99.838.—Canadian Economic Lubricant 
Montreal, Canada. (Filed Dec. since 
Oct. 1, 1915.)—Soap Powder. 

99,958.—The Gordon-Thorne Co., Utica, N. Y. (Filed 
Dec. 15, 1916. Used since May 15, 1913.)—Toilet Soap. 

100,287.—Wm. E. Evenson, Baraboo, Wis. (Filed Jan. 2, 

(Continued on page 86.) 


( Filed 
Used since Jan. 


(Filed 
4, 1915.)—A Cleanser. 


( Filed 
-A Cold- 


(Filed 
Extracts for 


Ehlers, 
Oct. 14, 


Brooklyn, N. Y. 
1916. ) 


Dec. 1, 
since Food- 
Company, Ltd., 


11, 1916. Used 
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FOREIGN CORRESPONDENCE AND MARKET REPORT 


CEYLON. 


CarDAMOMS.—In the annual report of the Matale Plant- 
ers’ Association of Ceylon for 1916, it is stated that the 
weather was not favorable for cardamom crop develop- 
ment. The crop on the whole is likely to be slightly below 
that of 1915. As regards prices, the demand in Colombo 
practically ceased for some time, but recovered slightly 
towards the end of the year, though at no time remunera- 
tive. In London also great difficulty was experienced in 
disposing of any but small lots. Demand, particularly for 
America, increased slightly after the half year, but prices 
dropped somewhat. The shipments for 1917 will not exceed 
500,000 pounds 

FRANCE. 

TRADE REGULATIONS.—France has granted permission for 
the importation of certain commodities until further notice, 
the list including crude and refined camphor, oil cake or 
oleaginous grains and vaseline. Imports are still forbidden 
\lcohol other than 
brandy can still be imported under permit arrangement as 


of vanillin and vanillin products 
now prevailing 


GREAT BRITAIN. 


New Companiges.—British Potash Co., Ltd., capital, $250,- 
000, has been formed to carry on the business of manu- 
facturers of and dealers in potash, soda and other alkalis, 
etc. Agreement with the British Cyanides Co., Ltd., and 
the North Lincolnshire Iron Co., Ltd. The first directors 
are K. M. Chance, C. F. Rowell and A. L. Leigh, 49 Queen 
Victoria street, London, E. C. 

Igarda Preparations, Ltd., capital $25,000, has been 
formed to manufacture toilet preparations, perfumes, soap, 
oils, etc. The subscribers are G. A. Cooper and T. R. Fry, 


194 Bond street, London, W. 


ITALY. 


ABRCGATION OF TREATIES.—Announcement is made of the 
denunciation by the Italian Government of the commercial 
treaties with Spain, Japan, Roumania, Russia, Serbia and 
Switzerland, effective December 31, 1917. The effect will 
give exporters in the United States lower rates of duty than 
those enjoyed by the other countries named. 

\ Mivitary Awarp.—Guido Jung, senior member of Fra- 
telli Jung, of Palermo, essential oil dealers, has been 
awarded the Italian bronze medal “for valour” in connec- 
tion with his services in the Italian artillery. 

Imports.—A decree of April 18 allows imports of various 
articles previously excluded, including fixed gils, spices, 


fats and crude wax. 


UNION OF SOUTH AFRICA. 


Os AND Perrumery.—Consul E. N. Gunsaulus, at 
Johannesburg, supplies this information about the imports 
into the Union of South Africa: Essential and perfumed 
oils, 1915, value $62,394, a decrease of $26,000. Of this, 
the United States sent $7,932, a gain of $1,000. Perfumery, 
1915, $390,585, and increase of $79,000. Of this, $177,892 
was from the United States, a gain of $66,000. Perfumed 
spirits, 1915, $85,401, an increase of $2,000. Of this, none 
is credited to the United States. 


THE MARKET. 
Essential Oils, Aromatic Chemicals, etc. 


Numerous upward revisions have been established 
throughout the market for essential oils and aromatic 
perfumery materials as well as flavoring agents. The ad- 
vances have been principally based on tears that an addi- 
tional import duty of 10 per cent will be levied under the 
new revenue bill, but other factors such as the record 
rates prevailing on tonnage from all parts of the world, 
together with advances, amounting in some instances to 
25 per cent in war risk rates, have been incidental in 
bringing about a higher level of prices 

The season of active consuming demand for oil of Ceylon 
citronella approaches at a time when shipments are diff- 
cult to effect and prices have advanced about 6 cents per 
pound, due to probability of taxation and smaller spot 
All essential oils of the Far East have been ad- 
versely affected by the scarcity of shipping, but importers 


stocks 
have been fortunate in obtaining a fair consignment of 
East Indian sandalwood, so that the price is somewhat 
easier with offers at $12. Amyris, or West Indian sandal- 
wood has continued in small supply in most quarters. 

Shrinkage in the spot supplies of lemongrass oil have 
brought out a stronger tone, as imports from Java have 
been on a smaller scale. Lavender oil has scored an ad- 
vance of 50 cents for fleurs. Other French essential oils 
have also been featured by rising prices, this being espe- 
cially notable in oil of geranium, which has gone up 25@ 
50 cents respectively on the Bourbon and African de scrip- 
tions. Boise-de-Rose femelle, a South American oil ob- 
tained from French Guiana, advanced 25 cents to $3.75, 
the rise representing the difference in freight charges. 

The arrivals of large quantities of juniper berries from 
Italy prompted some sellers to reduce their quotations on 
oil of juniper berries to the extent of $1 a pound but spot 
supplies are still very limited. Shipments of caraway seed 
from Holland ceased during the interval, and owing to the 
cutting off of the crude material the essential oil produced 
from this seed rose $1.00 per pound. 

\s a general rule the importing trade were compelled to 
revise their views upward to correspond with proposed 
increases in import duties, but prices rose in many cases, 
owing to absolute lack of supplies, the case of oil of rose, 
where the price was $1 to $2 an ounce higher, being an 
example of this. With the exception of oil of peppermint 
all of the domestic essential oils were in exceedingly small 
supply and holders were inclined to ask premiums on worm- 
seed, hemlock, pine needles, spruce and wormwood. _ Sici- 
lian essential oils were extremely tirm, according to the 
latest cable advices from Messina. 

The salient interest in synthetic products is the jump in 
vanillin to a basis of 65@70 cents an ounce, as to quantity 
among second hands. Manufacturers have not changed 
their 55 cents quotation for 5,000 ounce lots, though it is 
doubtful if better than 67 cents would buy a twenty-five 
ounce quantity of vanillin, as spot stocks are light and 
as producing costs have advanced due to the rise in clove 
oil, which has produced higher prices on eugenol, the 
crude material for production of vanillin. Isoeugenol, 
which is the perfumery base for carnation, has gone up 
25 cents in sympathy with clove oil. The rise in cologne 
spirits to $3.10@$3.25 per gallon, owing to an increase in 
the internal revenue tax, has also been an important factor 
towards creating higher prices for the general list of syn- 
thetic products. 


Vanilla Beans. 

Extract makers have suddenly awakened to the serious 
situation which has developed in the market for vanilla 
beans, and their purchases are being conducted on a gen- 
erally broader scale. Everything points to materially 
higher prices for the near future, as not only is there a 

(Continued on page 86.) 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 
unstable conditions created by the European War) 


(See last page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS. 
Ib..$1 


Almond Bitter 
. F. F 


Artificial 
Sweet True 
Peach-Kernel 
Crude 


tit 


Amber, 


Aspic (Spike ) 


Bay, Porto 
Bergamot 
(Sweet 


6.00-6.25 
? 25-2.50 
Bois de Ros SF 

1.00 
80-.85 


Cade 
Cajeput -.85 
Calamus 3.75 
Camphor, Japanese, “white” 16-.20 
Seed 7.00- 7.25 
28.00-30.00 
10.00 


Carawa\ 
Cardamom 
Carvol 
Cassia, 79-80% Te 
Lead free 
7 Redistilled 
Cedar Leaf 
“ Wood 
Celery 
Cinnamon, Ceyl 
Citronella, Cevl 
- Java 


nzibar ... 


55-.60 
.85-.90 
1.80-1.90 
2.10 
1.00-1.10 
13.00-15.00 
.90-1.00 
5.50 
1.00-1.25 
.20-.75 


Cloves, Za 
D 
B 
Copaiba 
Coriander 
Croton 
Cubebs 


ourbot 


Erigeron ; ae 
Eucalyptus, Australian, 70% 
Fennel, Sweet 
\frican 
Bourbon 
Turkish 
rosa) 


Geranium, 


(palma 
3.50-3.75 
8.00-8.25 
2.00 
6.00 


Ginger 
Gingergrass 


(Wood) 
Hemlock 


Gualac 
.75-.80 
14.00-15.00 


Juniper Berries, twice rect. 


I 
Nananga, ava 


Lemon 
Lemongrass ‘ 
Limes, distilled 
“expressed 
Linaloe 
Mace, distill d 
Mustard, genuine 
a artificial 


1.40-1.50 
. 22.00-26.00 
21.00-26.00 


50.00-60.00 
12.00-20.00 
1.40-1.45 


Neroli, petal 
; artificial 
Nutmeg 


Opoponax i 


Orange bitter 
Orange, sweet, Italian..... 
: sweet, W’t Indian 
Origanum eds 
Orris Root, concrete, for- 
eign 
Orris Root, 
mestic 
Orris Root, absolute. . (oz.) 


} 


concrete, do- 


8.00 
20.00 
nominal 
1.50-1.75 
1.25-1.35 


Patchouly, foreign 

= domestic 
Pennyroyal, American 

Fs French 
Pepper:nint aor 

rs redistilled 
Petit Grain, South Americ 
a ss French 6.50-8.00 
Pimento ; 2. 60-2.65 
Pine Needles 
OSE 7 Oz (0-22.00 
* 2.50-2.75 
Rosemary, French......... .85-1.00 
"Spanish .60-.65 
4.09-4.50 
4.25 
eahe cts ; .40-.50 
Sandalwood, East India 12.00-12.50 
West India . 6.00 
Sassafras, artificial 28-.30 
. natural ...... 70-.75 
Savin .... 6.50 
Snake Root 8.50 
Spearmint 1.90 
Spruce 70-.75 

Tansy 

Thyme, red... 
™ white 
Spanish, red... 


Verbena 
Vetivert, 


‘ 


12.00-15.00 
30.00-32.00 


Bourbon 

Indian 

Wintergreen, (genuine ge 
theria ) 4.00-4.50 


Wormwood 3.25-3.50 


Ylang-Ylang, Bourbon 12.u0-15.00 


Manila 28.00-40.00 
AROMATIC CHEMICALS. 


\cetophenonc 
Amyl Salicylate, 


nominal. 
2.75-3.00 
7.00-8.00 
2.50-2.75 

6.50 
4.50-5.00 


domestic. 
foreign.. 
Anethol 5 

Anisic Aldehyde . 


Benzaldehyde, domestic.... 

. F..F. C.,. do- 
mestic.... 
domestic. . 


foreign.. 


5.00-5.50 
6.00-7.00 
nom. 
nom. 
10.00-11.00 
4.00 

4.50 


Benzyl Acetate, 


\Icohol 
r Benzoate 


Borneol 
Bornylacetate 


Cinnamic Acid 
” Alcohol 
Aldehyde 


nom. 
nom. 


14.00-20.00 
20.00-24.00 

nom. 
19.00-20.00 
19.00-20.00 


nom. 
nom. 


domestic....... 
foreign 
Cumarin, natural 

, artificial, domestic 


foreign 


Citronellol, 


“ 


Diphenylmethane 
Diphenyloxide 
Ethyl Cinnamate 
Eucalyptol 
Eugenol 


nom. 
1.45-1.60 
3.00-3.50 
4.50-5.00 
6.00-6.50 
5.50-6.00 


7.75-8.00 


Geraniol, domestic......... 
x TOUCION <6 ixeuetn 
from palma rosa. 
Acetate 
Heliotropine, 


“ 


“ 
Geranyl 
domestic 5 00-6.00 
foreign .... nom. 
Indol, C ‘ nom 
Iso-Butyl-Salicylate nom. 
lso-Eugenol 3.75-4.25 
Linalol, from bois de 6.00-7.00 
Linalyl Acetate 16,00-12.00 

* Benzoate nom. 
Anthranilate... 11.00-12.00 
Cinnamate ... ; 7.25 
Heptenone ..... nom. 
Heptine Carbonate nom. 
Paracresol 16.00 
Salicylate .... 75-.90 
Mirbane, rect. drums... .20 
Musk Ambrette nom. 
Ketone nom. 
Xylene 14.00 
Nonylic Alcohol nom. 
Phenylacetaldehyde .. 60.00 
Phenylethylic Alcohol 52.00 
Phenylacetic Acid 


rose 


Methyl 


“ 
“ 


50.00 


nom. 
14.00-16.00 
18.00 

nom. 
40-.60 

1.25 
2.75-3.00 
O00 


Rhodinol, domestic 
' foreign 
Skatol, C. 


Terpineol, 
“ 


domestic....... 
foreign 
Terpinyl Acetate 

Thymol 


Vanillin 


18.00 


65-./0 


Angostura.. 
Para 
Mexican 
Cut 
Bourbon 
Tahiti 
SUNDRIES. 

Ambergris, black....(o0z.) 12.00-15.00 

my gray *  25.00-28.00 
Chalk precipitated .0414-.10 
Civet, horns 
Cologne Spirit gal. 3 be, 
Menthol .... Wadia taker ) 
Musk, 


Tonka Beans, 


“ 


Vanilla Beans, 


nN 
—Mmon—e 


wn 


ws Ww 


8.00-10.00 
15.00-20.00 
18.00-19.00 
26.00-30.00 


Cab., pods 
“ grains 
Tonquin, pods. 
> ” grains .... 
Orris Root, Florentine, whole .16-.18 
I powd. and gran. 19-22 
Talc, Italian (ton) 30.00-35.00 
“French “~~ 20.00-25.00 
Domestic 12.00-30.00 


“ 
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THE MARKET. 
(Continued from page 84.) 
3 per cent war risk rate on all shipments from Vera Cruz, 
against nothing formerly, but it is quite likely that the 
United States Government will impose an additional duty 
of 10 per cent on future imports, as provided in the rev- 
enue bill. 

But these are not the only considerations which are 
bound to produce higher prices on Mexican vanilla beans 
in the near future. Exchange rates have been steadily 
moving against Mexicu for the past few weeks, and the 
former export duty which amounted to 57 cents per pound 
has automatically been increased to 63 cents per pound. 
The belief that a material advance will be seen is further 
strengthened by latest authentic advices from Vera Cruz, 
which state that the Provisional Government in Mexico 
will undoubtedly see fit to further materially increase the 
export duty on vanilla beans before the crop is ready for 
marketing, which will be some time between June and 
July. 

It will be recalled that last year’s crop of vanilla beans 
amounted only to 100,000 pounds of whole, and 80,000 
pounds of cut beans, which compared with an average 
annual turnover of 400,000 pounds. Late estimates from 
Vera Cruz state that this year’s crop will not exceed 100,- 
000 pounds of whole beans and 20,000 pounds of cut beans. 
The further diminution in the output as compared with 
last year is due primarily to the fact that a terrific cyclone 
ravaged last year’s crop. As it takes at least three years 
for a satisfactory vanilla bean to mature, the devastation 
then wrought is still having its influence by making for a 
decided curtailment in current output. The discrepancy 
between the estimates on cut beans between this season 
and last, rests on the fact that last year natives picked 


vanilla beans from the ground and made cut beans, but 
this year this was not possible. 

Whole vanilla beans are selling in Vera Cruz at an equiv- 
alent lay down cost in New York of $5.52 per pound, and 
this price does not take into consideration the proposed in- 


crease of 10 per cent in import duties in this country. In 
some circles there has been an advance to $5.25@7 per 
pound for whole beans, and $4@4.50 per pound for cuts, 
but these prices have been shaded 25 cents right along 
by leading New York curers. Due to the high import cost 
now ruling, however, one prominent operator has advanced 
the unqualified opinion that the coming crop of vanilla 
beans will be marketed at between $6@7 per pound. 

In sympathy with the general strength of the market on 
Mexican beans, there has been a tone of increasing strength 
in the South American variety, which while quoted at $4 
in some hands, have been obtainable at $3.50@3.75. South 
American beans are highly regarded and the outlook is 
that one brand which is treated by “Fox’s cure” will bring 
$4.50 per pound during the current season. The proposal 
to increase the revenue duty 10 per cent had little effect 
on Bourbon beans, prices having been maintained within 
the range of $2.25@3.25 for whole and $2.25@2.50 for cuts. 


TRADE MARK REGISTRATIONS APPLIED FOR. 
(Continued from page 8&3.) 
1917, under ten year proviso. Used since Jan. 1, 1885.) 
—Liquid Toilet Creams. 

100,661—A. Bourjois & Co., Inc., New York, N. Y. (Filed 
Jan. 17, 1917. Used in the business of said corporation 
and in the business of its predecessors for more than 
twenty years.)—Toilet Powder. 

100,839.—Harry E. Zutz, St. Paul, Minn. (Filed Jan. 22, 
1917. Used since Oct. 31, 1916.) —Shampoo-Powder, 
Shampoo Liquid, and Pile-Ointment. 

100,866.—Van Vleet-Mansfield Drug Company, Memphis, 
Tenn. (Filed Jan. 23, 1917. Used since January, 1911.) 
—Hair-Pomade, Shampoo Preparations, Tooth-Paste, 
Skin-Lotion, Rouge, Rice Powder, Tooth-Powder, and 
Peroxide Cream. 

100,998.—Northam Warren Corporation, New York, N. Y. 
(Filed Jan. 27, 1917. Used since Apr. 1, 1915.)—Mani- 
cure-Buffers, Emery-Boards, Manicure-Sticks, Manicure 
Files. 

101,083—The Cabell Company, Baltimore, Md. (Filed 
Feb. 1, 1917. Used since May 1, 1916.)—Flavoring Ex- 
tracts for Foods. 


101,124——The Globe Soap Company, Cincinnati, Ohio, 
(Filed Feb. 2, 1917. Used since Sept. 5, 1916. ) —Soap, 
si Powder, and Washing-Powder. 

101,175.—Philip Munter Co., Inc., New York, N. Y. (Filed 
Feb. 5, 1917. Used since July 7, 1916. )—F ace-Powder, 
Rouge and Powder Compacts, Creams, Toilet Water, 
and Perfume 

101,334.—Maurice Letaw, Birmingham, Ala. (Filed Feb, 
12, 1917. Used since September, 1916.)—A Hair Sham. 


ao and Tonic. 

101,428.—David J. Little, Binghamton, N. Y. (Filed Feb, 
16, 1917. Used since Apr. 2, 1916.)—A Toilet Prepara- 
tion—Namely, Tooth-Wash, an Antiseptic Compound. 

101,711—S. O. S. Manufacturing Company, Inc., Lake 
Charles, La. (Filed Feb. 26, 1917. Used since August, 
1916.)—A Dandruff-Remover and Hair-Dresser. 

101,777.—The Dandercide Co., Pocatello, Idaho. (Filed 
Feb. 28, 1917. Used since Feb. 1, 1917.)—A Tonic in the 
Use of the Treatment of the Hair and Scalp. 

101,818.—Richard nn New York, N. Y. (Filed Mar. 
1, 1917. Used since Jan. 27, 1917.)—Soap (Solid and 
Liquid. 

101,860.—Interstate Cotton Oil 
Tex. (Filed Mar. 3, 
Soap. 

101,946.—Northam Warren Corporation, New York, N. Y, 
(Filed Mar. 6, 1917. Used since Aug. 24, 1912.)—Cuti- 
cle-Removers, Nail-White, Nail-Bleach, Nail-Polish, Nail- 
Enamel, Rouge and Cuticle-Salve. 

101,962.—Lautz Bros. & Co., Buffalo, N. Y. (Filed Mar, 7, 
1917. Used since 1887.)—Soap. 

102,044.—John Neclas, New Haven, Conn. (Filed Mar, 
10, 1917. Used since Feb. 17, 1917.) —A Preparation for 
the Treatment of the Scalp. 

102,134.—John Bene & Sons, Inc., Brooklyn, N. Y. (Filed 
Mar. 14, 1917. Used since Jan. 1, 1917.)—Peroxide. 

102,175.—The Omega Chemical Company, New York, N 
Y. (Filed Mar. 15, 1917. Used since Mar. 10, 1917.)— 
Tooth-Paste. 

102,240.—Nannie L. Beane, Parkin, Ark. (Filed Mar. 19, 
1917. Used since June 15, 1915.)—A Hair-Grower. 

102,250.—Lucy Duff Gordon, New York, N. Y. (Filed 
Mar. 19, 1917. Used since Feb. 20, 1917.)—Perfumes, 
Toilet Waters, Face-Creams, Talcum Powder, Face- 
Powder, Face-Lotion, Hair Washes and Shampoos, and 
Hair-Dyes. 

102,279.—George Borgfeldt & Co., 
Mar. 20, 1917. Used 
Powder, Toilet Powder, 


Refining Co., Sherman, 
1917. Used since July 13, 1914.)— 


New York, N. Y. (Filed 

since Mar. 16, 1917.)—Face- 
Tooth Powder and Pastes, 
Tooth-Washes, Rice Powder, Smelling-Salts, Talcum 
Powder, Sachets, Bath Salts, Toilet Waters, Perfumes 
Used Either Pure or as an Ingredient in Toilet Prepara- 
tions in Admixtures with Powders, Pencils, and Liquids; 
Nail-Enamels, Eyebrow-Pencils; Rouges (Liquid, 
Powder, and Compact;) Pomades, Pomade Sticks, Hair- 
Wax, Nail-Polishes, Toilet Creams, Hair-Tonics, Hair 
Dyes and Bleaches. 

102,398.—Lawrence Alford, Leesville, La. (Filed Mar, 24, 
1917. Used since August, 1916.)—A Mouth Wash. 

102,407.—Rose M. Daly, Portland, Oreg. (Filed Mar. 24, 
1917. Used since Mar. 15, 1917.)—Hair Growing 
Preparation. 

102,416.—International Drug Company, 
(Filed Mar. 24, 1917. 
Soaps. 

102,529.—S. B. Penick & Company, Inc., New York, N. Y 
(Filed Mar. 28, 1917. Used since Jan. 1, 1915.)—Soap 
and More Particularly Powdered Soap. 

102,693.—McKesson & Robbins, Incorporated, New York, 
N.Y. (Filed Apr. 3, 1917. Used since November, 1916.) 
An Antiseptic and Disinfectant. 

102,696.—McKesson & Robbins, Incorporated, New York, 
N. Y. (Filed Apr. 3, 1917. Used since March, 1916.)— 
A Disinfectant. 

102,697.—McKesson & Robbins, Incorporated, New York, 
N. Y. (Filed Apr. 3, 1917. Used since April, 1915.)— 
Perfumery, Including Liquid and Powder. 

102,735.—Jesse Clyde Duble, New York, N. Y. (Filed 
Apr. 5, 1917. Used since Mar. 24, 1917.)—Ginger Ale, 
Sarsaparilla, Birch Beer, Lemon Soda, Orange Soda, 
Vanilla Soda, Pineapple Soda, Kiuspberry Soda, Nectar, 
Root Beer, Pop and Soda. ; 


Wilmington, Del 
Used since Oct. 27, 1916.)—Tooilet 
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CONDUCTED BY Dr. E.G. THOMSSEN 


THE SCARCITY IN FATS. 


The status the raw material market for soap manu- 


facturers at the present time is one of grave and serious 


importance. \Within a few weeks the market in oils and 


jats has practically doubled itself, and at the present writ- 


ng no relief is in sight. Tallow has been rising at un- 


heard of advances between sales and is rapidly heading to 
yoint which, unless some unforeseen condition arises, 


double the price of all soaps. The scarcity 


Less consump- 


will practically 
of fats is due to a number of conditions. 
high prices of cereals, leaner cattle, a high 
oil market and the inability to import 
lack of 


tion of meat, 
cotton and corn 
freight vessels, are 


due to ocean 


vegetable oils, 


some of the reasons. 


The situation being unprecedented, practically no means 


f preventing further rise in prices can be suggested and 


most soap 


manufacturers are buying heavily and as far 


in advance as they possibly can. While other commodities 


possibly drop through an unforeseen early peace, the 
fat and oil market would undoubtedly go to a higher 
f the even greater scarcity of fats among 
Besides this, the possibility of a ten 


per cent duty upon tallow and a war tax on toilet soap, as 


point, becaus¢ 


the Central powers. 
well as a tax on freight, means a still greater burden for 
manufacturer to bear. 


Under these 


the soap 
circumstances a propaganda should be in- 
stituted toward the conservation of every available source 
of supply of fats and oils, otherwise there will be a very 
lificult situation ahead of the manufacturers of soap. 
Twenty cent tallow is now just ahead and twenty-five cent, 
and in some cases thirty cent tallow, is freely predicted. 
Serious as the situation is, the consensus of opinion of 
those not actually engaged in the soap-making industry 
seems to indicate that the increased price of glycerine has 
made soap merely a by-product to the manufacture of 
glycerine. This statement is evidenced by such 
statements as these, taken from various papers: 

All of the raw materials used in soap making are 
tremendously high, but soap makers have been making 
sufhcient profit from the sale of glycerin to offset any 
losses on soap. Glycerin before the war was a by- 
product of soap. Now it may truthfully be said that 
soap is a by-product of glycerin. Glycerin has been 
made in such large quantities for conversion into 
nitro-glycerin to fill war orders and for other tech- 
nical purposes that the soap makers have been _pro- 
ducing more soap lye than is needed even in a civilized, 
soap-using nation. Hence soap is as cheap as ever. 

It may be believed that there is an enormous lot of 
soap on hand. Although the cost of its manufacture 
may have been covered by the war profits on glyc- 
erin, the makers probably do not feel like giving it 
away. But with an important export market sud- 


denly closed, the United States may be on the verge 
ol a soap panic. 


recent 


In view of the steady market now at hand at remu- 
nerative prices for dynamite, soap-lye saponification 
and all other varieties of crude glycerin, domestic 


soap manufacturers are willing to sell their surplus 
production at a sacrifice in order to keep stocks mov- 
ing. Large quantities already have been exported to 
be sold at prices which are ruinous when contrasted 
with prices prevailing abroad. But this outlet now 
may be closed. 

These have naturally cast the impression abroad that 
cheaper soap should result because of over-production of 
soap in the United States, due to the high price of gly- 
cerine. Soap lye crude glycerine is selling today at forty- 
two cents per pound, which only takes care of a barely 
four cent rise in the price of fats and oils. The price of 
tallow in the market at this writing is over eighteen cents. 
In other words, the price of tallow has practically doubled 
itself. 

While many of the soap manufacturers have increased 
their prices, it is rather a peculiar situation to still see in 
some cases, seven cakes of laundry retailing at 
twenty-five cents, whereas it should be sold for at least 
double the price. Surely present conditions demand that 


a different impression be cast abroad than that outlined 


soap 


above, and that there be a general increase*in the price of 
all soap 


At the meeting of the American Chemical Society in 
Kansas City last month. Chairman W. F. 
the Supervisory Committee on Standard Methods of 
Analysis, in the Division of Industrial Chemists 
Chemical Engineers, reported on the following items: 

Committee on Glycerine—The Committee on Glycerine 
will defer publication of its work, much of which was done 
jointly with British chemists, to a time when it would 
secure some attention abroad. The committee will shortly 
issue a standard sample of soap-lye crude glycerine, which, 
the chairman hopes, will eventually be taken over and dis- 
tributed by the Bureau of Standards. 

Committee on Soap and Soap Products—Mr. R. E. 
Divine, a member of the Committee on Glycerine, has been 
added to the Committee on Soap and Soap Products in 
order that duplication of work by the two committees may 
be avoided. The committee has nearly completed tentative 
methods of analysis and specifications for soaps, which, 
with samples, will be submitted to a selected list of chemists 
for co-operative testing. 

Committee on Commercial Analysis of Fats and Oils— 
This committee, organized by representatives of certain 
large manufacturers and buyers of oils and fats, was taken 
over in April, 1916, as a committee of the Division of 
Industrial Chemists and Chemical Engineers, with the 
following present membership: W. D. Richardson, chair- 
man, W. J. Gascoyne, I. Katz, H. J. Morrison, J. R. 
Powell, R. J. Quinn and P. Rudnick. The committee has 
done a large amount of work, the results of which it hopes 
to present as a report this year. 


I lillebrand, of 


and 


~ 
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Committee on Analysis and Specifications of Cotton-Seed 
Products—This is a new committee announced at the New 
York meeting of the Division in September, 1916. The 
members are: Thomas C. Law, chairman, Archibald 
Campbell and F. N. Smalley. It is expected that this com- 
mittee will submit as its report the official methods and 
specifications of the Interstate Cotton-Seed Crushers Asso- 
ciation. 


NEW SOURCES OF OIL IN GERMANY. 


In the current number of Chemical Abstracts is given a 
summary of a report of an investigation prompted by the 


scarcity of fats in Germany. The pressing and extraction 


methods and refining are being discussed. The press cake 
from grape seed can be used as a fodder, but apparently 
only for sheep. The imperial wine commission in Sobern- 
heim put on the market 1121 kg. of oil cake and 73 kg. of 
grape seed oil representing a yield of oil equaling about 


6% per cent. According to the literature, the yield equaled 


9 to 20 per cent. of oil. The authors obtained from fresh 


seed by extraction 9,6 per cent. oil and from old, musty 


seed 5.1 to 9.7 per cent. Distillation for the production 


of brandy has no apparent influence on the oil content as 
determined by extracting the residues. 

Factories in the country bordering on the Rhine have 
been producing wine oil during the past year. Asparagus 
seed yielded 12 per cent. of oil (literature gives 15 per 
cent.) by extraction; this cannot be obtained by pressing 
owing to the hardness and toughness of the seed. Aspar- 
agus seed should be a good fodder. Cherry seed, plum 
stones, walnuts, hazel nuts are possible oil sources, but 
the collection of cherry and plum seed from the kitchens 
has not been properly organized. The authors obtained 
from the linden fruit (the round, small balls that fall 
from the tree) after removing stems, etc., 9.4 per cent. of 
oil. According to the literature the seed contained in these 
fruits contain 58 per cent. of oil. 

According to a report in Seifensiedcr Zeitung a large 
scale experiment yielded only 2.5 per cent. of oil from the 
linden fruits. The authors state that this was obtained 
by pressing, whereas extraction should have been applied. 
The horse chestnut is not considered as a source of oil, 
containing, according to the literature, only 2.4 per cent. 
The authors obtained from elm fruit (as they fall from 
the tree) by extraction (pressing not adapted) 9-14 per 
cent. of oil; from maple fruits 3-414 per cent. of oil. Col- 
lection of weed seeds (removed in cleansing grain) was 
touched upon in 1915, but the authors could not secure 
samples to determine oil content. 

A systematic collection of beech nuts was proposed for 
1916. Currant, quince, pear seed 
yield oils, but are not of importance to the small, idle mill. 
The fruits of the red elder (Sambucus racemosa) are 
gathered by children in Southern Germany, sun dried, 
taken to the village oil mill, and the households supplied. 
The authors obtained from fresh elderberries 3.45 per 
cent. oil; from the dried berries 23 per cent oil. Accord- 
ing to the ruling of the war committee linden oil in 
amounts less than 1,000 kg. is not subject to confiscation. 
Abstracts also gives a table setting forth details, for 
which we have not space, but which will be within reach 
of those particularly interested. 


pumpkin, apple, and 


SOAP SITUATION IN GERMANY. 

A British contemporary reports that the supply of shay. 
ing soap is giving out in Germany, and a soap powde 
substitute is to be supplied. Prepared hair washes m, 
only be made according to the manner prescribed by th 
War Committee for Oils and Fats, and must not contaip 
more than 10 per cent. of soap, but these regulations hay 
been disregarded, as illegally prepared hair washes are gti! 
on the market. 
being severely repressed, and a Bremen waiter was fine 
50m., or ten days’ imprisonment, for attempting to make, 
profit on soap he saw advertised in the newspapers, Eye 
trade journals decline to furnish formulae for substitute: 
which infringe the spirit of the Orders laid dawn by th 
Government, 


Middleman profiteering in Germany js 


DOCTORS GIVE CREDIT TO SOAP. 

Some medical authorities, explaining the abatement o 
epidemic diseases in modern years, are sufficiently fre 
from professional ties to attribute this betterment of cov. 
ditions, not to medical science, but to the increased use of 
soap and water. The Homeopathic Envoy is of th 
opinion that with a clean house and a clean person no on 
need have much fear of infection. A writer in the Nev 
York Medical Record says: “Soap is now recognized tok 
antiseptic and to be efficacious must produce a lather. Bac. 
teria rubbed into soap or dropped on its surface are in- 
capable of multiplication. The typhoid bacillus is ven 
sensitive to soap, being killed by a five per cent. solution in 
a short time. More than half the total number will die in 
one minute. The thorough use of a pure potash soap i 
not only a mechanical method of cleansing, but is an active 
factor in cutting down germ life.” 


The War Revenue Tax on Soap. 


In our regular editorial department, on page 65, wil 
be found the latest news and comment on the War Revenue 
Bill to tax soap, etc., in connection with other products, in 
which many soap manufacturers also are interested. 

There is no disposition on the part of soap manufac 
turers to avoid paying their just share of the extraordinar 
expenses which have been forced on the nation, but there 
is, nevertheless, a feeling that there should be no dis 
crimination against this industry, which provides one oi 
the vital essentials of the people at all times. 


Solvay’s Utah Potash Plant to Start. 


According to a report from Syracuse the Solvay Proces 
Company is about ready to begin the production of potas! 
at its new plant in Solduro, Utah, which is practically read 
for operation. 


Hydrogenating Unsaturated Compounds. 


R. Lessinc. Holland patent, 1,713. The unsaturated 
materials are treated with a hydrogenating agent in the 
presence of a catalyzer; catalysis takes place with decom- 
position of NiCO. 


Lever Becomes a Sheriff. 


Sir W. H. Lever, Bart., soap manufacturer, of Port Sur 
light, has been appointed Sheriff of Lancashire for the e™ 
suing year. 
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PRESENCE OF PEANUT OIL IN OLIVE OIL 


By R. LUND 


Arachis oil, or peanut oil, as is well known, is obtained 
from the seeds of Arachis Hypogaea of the Leguminoae 
family. The first pressing oil has an agreeable flavor, and 
is extensively used as a food oil, being often mixed with 
sesame oil. Peanut oil is also used in margarine making 
and in place of olive oil for packing cheap brands of 
sardines. Not infrequently we encounter olive oil that is 
adulterated with peanut oil. 

In investigating the purity of olive oil, the determination 
of peanut oil is most complicated, owing to the lack of 
reliable color reactions as in the determination of sesame 
and cottonseed oils. To demonstrate peanut oil only by the 
elaidin test, may often prove very difficult. The price of 
olive oil is, as a rule, so much higher than that of pea- 
nut oil, that an adulteration, even on a small scale, may 
prove profitable. The ordinary constants, such as iodine 
number and saponification number, lie very close together 
for both oils, and consequently furnish no definite point of 
departure, unless the adulteration has been carried out 
on a large scale. 

All processes of determining peanut oil are based on 
the isolation of the two saturated fatty acids, arachidic acid 
and lignoceric acid, which are characterized by difficulty 
of solution, high melting point and difficulty of solution of 
the potash salts. These acids occur to the extent of 5 
per cent. in peanut oil. 

The original lead salt-ether method, worked out by 
Renard, with some modifications by De Negri and Fabris, 
and by Kreis, is the most accurate, and at the same time 
the most laborious. 

These methods make possible an almost exact quantita- 
tive separation of the solid from the liquid fatty acids, 
inasmuch as the lead salts of the fluid acids are easily 
soluble in ether, while the solid acids are insoluble in it. 
The fatty acids of the insoluble lead salts are set free 
by a little acid (acetic acid for instance). The fatty acid 
mixture, by washing, is completely freed from lead, and 
by repeated recrystallization from alcohol, the arachic acid 
and the lignoceric acid are isolated from the other solid 
fatty acids (chiefly palmitic and stearic acids). The high 
melting point which amounts to at least + 71° C, is 
proof of the purity of the acids precipitated out. 

The methods based on lead salt precipitation are, how- 
ever, as stated, very laborious, and they consume a con- 
siderable quantity of ether. The writer, therefore, recom- 
mends Fr. Franz, modified by L. 
\dler, This method is based on the precipitation of the 
ids difficult to melt, from an alcoholic soap solution, as 
e acids or acid potash salts, and by this means deter- 
mination can be effected up to 5 per cent. of peanut oil. 

Che crystallization temperature for alcoholic fatty acid 
mixture of pure olive oil lies, as a rule, between + 13° 
and + 14° C. In exceptional cases, the temperature may 
be slightly lower. The crystallization temperature for 
alcoholic fatty acid mixture of a pure peanut oil lies, on 
the other hand, at from + 40° to + 41° C, there is con- 
sequently a difference existing of about 27° C. 

In mixtures of olive oil and peanut oil, therefore, with 
an increasing proportion of the latter, the crystallization 


temperature of the oil may be increased + 15° C. and 
more, 


another method, by 


fy 


The method is carried out as follows: One cubic cen- 
meter of the oil is saponified in an Erleumeyer flask of 


89 


about 100 cubic centimeters capacity, with 5 cubic centi- 
meters of an 8 per cent. alcoholic potash lye (80 grammes 
of KOH dissolved in 80 grammes of water and 90 per cent. 
alcohol by volume to 1 liter). The flask is equipped with 
a condensing tube, about 80 centimeters long, and is heated 
in the water bath, with continuous shaking, until the 
saponification has taken place within 4 minutes. After 
cooling to about 25° C, 1.5 cubic centimeters of acetic 
acid (1 volume acetic acid to 2 volumes of water) are 
added, and 5 cubic centimeters of alcohol 70 per cent. 
by volume. If the solution becomes turbid, which is 
usually the case where there is a large proportion of 
peanut oil, heat carefully in the water bath until the 
fluid is perfectly clear. Now cool it off slowly and note 
at what temperature the fluid begins to deposit flocculent 
substances. If the temperature has gone down to-+ 15° 
C, without this having occurred, then we may know that 
either there is no peanut oil present or that the quantity 
is less than 5 per cent. 

The crystallization temperature for olive oil mixed with 
different proportions of peanut oil is shown in the follow- 
ing table compiled by F. Franz: 

CRYSTALLIZATION 

TEMPERATURE C. 
Pure olive oil 
With 5 per cent. 
With 10 per cent. 
With 20 per cent. 
With 30 per cent. 
With 40 per cent. 
With 50 per cent. 
With 60 per cent. 
With 70 per cent. 
With 80 per cent. 
With 90 per cent. 
Pure peanut oil 


peanut 
peanut 
peanut 
peanut 
peanut 
peanut 
peanut 
peanut 
peanut 
peanut 


If precipitation takes place at + 16° C. this may be due 
to an insufficient addition of acetic acid, because, in ex- 
ceptional cases, at this temperature, the potash salts pre- 
cipitate the myristic acid. Another three drops of acetic 
acid are then added, heated in the water bath until the 
fluid becomes clear, and it is then cooled, as above indi- 
cated. 

The method is very convenient and requires only small 
quantities of the substances.—Deutsche Per- 
fumerie-Z ettung. 


various 


ECONOMIZING SOAPS. 


How to save soap is a question of considerable im- 
portance just now not only in the belligerent, but also in 
some of the countries, where this necessity of 
daily life is daily growing scarcer and dearer, says a 
British contemporary. Many ways and means have been 
suggested of meeting with the difficulty, many of which are 
worthy of rescue from oblivion. 

According to modern views, the cleansing action of soap 
is based upon the fact that its solution forms an emulsion 
(i. e., dissolves in its drops) of all layers of fat or oil. 
At the same time the articles to be cleaned are made wet, 
the dirt is removed, and all grease and oil, etc. ex- 
tracted. But, in addition to fats and grease, dirty laundry 
also contains albuminous substances, which are partly 


neutral 
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eliminated in a coagulated form, and can then only be 
dissolved with difficulty. 

In this connection the enzymz, especially the so-called 
proteolytic types, prove valuable auxiliaries. “Enzyme” 
are organic nitrogen compounds found in the animal and 
vegetable organism, and possess the remarkable power of 
breaking up complicated organic substances and rendering 
them soluble. They play an important part, inter alia, 
in the human and animal digestive system, and are found 
in large numbers in the pancreatic gland. They are able 
to transform soluble and insoluble albuminous substances 
into simple albumose, peptone, and amino acid compounds. 

The present need of economizing soap, and finding suit- 
able substitutes for, or adjuncts to it, has now led to 
such tryptic enzyme being utilized for the preparation 
of a substance which, although not an entire substitute 
‘or soap, is nevertheless a most valuable adjunct for 
economizing its use. 

A very small quantity suffices to exert a most beneficial 
effect upon laundry, as, even at a normal temperature, it 
removes and dissolves all albumens and grease. This 
new washing medium consists solely of soda and enzyme, 
and the fibre or texture of the materials washed is pre- 
served much longer, whilst the articles are much smoother 
to the touch, and the surface presents a fine glossy appear- 
ance. 

Hence, the introduction of enzyme for washing purposes 
must be regarded as a valuable auxiliary to the means now 
at our disposal, and more especially in view of the many 
worthless so-called “Washing Specialties” now foisted upon 
the public. There are, however, still other valuable means 
of economizing soaps, especially in places where large 
quantities of linen have to be washed. The soaps used are, 
as most persons are aware, the salts (soluble in water) of 
palmatine, margarine, stearine and oleic acid, with soda 
or potash, 

As soon as a watery solution of these soaps comes in 
contact with dissolved lime or magnesia salts, a trans- 
mutation of the soda or potash takes place with the lime 
or magnesia, and the lime or magnesia soaps are thus 
produced. These, however, are not soluble in water, and 
have thus lost the specific cleansing power of the soda 
or potash soaps. Now the water generally used for wash- 
ing purposes dissolved salts of lime and magnesia, the 
greater or lesser hardness of the water being determined 
by their greater or lesser presence. 

As will be seen, the cleansing action of the soap does 
not commence until as much of it has been dissolved as 
will correspond to the hardness of the water. One degree 
of hardness requires 166 grammes soap per cubic metre. 
Hence a water of medium hardness (i. e., 18 degrees) 
destroys about 3 kilogrammes of soap per cubic metre, 
or an actual money loss of mk. 12. In addition to all 
this the materials being washed are also injured by the 
lime soaps, as they persistently adhere to the material, 
cause it to turn yellow, impart a rancid smell thereto, and 
soon render the fibres brittle. 

All these drawbacks, however, can be obviated by using 
soft water, and, as a matter of fact, all water for industrial 
and domestic purposes can easily be reduced to 0 degrees 
of hardness by a fairly well-known process. It consists 
in using an artificial product consisting of a yellowish 
white crystalline, flaky, or granulated mass which is easily 
permeated by water due to its porous nature. It possesses 
the property of rapidly and easily converting its own 
basis (soda) into other bases. Hence, if ordinary water 


be filtered through this substance, then the admixtury 
determining the degree of hardness of the water, namely, 
lime and magnesia, will be continuously absorbed and Te. 
placed by the same amount of soda. The filter requires 
no particular attention, as it works automatically. 

Of course, this process cannot be carried on indefinitely 
but only till the filter is exhausted, i. e., till lime is again 
found to be present in the water running off. Were j 
not possible to revive the filter easily and cheaply, then, 
of course, the process would not be an advantageous one 
As a matter of fact, the exhausted filter can easily be 
revived by filtering a solution of kitchen salt through 
it, whereby the lime and magnesia previously taken up 
or absorbed will be changed into soda and the filter yj 
again be ready to perform its water-softening duties, 

This regeneration can be effected at some convenient 
time, e. g., during the night, when work is at a standstill 
This whole process may be repeated as often as desired 
without in any way altering the material. The chie 
advantages of this process consist in the fact that abso 
lutely no soap at all is lost in the form of lime or mag. 
nesia soap; consequently, a great saving of the soap avail 
able is effected, while no chemical substances attacking or 
injuring the linen (such as soda, for instance) are added 
to the water, so that the life or durability of the articles 
thus washed is greatly increased. 

The waste or lye-water from wash-houses could als 
be turned to account by pouring it into a clarifier and 
allowing it to settle. When all the mud or slush ha 
been removed it should be decomposed with a diluted 
acid (e. g. acid), which will precipitate the 
sebacic acids insoluble in water so that they can easily 
be removed. Of course, this latter process ‘can only be 
used with water that has been treated in the manner de- 


muriatic 


scribed above. 


SOAP OPPORTUNITIES IN INDIA. 


Southard, at Aden.) 


(Consul Addison E. 

France normally monopolizes the laundry-soap market 
in this consular district, but on account of the industrial 
conditions since the war French soap makers have been 
able to fill but limited orders. With the assistance of this 
consulate local importers turned to America with the 
highly pleasing result of a 700 per cent increase in imports 
over the preceding year. 

Unfortunately American soap manufacturers have not 
sent a product that meets fully the requirements neces 
sary for improving the opportunity which exists to create 
and retain a permanent market. The consumer in this 
district has been educated to use a soap of certain shape, 
size, and quality, and a permanent substitute therefor must 
be quite similar in these points. 

Of the American soap supplied in response to the strong 
demand in 1915-16, one brand of a well-known American 
manufacturer had practically the desired shape and weight, 
as well as a somewhat distinctive trade-mark. The shape, 
however, was not neat and the color was not bright and 
clean. The trade-mark design was so carelessly stamped 
that on many pieces it was partially cut off at the edge, 
whereas on the soap sold here it is usually neatly and 
symmetrically placed in the center of the face of the block. 
While these points may seem trival, they are nevertheless 
important. They attract the purchaser, and he associates 
them with the excellent quality of the soaps he is used to 
buying. There is also the complaint that the Americat 
soap is not so hard and does not wear or last so long. 
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METHODS FOR ANALYSIS OF FATS AND OILS 


Report of the Committee on Editing Methods of Analysis Presented to the Association of Official Agricultural 
Chemists. * 


1 Preparation of Sample.—Official. 

Melt solid fats and filter by means of a hot water funnel 
or similar apparatus. Make the different determinations 
on samples of this melted, homogeneous mass. Filter oils 
that are not clear. Keep oils and fats in a cool place and 
protected from light and air, otherwise they will soon 
become rancid. Weigh out at one time as many portions 
as are needed for the various determinations, using a 
small beaker or weighing burette. 


2 Specific Gravity. 
20°C. 

At ———.— Tentative. 

4° 
20°C. 
Determine the specific gravity of the oil at - by 
4° 

means of a pycnometer. 

If the specific gravity of the oil is determined at other 
than standard temperature, the approximate specific gravity 
at 20°C. may be calculated by means of the following 
formula : ; 

G = G’ + 0.0007 (T-20°C.) in which 
= specific gravity at 20°C.; 

2. & 
G’ specific gravity at 


T temperature at which the specific gravity was 
determined ; 


0.0007 = mean correction’ for 1°C. 


At the Temperature of Boiling Water.—Off.cial. 


3 STANDARDIZATION OF FLASKS, 

(a) Fill a tared, 25-30 cc. specific gravity flask with 
freshly boiled, hot water, Place in a briskly boiling water 
bath for 30 minutes, replacing any evaporation from the 
flask by the addition of boiling water. Then insert the 
stopper, previously heated to 100°C., remove the flask, cool 
and weigh. 

(b) The following formula may be used for calculating 
the weight of water (WT) which a given flask will hold 
at T° (weighed in air with brass weights at the tempera- 
ture of the the weight of water (W'‘) 
(weighed in air with brass weights at the temperature of 
the room) contained therein at t°: 


room) from 


{1 + 0.000026 (T — t)] in which 


d™ = the density of water at T°; 
d' = the density of water at t°. 


DETERMINATION. 


Fill the flask, dried at the temperature of boiling water, 
with the dry, hot, freshly filtered fat, which should be 
entirely free from air bubbles; keep in the water bath 30 


minutes at the temperature of boiling water. Insert the 
stopper, previouly heated to 100°C., cool and weigh. Divide 
the weight of contained fat by the weight of contained 
water previously found to obtain the specific gravity. 

The weight of water at boiling temperature must be de- 


—_ 


. 
caetom the Journal of the Association of Official Agricultural 


91 


termined under the barometric conditions prevailing at the 
time the determination is made. 


INDEX OF REFRACTION. 


§ General Directions.—Tentative. 

Place the instrument in such a position that diffuse day- 
light or any form of artificial light can readily be obtained 
Circulate through the prisms a stream 
of water of constant temperature, 

Determine the index of refraction with any standard in- 
strument, reading oils at 20°C. and fats at 40°C. 

The readings of the Zeiss butyro-refractometer can be 
reduced to temperature by the following 
formula’: 


for illumination. 


standard 
R R’ + 0.55 (T’ 

R = the reading reduced to temperature T; 
R’ = the reading at T’C; 

T’ = the temperature at which reading R’ is made; 

T = the standard temperature; 

0.55 = correction in scale divisions for 1°C. 

With oils the factor 0.58 is substituted in the formula for 
0.55, since they have a higher index of refraction. 


T) in which 


The readings of instruments, which give the index of 
refraction directly, can be reduced to standard temperature 
by substituting the factor 0.000365 for 0.55 in the formula. 
As the temperature rises the refractive index falls. 

The instrument used may be standardized with water at 
20°C., the theoretical refractive index of 
temperature being 1.3330. 


water at that 
Any correction found should be 
made on all readings. 

The index of refraction varies directly with the specific 
gravity. If the appear abnormal, the 
specific refractive power® with the normal. Calculate the 
N—1 


specific refractive power from the formula — 


results compare 


—, in which 
D 
N equals the refractive index and D the specific gravity. 
N?— 1 
(N?+2) D 
N—1 


According to Procter* the Lorenz formula 


gives much more satisfactory results than 


D 


6 By Means of the Abbé Refractometer.—Ofif.cial. 

To charge the instrument, open the double prism by 
means of the screw head and place a few drops of the 
sample on the prism or, if preferred, open the prisms 
slightly by turning the screw head and pour a few drops 
of the sample into the funnel-shaped aperture between the 
prisms. Then close the prisms firmly by tightening the 
head. Allow the instrument to stand for a few 
minutes before the reading is made, so that the temperature 
of the sample and the instrument will be the same, 


screw 


The method of measurement is based upon the observa- 
tion of the position of the border line of total reflection in 
relation to the faces of a prism of flint glass. Bring this 
border line into the field of vision of the telescope by 
rotating the double prism by means of the alidade in the 
following manner: Hold the sector firmly, move the 
alidade backward or forward until the field of vision is 


divided into a light and a dark portion. The line dividing 
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these portions is the “border line.” This, as a rule, will not 
be a sharp line but a band of color which is eliminated by 
rotating the screw head of the compensator until a sharp, 
colorless line is obtained. The border line should now be 
adjusted so that it falls on the point of intersection of the 
2 cross hairs. Read the refractive index of the substance 
directly on the scale of the sector. Check the correctness 
of the instrument, as directed under 5, or by means of the 
quartz plate which accompanies it, using monobromnaphtha- 


lene, and make the necessary correction in the reading. 
7 By Means of the Zeiss Butyro-Refractometer.— 
Official. 


Place 2 or 3 drops of the filtered fat on the surface of 
the lower prism. Close the prisms and adjust the mirror 
until it gives the sharpest reading. If the reading be 
indistinct after running water of a constant temperature 
through the instrument for some time, the fat is unevenly 
distributed on the surfaces of the prism. As the index of 
refraction is greatly affected by temperature, care must be 
used to keep the latter constant. The instrument should 
be carefully adjusted by means of the standard fluid which 
is supplied with it. Convert the degrees of the instrument 
into refractive indices from 8. 


8 Table 20. 


Butyro-refractometer readings and indices of refraction. 


Index of Index of Index of Index of 
Refrac- c Refrac- Read- Refrac- Read- Refrac- 
tion tion ing tion ing tion 

40.0 1.4524 1.4593 60.0 1.4659 70.0 1.4723 
40.5 1.4527 1.4596 60.5 1.4662 70.5 1.4726 
41.0 1.4531 1.4600 61.0 1.4665 1.4729 
41.5 1.4534 1.4603 61.5 1.4668 1.4732 
42.0 1.4538 1.4607 62.0 1.4672 1.4735 


1.4541 1.4610 62.5 1.4675 1.4738 
43.0 1.4545 1.4613 63.0 1.4678 1.4741 
43.5 1.4548 1.4616 63.5 1.4681 1.4744 
44.0 1.4552 1.4619 64.0 1.4685 1.4747 
1.4555 1.4623 64.5 1.4688 1.4750 


1.4558 1.4626 65.0 1.4691 1.4753 
45.5 1.4562 1.4629 65.5 1.4694 1.4756 
46.0 1.4565 1.4633 66.0 1.4697 1.4759 
46.5 1.4569 1.4636 66.5 1.4700 1.4762 
47.0 1.4572 1.4639 67.0 1.4765 


47.5 1.4576 1.4642 67.5 1.4768 
48.0 14579 1.4646 68.0 1.4771 
48.5 1.4583 1.4649 68.5 1.4774 
49.0 1.4586 1.4652 69.0 1.4777 
49.5 1.4590 1.4656 69.5 1.4780 


MELTING POINT OF FATS AND FATTY ACIDS. 
Wiley Method—Oficial. 
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Alcohol-water mixture—Specific gravity same as that of 
the fat to be examined. Prepare by boiling, separately, 
water and 95 per cent. alcohol by volume for 10 minutes 
to remove the gases which may be held in solution. While 
still hot pour the water into the test tube until it is almost 


half full. Nearly fill the test tube with the hot alcohol, 
poured down the side of the inclined tube to avoid too 
much mixing. If the alcohol be added after the water 
has cooled, the mixture will contain so many air bubbles 
as to be unfit for use. 


10 DETERMINATION. 


Prepare disks of fat as follows: Allow the melted and 
filtered fat to fall a distance of 15-20 cm. from a dropping 
tube upon a piece of ice or upon the surface of cold 
mercury. The disks thus formed should be 1-1.5 cm. in 
diameter and weigh about 200 mg. When solid remove the 
disk and allow to stand 2-3 hours in order to obtain the 
normal melting point. 


Place a test tube, 30 by 3.5 cm., containing the alcohol. 
water mixture, in a tall beaker, 35 by 10 cm., containing 
ice and water, until cold. Then drop the disk of fat into 
the tube and it will at once sink to a point where the density 
of the alcohol-water mixture is exactly equivalent to jt 
own. Lower an accurate thermometer, which can be reag 
to 0.1°C., into the test tube until the bulb is just above the 
disk. In order to secure an even temperature in all parts 
of the alcohol-water mixture around the disk, stir gently 
with the thermometer. Slowly heat the water in the 
beaker, constantly stirring it by means of an air blast or 
other suitable device. 

When the temperature of the alcohol-water mixture rises 
to about 6°C. below the melting point of the fat, the disk 
of fat begins to shrivel and gradually rolls up into ay 
irregular mass. Lower the thermometer until the {x 
particle is even with the center of the bulb. Rotate the 
thermometer bulb gently and regulate the temperature so 
that about 10 minutes for the increment of the last 2°¢ 
are required. As soon as the fat mass becomes spherical, 
read the thermometer. Remove the tube from the bath and 
again cool. Place in the bath a second tube containing the 
alcohol-water mixture. The test tube is of sufficiently low 
temperature to cool the bath to the desired point, ice 
water having been used for cooling. After the first or pre- 
liminary determination, regulate the temperature of the 
bath so as to reach a maximum of about 1.5°C. above the 
melting point of the fat under examination. - 

Do not allow the edge of the disk to touch the sides of 
the tube. If so, make a new determination. Run triplicate 
determinations of which the second and third results should 
agree closely. 


11 Capillary Tube Method’—Tentative. 


Draw the melted fat or fatty acids into a thin-walled 


‘capillary tube. Use a column of fat 1-2 cm. long, accord- 


ing to the length of the thermometer bulb. Seal one end 
of the tube and cool on ice 12-15 hours. Attach the capil- 
lary tube to the bulb of an accurate thermometer, gradu- 
ated to 0.2°C., immerse in a large test tube of water sur- 
rounded by a beaker of water and heat very slowly. An 
apparatus similar to that indicated in Fig. 12 may be used. 
The temperature at which the substance becomes trans- 
parent is taken as the melting point. 


TITER TEST. 
Alcoholic or Aqueous Sodium Hydroxid Method— 
Tentative. 


12 APPARATUS. 


Standard thermometer—The thermometer must have a 
zero mark, 0,1° graduations between 10°-60°C., and aux- 
iliary reservoirs at the upper end and between the 0° and 
the 10° marks. The cavity in the capillary tube between 
the 0° and the 10° marks must be at least 1 cm. below the 
10° mark, which must be about 3-4 cm. above the bulb, the 
total length of the thermometer being about 38 cm. The 
bulb should be about 3 cm. long and 6 mm. in diameter. 
The stem of the thermometer should be 6 mm. in diameter 
and made of the best thermometer tubing, with scale etched 
on the stem, the graduation to be clear cut and distinct. 
The thermometer should have been annealed for 75 hours 
at 450°C., and the bulb should. be of Jena normal 16™ 
glass, moderately thin, so that the thermometer will be 
quick-acting. 

(To be continued.) 
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FEATURES OF SOAP MATERIAL MARKET. 
ntinued from next page.) 
on the war revenue bill. So far as de- 
liveries ove! last half of the year are concerned, there 
been very little business, as many Manila cocoanut 
| producers are already sold ahead for the balance of 
ss year, while factors in other vegetable oils have been 
unable to quote on tutures. , 
New high record trading levels have been established 
on tallows, fats and greases, owing to an enormous foreign 
jemand and a reduction in the visible supplies in this coun- 
try. It has not been a question of price in tallows or 
creases, but one of obtaining stocks at any figure, and the 
advances © \f close to 4 cents only leave the prices nominal. 
Stearic acid is fully 4 cents higher, due to insistent demand 
and smaller stock. The rosins have stiffened in sympathy 
vith all other products with acid bases. 


ing some actiol 


as 


Chemicals. 

Wide and unusual fluctuations have accompanied the 
videspread speculation, which developed in the various 

eavy chemic als utilized in soap making. The outstanding 
feature of the market is the sharply higher prices ruling 
en caustic soda, .spot goods commanding a premium of 
close to $1.50 per hundred weight over the prices in effect 
4 month ago. There has been a tremendous demand for 
this alkali not only from domestic sources but from South 
\merica as well as Italy and other European countries. 
There has been some easement in the situation in elec- 
trolytic caustic potash, offers being more abundant since 
larger receipts have been noted from Japan. Offers of the 
88 to 92 per cent. have been made at a concession of three 
cents. In carbonate of potash, there is quite a different 
situation, spot stocks being unimportant and prices merely 
nominal. The trade has not overlooked the fact that the 
proposed 10 per cent import duty will fall heavily on those 
chemicals which enter into soap making, although as a rule 
it is pointed out that our heavy chemical imports are now 
ona generally smaller scale than was the case a few years 
ago. 


PATENT PROCESS FOR OIL SOAPS. 


Oil-soaps; process of making soft, transparent sodium 
—. J. W. Ryder, assignor to Specification Soap and 
Oil Company., Inc.. New York. United States patent 
1,212,818, January 16, 1917. Date of application, July 12, 
1915. About 100 pounds of vegetable oil is heated to 
100 deg. to 110 deg. F. (38 deg. — 43 deg. C.), about 
3 pounds of denatured alcohol added, and the mixture 
saponified with about 50 pounds of caustic soda lye of 
36 deg. B. (sp. gr. 1-332) having a temperature of 60 deg. 
to 90 deg. F. (15-5 deg. — 32 deg. C). After the addition 
of 30 to 60 deg. of water the mass is boiled until a 
transparent soap of the desired consistency is obtained. 








Imports of Crude Glycerine for March. 


The Chas. F. Garrigues Company,. of this city, furnishes 
the following figures on imports of crude glycerine into 
the United States by Districts, during March, 1917: 

District Pounds Value 

New York 236,931 $79,289 

San Francisco 2,523 

Omaha 8,792 
Total 273,826 90,604 
COMPARATIVE FIGURES FOR YEAR 
Pounds 


273,826 
735,174 


Value 
$ 90,604 
229,095 


During March, 1917 
During March, 1916 
Total imports for 12 

of March, 5,968,847 
Total imports f 2 months to end 

ot March, 11,651,709 1,834,520 
Exports of glycerine from the port of Baltimore for 
the month of April, 1917: Italy, 62,600 Ibs. 


1,851,058 


BRITISH DECREES CONCERNING OILS. 

From May 1 no person may purchase, sell, or deal in 
any of the following articles, whether within or without 
the United Kingdom, except under license from the Min- 
ister of Munitions, except in quantities not exceeding | 
ton as to articles within the United Kingdom: Oils—acid 
(from refineries), castor, coconut, cotton, sesame, ground- 
nut, hempseed, kapok seed, linseed, maize, mowrah seed, 
niger seed, oleo, palm kernel, palm, poppy seed, rapeseed, 
soya, sunflower seed; fats—neutral lard, premier jus, shea 
butter, tallow. 

It is provided that no person shall produce, sell, or deal 
in the following articles except at prices per ton st aed: 
Oils: Castor, £80; coconut (crude), £70; coconut (re- 
fined) £85; cotton (crude), £60; cotton (refined soap), 
£67; cotton (refined edible), £75; cotton (American re 
fined), £95; sesame, £65; groundnut (crude), £78; ground 
nut (refined), £90; kapokseed (crude), £55; kapokseed 
(refined), £70; linseed (raw), £58; linseed (boiled), £61; 
linseed (refined), £63; niger seed (crude), £60; oleo, £120; 
palm kernel (crude extracted), £51; palm kernel (crude 
crushed), £52; palm kernel (refined), £67; palm, £44; 
rapeseed (crude), £66; rapeseed (refined), £71; rapeseed 
(edible), £81; soya (crude), £60; soya (refined), £75; 
seal (crude), £60; fats, premier jus, £94; tallow (imported ), 
£68. Foregoing prices are for oil or fat net naked, ex 
ship, mill, or warehouse in United Kingdom. Applications 
for licenses should be addressed to Controller of Oils and 
Fats, Great George Street, London. 


Looking for Potash in Wyoming Deposits. 


The Embar formation of Wyoming is known chiefly for 
its extensive phosphate beds, which are supposed to have 
been derived in some manner from animal remains, The 
rocks contain abundant fossils, many of which are phos- 
phatic, and all of which prove that the Embar beds of 
western Wyoming were deposited in the sea. Recent study 
of the eastward extension of the Embar formation in 
Wyoming shows that along the east margin of this ancient 
sea, or throughout the Bighorn Mountain region, the 
climate was probably more arid than that of any part of 
Wyoming today. By long evaporation beds of gypsum 
were deposited at some places in arms of this sea to a 
thickness as great as 100 feet. It is a question of practical 
importance whether beds of salt, and perhaps of potash 
salt, may also have been deposited in this formation, and 
whether they may now be found below the surface. The 
United States Geological Survey, Department of the In- 
terior, urges that all men, in drilling through the Chug- 
water and Embar red beds in Wyoming, collect samples 
of drillings and of brines, and submit them to the Survey 
for examination as to their possible potash content. 


Soap Makers Neglecting Somaliland. 


Consul Addison E. Southard, at Aden, Arabia, says: 
“A little American laundry soap has been imported, but 
on account of the undesirable shape and softness of the 
American article, an excellent opportunity to supply a last- 
ing and permanent demand has been neglected by Amer- 
ican soap makers. This market, for years, has been con- 
trolled by French laundry soap, but since the war the mar- 
ket has not been supplied from France and is still de- 
manding a satisfactory substitute. Soap is one of the 
few articles that American exporters might hope to estab- 
lish in the Somaliland market until the requirements of the 
people have developed a demand for articles other than 
those of the simplest and most necessary kind.” 


“Wonderful Stride” Made by The American Perfumer. 


(A, Jergens, Jr. Vice-President of the Andrew Jergens Co., Toilet 


Soaps, Perfumes, etc., Cincinnati, O.) 

We enjoy reading THe AMERICAN PERFUMER very 
much and the Soap Section in particular. Your publi- 
cation has taken a wonderful stride in the last few 
years. We hope future numbers of THE AMERICAN PEr- 
FUMER will be kept up with today’s standard. We wish 
you the success which you deserve. 



















































































































































































































































































































































































MARKET REVIEW ON TALLOW, ETC. 


(Specially written for this journal.) 





An extract from the market review, dated April 20th, 
states “It takes considerable courage to be bullish at 15c. 
level for tallow, yet this may look fairly low a month 
hence.” 

Within the past thirty days, tallow advanced fully 4c. 
per Ib? and is now, with the latest sale at 18%c. per Ib. for 
New York Special in drums, estimated at fully 19c., present 
value: while Prime Packers’ Tallow in Chicago sold at 
19c. Probably New York Special Tallow would sell at 
this, if a fair sized quantity 
delivery. 

A market which advanced %c. per lb. to lc. per Ib. 
between sales, and to that extent affects the much larger 
quantity of country tallow production usually sold based 
on either the Chicago Prime Packers, or New York Tal- 
low market, becomes dangerous with such advances un- 
less the conditions underlying the general market are on 
a firm foundation, and unless requirements of 
makers and others continue so as to maintain the 
level of prices. 


were available for early 


soap 
new 


The writer has for quite a while been conservatively 
bullish, yet he believes there are new factors which may 
play an important part to either halt a further advance, 
or possibly enforce a reaction in the market. 

With the latest sales of Choice 
New York at 19@19%c. per Ib. it becomes a problem 
if prices have not fully discounted general conditions. 
Last year, about this time, the tallow market after reach- 
lle. for New York Special in steadily de- 
clined, and within about six weeks sold as low as 734c. 


Tallow in tierces in 


ing drums, 


per lb., from which level the advance has been continuous 
—quite without reaction. It is possible that the impetus 
may force good tallow in tierces to 20c. per Ib. or per- 
haps somewhat higher, but it seems 


logical to become 


cautious after such a rapid advance as we have had dur-- 


ing the past thirty days. 
A great South 


forward 


deal of American Tallow, 


purchased 
shipment at 12@15c. per 
Ib. and higher, is now arriving here and with recent en- 


some time ago for 


gagements at 18@18%c. filling requirements for the 
next two months; while those few users who had no 
faith, and supplied their requirements from hand _ to 


mouth, are now compelled to re-enter the market against 


their will supporting, if not advancing, current prices. 


May 21, 1917. Topias T. PERGAMENT. 


GLYCERINE. 
(Specially written for this journal.) 

(The article in our last issue was compiled from weekly 
reports furnished by Mr. Stopford, with comments by our 
market reporter. The present article is verbatim as written 
by Mr. Stopford for this section.) 

With the rise in Tallow, Fats and Oils, Glycerine has ad- 
vanced steadily during the month, but has not moved pro- 
portionately as fast as the raw material. Special City 
Tallow today is 18c, loose, and it appears as though this 
price may look low, before a great while, as many well 
posted people are predicting 20c glycerine has become 
really scarce, in spite of the increased production. Our 
imports of crude are constantly dwindling and are now 
down to an average of about 300,000 Ibs. per month, as 
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Pine oil, sweet, 69@7lc. 






against a normal import of about 3,000,000 Ibs. monthly 
The proposed increase in custom’s duties of 10% aq 
valorem will add 4c to 4%c per Ib. to the cost of importeg 
crude. Our exports for the first three months of this yea 
were over 1,000,000 Ibs. per month and in normal times, the 
quantity we send abroad is negligible. Without gover. 
ment action, in the way of commandeering supplies, ang 
regulation of prices, we must expect higher prices to ryle 
assuming that the advance in Fats and Oils is to continue 
which seems pretty certain to be the case. 

Chemically Pure Glycerine today is quoted at from 5 
to 60c per Ib., drums extra, and cans are 1c per Ib. higher 
It is pretty sure that only a small quantity, if any, can noy 
be obtained at 58c, although sales were made at that price 
yesterday. 

New York, May 18, 1917. 


—_—— 


VEGETABLE OILS. 


There has been a general scramble among consumers to 
obtain supplies of cocoanut, cottonseed, soya bean, palm 
and all other vegetable oils which are likely to be syb- 
jected to increased taxation before such actual taxation js 
levied. Extreme levels have been attained in practically 
all of the vegetable oils which enter into soap making, and 
one factor has been the almost general withdrawals from 
the market by leading crushers of cocoanut oil. 

Far Eastern freight rates have advanced to a point 
where they are now practically prohibitory. Sellers have 
consequently been in absolute control of the market, al- 
though, according to some interests, there may be some 
change in the future, in view of the fact that the United 
States Government has been inquiring around among im- 
porters as to what quantities of freight space are required 
for actual necessities. It is understood that German steam- 
ers which have been laid up in Manila since the outbreak 
of the war will be placed in the Manila-Pacific coast run 
for the purpose of relieving the freight scarcity. 

Dealings in futures have only been conducted on a re 
stricted scale since manufacturers and importers have been 
compelled to adopt a policy of utmost conservatism pen¢- 

(Continued on preceding page.) 


W. A. Sroprorp, 


SOAP MATERIALS. 
Glycerine, C. P., 58c. 
Dynamite, 56(@60c. 
Crude, soap lye, 80 per cent. loose, 42c. 
Saponification, 80 per cent. loose, 47c. 
Castor Oil, 2134@22c 
Cocoanut, Cochin, 25@30c.; Ceylon, 18c. 
Cocoanut oil, domestic Cochin, 194 20c.; 
Ceylon, 16@17c. 
Corn, crude, 1534@16c. nom. 
Cottonseed, crude, tanks, $1.10; refined, $16.25. 
Olive, denatured, $1.45@1.50; prime foots, 17@18c. 
Palm, Lagos, 17@18c; red, prime, 15@ 16c. 
Palm oil, domestic, 16@16™%c. 
Peanut, $1.20@1.25. 
Soya bean, 14144@1434c. nom. 
Tallow, special loose, New York, 18'%c.; tallow, city, 17% 
(a 18c.; grease, yellow, 174@17'%c.; brown, 164@16Me. 
Chemicals, ete., Borax crystals and granular, 8@8%c. 
Caustic potash, 88 to 92 per cent., 82@85c. 
Caustic soda, 76 per cent., $5.85@6.00 per 100 pounds. 
Carbonate potash, calcined, 80 to 85 per cent., 35@50c. 
Red oil, saponification, 15@16c. 
Salt, common, fine, 92c. 
Soda ash, 58 per cent., $2.75@3.00 per 100 pounds. 
Soda silicate, “iron free,” 34@4'sc. 
Sulphuric acid, 60 degrees, $23.00@25.00 per ton. 
Starch, pearl, $2.85@2.91; powdered, $2.90@3.00. 
Stearic acid, single pressed, 21c. 
Stearic acid, double pressed, 22'c. 
Stearic acid, triple pressed, 234c. 
Zinc, oxide, American, 1144@12™%c. 


domestic 


Rosin, water white, $7.20 per barrel. 


Rosin, window glass, $7.00 per barrel. 
Rosin, Nancy, $6.85 per barrel. 
Rosin, Mary, $6.75 per barrel. 
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SOAP ADVERTISING SECTION 


DRYING 
BAR SOAP 


The “PROCTOR” BAR SOAP 
DRYER will give you the same per- 
fect satisfaction that it is giving the 
makers of many well-known soaps. 


Armour & Company 
Product Dried on Proctor Dryer 


It is economical, efficient and dur- 
able. 


Send for Catalogue and list of users. 
Address Dept. S 


We also build a dryer for Chipped Soaps and a Soap Powder Machine. 


ig THE PHILADELPHIA TEXTILE MCHRY. CO. 
Builders of Drying Machinery 


Philadelphia 


Chicago, Ill. Providence, R. I. 
Lytton Building Howard Building 


SSATHINNINNNNNMNAR NAT 


TERPINEOL PURE 
BENZYL ACETATE 
BENZALDEHY DE 
BERGAMOT ART. 


and other specialties for 


SOAPMAKERS 


VAN DYK & CO. 


Factory: JERSEY CITY. | 4-6 PLATT ST., NEW YORK 
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SOAP ADVERTISING SECTION 


THE ESSENTIAL OIL SPECIALTIES C0. 


INCORPORATED 


GRASSLAND 
DELAWARE CoO., PA., U. S. A. 
(Near Philadelphia) 


TERPINEOL 


STRICTLY HIGH GRADE WATER FREE 
CHEMICALLY PURE 


Samples and prices on request 


EDWIN H. BURR, Sole Agent, 18 Cedar St., New York 


We Specialize in 


COCONUT OTL 


and ask to be permitted to figure with 
consumers for their requirements 


ELBERT & COMPANY 71 Wall St., New York 


Telephone—Hanover 1309 


PINE OIL 


Steam Distilled 
Highest Chemical Purity 


SOLE AGENTS 
for Leading Brands 


GENERAL NAVAL STORES C0, 


175 FRONT STREET 
NEW YORK 











SOAP ADVERTISING SECTION 


PIONEER MANUFACTURERS OF SYNTHETICS 


MADE IN U.S A. 


Terpineol 
Extra 


HE market is almost flooded with inferior 
grades of TERPINEOL. We have 


specialized in the manufacture of an extra fine 


grade of TERPINEOL. 


— 
™ 
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—_ 
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Our equipment makes it possible for us to produce 


the BEST COMMERCIAL TERPINEOL. 


We believe our TERPINEOL is as good as 
any, and better than most, on the market. We 
feel justified in making this statement because we 
have proof to support it. 


Write for a sample. A test will prove our 
claims. We want you to judge for yourself, 


DEPT. No. 1 


Chicago Reprs ntativs: COOPER & SHUESLER, 8 S. D arborn Sw « 
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CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manufacturers, dealers, 
rfumery, soaps, toilet specialties, flavoring ex- 

tracts, etc., our readers will find this column a quick and satisfactory 
‘ and situations 

wanted this service is free to advertisers and subscribers, to all 
Cash with order. Address all 


importers, etc., of 


means for advertising temporary matters. For hel 


others 25c. per line per insertion. 
communications to 


PERFUMER PUB. CO., 80 Maiden Lane, New York. 


____ BUSINESS OPPORTUNITIES | 
WE WILL BUY 


Your discontinued styles of bottles, boxes, cans, etc., 


any quantity, for cash. Send particulars. Address B. O. 
No. 385, care of this journal. 


FOR SALE 

50 barrels Edible Peanut Oil. 

5 barrels Poppyseed Oil. 

75 barrels Palm Kernel Oil. 

40 barrels Crude Corn Oil. 

150 barrels No. 2 Cocoanut Oil. 

16 barrels Commercial Olive Oil Rosemary denatured. 
25 barrels Castor Oil English pressed. 
All on spot. 





Boyer Ort Company, INc., 
29 B’way, N. Y. C. 


HELP AND SITUATIONS WANTED 





WANTED.—Two salesmen for line of PRIVATE LABEL 
Toilet Goods. Men must be able to get results. A splen- 
did opportunity. Address direct. The Klinker Mfg. Co., 
6300 Kinsman Road, Cleveland, O. 


WantTEp.—Experienced man to take entire charge of 
manufacturing department of Western Mail-Order house; 
qualified in the manufacture of Toilet Preparations, Phar- 
maceuticals, Perfumes, Toilet Soaps, Household Special- 
ties, Food Products, etc. A general all round man who 
can manage help. We want a high-class man, and will 
pay a good salary, with an excellent chance for an ad- 
vancement. Write, giving references and experience. Ad- 
dress H. W. No. 420, care of this journal. 


Wantep.—Salesmen well acquainted with Department, 
Variety and 5-10-25c. Stores, to handle live wire and pop- 
ular Toilet Wares Line, exclusively or as side line, on a 
strictly commission basis. Get in touch with us at once for 
details of proposition. ALLEN PHARMACAL CO., 
Plaintield, N J 


Wantep.—As department manager, young man experi- 
enced in buying and selling essential oils, synthetics, etc. 
Salary to start not over $75 per week. Address in con- 
fidence, with full particulars, H. W. No. 419, care of this 
journal. 


WANTED, in several cities, salesmen working local trag. 
to carry established line of cosmetics and toilet specialties 


Liberal commission. Address B. O. No. 424, care of this 
journal. ; 


WanteD, for one of the largest soap factories in Mexicy 
an experienced soap maker, preferably German or German. 
American; give full particulars. Address P. O. 1622, Ney 
York, Ns Bs 
ee 
EXPERIENCED) man in the distillation of orienta! 
flower oils and the manufacture of perfumery desires , 
position that promises advancement with a reliable hoyse 
Address S. W., No. 429, care of this journal. 


Wantep.—Assistant Perfumer in laboratory of one oj 
the largest houses in the middle West. Must have hai 
some laboratory experience, either in soap perfuming or 
manufacturing of toilet articles. Salary $75.00 to $90 
a month. Good opportunity for progress. Address H. W. 
427, care of this journal. 


HicHiy Enporsep Executive, fifteen years intensive bys 
iness experience as an executive with one of the leading 
perfume manufacturers in the United States, has more 
than ordinary ability, initiative, judgment and resourceful: 
efficiently qualified to do accounting in all its phases with 
proven ability in general management of an extensive per: 
fume business. Address S. W. 430, care of this journal, 

Tortet Preparations. Traveling salesman, American 
(35), of great selling qualifications and thoroughly ex- 
perienced in the manufacture of Rouges, Face Powders 
and other toilet requisites from the raw material to the 
finished product, desires connections with strong concern 
Valuable acquaintance with firms who are large buyers 
in this line, including exporters and mail order houses, 
etc., alert business promoter and forceful advertiser with 
new, striking ideas. Conversant with several languages: 
and 15 years of practical experience in U. S. A., Europe, 
and South America. Address S. W., No. 431, care of this 
journal. 


CHEMIST AND PERFUMER, widest experience here and 
abroad, has initiative and ideas absolutely familiar with 
every branch of the toilet goods business and associated 
lines, desires to connect with reliable concern. Address 
S. W. 428, care of this journal. 


EXPERIENCED PERFUMER thoroughly familiar with manu- 
facturing, directing, and cost accounting, at present in 
charge of laboratory, manufacturing a complete line oi 
high class perfumes and toilet preparations. Seek new 
connection. Address S. W. No. 433, care of this journal. 


YounG MAN, six years Laboratory experience with an 
Essential Oil and Synthetic Perfume House, desires to 
make change for better opportunity than present position 
affords. Can furnish best of references regarding ability 
and character. Address S. W. No. 432, care of this journal 


SALESMAN WANTED to sell an established line of per- 
fumery raw material. Excellent opportunity for a hustler. 
Address, H. W. No. 434, care of this journal. 


A HIGHER ALCOHOL TAX MEANS 


that you must get every cent’s worth of valtie out of the spirits you use. 


The 


“saving” of a few cents a gallon is of less importance when prices are high, than 
lower levels. 


Use Graves’ XXX Extra French Cologne Spirits 


| 


ds it. 


and be sure that your solvent is of 100% efficiency. It leaves nothing of value be- 
to be lost in filtering, because it takes out everything in the raw material, and 


TRY A 5-GALLON LOT! 


C. H. GRAVES & SONS 


BOSTON, MASSACHUSETTS 
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No. 167 


290 Nevins St., Brooklyn, N. Y. 


Designers and manufacturers of Sheet Metal 
Specialties—such as Caps for Talcum and Tooth- 
powder Cans and Jars, in Brass— Polished, 
Nickelplated, etc.— and other metals. 


HUNNLENULLALUUaRoNnUUUU Cay veUnacanncangrnt 


Send us a description or drawing of what you want; or a No. 
sample of what you are using and we will submit quotations. SELF-CLOSING CAP. 


No. 171—OPEN. (Pat.) No, 188—CLOSED. (Pat.) 
Sill NUNN 


oe — Ss 


E(t 


Refined Neutral Cologne Spirits 


190 Proof U. S. Government Standard 


or 


95° Gay-Lussac French Standard 


USED BY THE MOST DISCRIMINATING PERFUME 
AND EXTRACT MANUFACTURERS IN THE UNITED 
STATES AND ABROAD 


Distilled by 


C/NC/INNAT/, OHIO. 
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SWINDELL’S IMPROVED Perfect Glass Sprinkler | THE BRAWNER PATENT 


ALL GLASS SPRINKLER CAOT CORSO Glass “figstabder Top 


PAT. APPLIED FOR 


PERFECT GLASS SPRINKLER 
A beautiful combination of glass 
spout and metal top. 
PAT. APPLIED FOR 
This represents our latest and 


best effort in making an all Glass OUR LINE OF 


Sprinkler. Its merits speak for 


themselves. There can be no cor- GLASS SPRINKLERS eee 


rosion and the seal is so perfect Patent self-closing glass sprink. 


_ . ler top. For those who want a 
that leakage is impossible. cork and glass plug. 


SWINDELL BROS. _ Baltimore, Md. 


New York Office: 200 Broadway 








Makers of the well-known DIPOLI (Frosted) and other perfume bottles 


HMMA 


ee Te 


WHAT DOES IT MATTER 


Whether you have boxes that are of high quality, 
or whether only of mediocre quality? 


That’s a question you say is too foolish for reply. 
So do we. 


You want the best to be had for your money. You 
know that an article put out in nice shape is half 
sold. One of the main things for a manufacturer 
of toilet articles to give attention to is the way his 
article is packaged. 


When you give us your orders for boxes for Face 

Powder—Talcum Powder—Rouge and boxes for 
similar uses, you know that you are not dealing with an unknown, or untried concern. 
Our many years’ experience in serving some of the largest institutions in the country 
has proven that we furnish the quality that pleases. 


ANT 


Try us the next time you want any boxes for your toilet articles. 


F. N. BURT COMPANY, Limited 


Paper Box Makers of Good Quality 
BUFFALO, N. Y. 


Chicago Office—L. E. Randall, No. 23 N. Franklin St. New York Office—C. M. Boscowitz, New York Athletic Club 
Philadelphia Office—Max E. Berkowitz, No. 603 Chestnut St. 


MUTT eA 
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J. MERO & BOYVEAU 


GRASSE (Est. 1832) FRANCE 


FLORAL ESSENCES 
Fe ae COcl, Liquid Solid Absolutes 


ail POMADES 
0 “es ast 2hee 


pm ke kha, ’. OILS 


LAVENDER ROSEMARY 
THYME NEROLI 
not GERANIUM 


M02 off_ G Atty Wee 
as x Lemon Bergamot Orange 
Lhe leg from our Messina Works 


Sole Agent for the U. S. A. 


RUSSELL & RR COMPANY 


99-101 BEEKMAN STREET NEW YORK 


LAURIER ikomatic cHemicats 
CHENE BLANC 


WHITE OAK 
Excellent for Fine Extracts; Gives Better Results Than Oak Moss 


LILY OF THE VALLEY 


Most Perfect Product on the Market; of Unusual Depth and Sweetness 


FLEUR de LILAC 


Our Product Leaves Nothing to Be Desired as Regards Character, Strength and 
Fineness 
You Should Secure Samples and Price 


OTTO OF ROSES 


“KIRIL KRISTEFF BRAND” 
M. & K. Kristeff Co., Shipper. Stara-Zagora, Bulgaria 


SOLE AMERICAN AGENTS 


RUSSELL & /@%), COMPANY 


99-101 BEEKMAN STREET BRANDY NEW YORK 


Phone 1514 Beekman 
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(A New Odor Body) 


@ In character, it is similar to the sweet gas-like odor of Oil of Styrax. 

@ Substitutes admirably for Phenyl Ethyl and Cinnamic Alcohols 
when used in small enough quantity. 

@ In its pure form, as produced by our Laboratories, it reminds one 


of the general character of Jasmine. 


@ When tried will be fully appreciated! 
TRIAL POUND, $22.75 PREPAID TRIAL OUNCE, $1.65 


FRIES & FRIES 


Nar; MANUFACTURING 
SC CHEMISTS 


eee 


<) 


177 WILLIAM ST., NEW YORK f || We have originated many 


MANUFACTURERS OF the best boxes in use 


Perfumes, Soaps 
and Toilet Articles 


Should Write for Samples and Prices 
of our 


AMERICAN MADE 


SYNTHETICS 


AND 


SOAP OILS 


Before Placing New Orders or Contracts 


among which are the popular 


t} | Snap Button Paper Boxes 
i| Face Powder Boxes with Drum Pouches 
Face Powder Boxes with Easy Filling 
| Non-Leaking Powder Container 
Mirror Snap Button Paper Boxes 


Our finest types of Boxes are unsurpassed by foreign makes. 








Address Inquiries to No. 1133 Broadway, N. Y. 


Highest Strength and Purity oA y) LORSCHEIDER-SCHANG CO. ule 

in i lettin daca : Incorporated 1903 Se 
came, aie anion? , } New York City and Rochester, N. Y. & 

SAMPLES AND PRICES ON APPLICATION (O) ERG tO 
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f 7. A Trade Winning Cap For Druggists 


The sales of all classes of perfumes and This Cap—handsomely  nickeled, lac- 
toilet preparations are, 7 a very large ex-  quered, decorated or enameled —adds a 
n ‘pende 0 e attractiveness md re . 
tent, dependent upon the attractivenes touch of distinction to toilet creams, pow- 
and convenience of the package. ; ; er yes 
i ee nad : ders and perfumes and is being used by 

Upressit Caps will not only add to the 
beauty and convenience of your bottle or Dol H oe 
jar but preserve the contents in the best ohme, all & Ruckel, Inc., Richard 


possible condition until completely used. Hudnut, John Wanamaker and others. 


Opens Instantly Reseals Airtight 
For Bottles and Jars 


Press the center of the Upressit Cap and it may 
be lifted from the jar or bottle. Press its outer 
edges and it instantly reseals the package, airtight. 
It does away with sticky screw threads and pouring 
Reseals Airtight lips, broken corks, etc. It keeps the product per- 
Very Attractive fectly sealed until used up. 


such well-known concerns as Sharpe & 


Opens Instantly 


Write for Upressit Catalog. Ask your Jobber 
about Upressit Caps. 


U. S. Metal Cap Co. 107 W. 13th St. New York City 
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” 8O JOHN STREET, NEW YORK 
VIOLETTE ALPHA 


IMPORTE DE SUISSE & 








THE AMERICAN PERFUMER 








THE CARLSON GLUER—MOTOR DRIVEN 


Oil Orris, Florentine, Concrete 
Aubepine, Liquid 
Oil Sandalwood, E. I., USP. 
Linalool 
Oil Lavender Flowers, Extra 


Geraniol 
Oil Bergamot, Natural 


O. A. BROWN CO., Inc. 
101 Beekman St., New York 


Importers, Exporters and Manufacturers 


Essential Oils, Perfume Materials, Etc. 


ROUGE and POWDER 
COMPACTS 
LIP ROUGE 


LIQUID ROUGE 
EYEBROW PENCILS 


Are Manufactured by Us 


UNDER YOUR BRAND 


and in Your Own 


JULIUS SCHMID 


INC. 
470 Fourth Ave. 
NEW YORK 


Hitch the Gluer to 
a light socket. 


PORTABLE 
ADJUSTABLE 
COMPACT 


SPEED 
EFFICIENCY 
SIMPLICITY 


LABEL GLUING 
BY MACHINE 


The Carlson Gluer 
is used successfully 
in many lines of 
manufacture 


Send for de 
circular 


scriptive 


Manufactured and 
sold by 


MILWAUKEE 
PAPER BOX CO. 


Makers of 
Brain Built Boxes 
400 FLORIDA ST. 
MILWAUKEE, WIS. 
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COLLAPSIBLE TUBES of Pure Tin 


Filling, Closing and Clipping Machines 


A. ALEXANDER 
Consulting Chemist and Perfumer 


Manufacturing Processes Improved. Formulae for Toilet 
Preparations, Fine Perfumery, and Compact Rouge. New 
Plants Equipped. Factory Efficiency, Cost Operations. 


188 St. Nicholas Avenue NEW YORK CITY 


VANILLA BEANS 


MEXICANS 
BOURBONS 
TAHITI 


TONKA BEANS 
FRUIT FLAVORS 


RUSSELL & \, COMPANY 


101 Beekman St. ““ New York City 


WE GUARANTEE 


HIGHEST QUALITY 


STEARIC ACID 


HARD, WHITE, ODORLESS 


RUB-NO-MORE-CO. 


Plymouth Brand Guarantees Quality 


PLYMOUTH STEARATITE 


(ZINC STEARATE) 


An improvement on all other Stearates. A 
wholesome, velvety improver for Talcum and Face 
Powders. 


PLYMOUTH WATER WHITE “F” 
COLD CREAM NEUTRAL OIL 


PLYMOLINE 


(Petroleum Molle Russian Style) 


CERESINE WAX 


M. W. Parsons Imports 
and 
Plymouth Organic Laboratories 
65-67-69 ANN ST. New York 


FT. WAYNE, IND. 


DESIGNERS AND MANUFACTURERS 


PAPER BOXES 


We duplicate your sampie or build model to 
your specifications. 


Our service is yours for the asking. 


THE BAXTER PAPER BOX CO. 
BRUNSWICK, MAINE, U. S. A. 
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Paraffine Waxes 


ALL GRADES 


Stearic Acid 
Vegetable Oils 


Chemicals 


Petrolatum 


Cotton Seed Soap 
657 


J. C. FRANCESCONI & CO. 


EXPORTERS, IMPORTERS and 
MANUFACTURERS’ AGENTS 


25 Beaver Street New York, N. Y. 


Cable Addre HENFRAN N.Y (All standard codes used.) 


Se 
| 
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THE INITIAL SOURCE OF SUPPLY 


AMERICAN DRUGS: Collected where they grow. 
AT OUR HOUSE AT MARION, NORTH CAROLINA 


FOREIGN GOODS: Imported Direct by Us. 
AT OUR OFFICES AND WAREHOUSE, NEW YORK CITY 


EIDERDOWN POWD. SOAP 


NEUTRAL BLAND, ODORLESS AND TASTELESS 

Best for Tooth Powders and Pastes. 

LESS LIABLE TO RANCIDITY THAN CASTILE AND CHEAPER 
WRITE FOR SAMPLE AND PRICES 

LAVENDER FLOWERS 

ORRIS ROOT FLOR. & VERONA 

HENNA TRUE EGYPTIAN 

SANDALWOOD POWDER 

QUINCE SEED, ETC., ETC. 


ASK FOR OUR PRICE LIST AND MANUA 


S. B. PENICK & COMPANY, Inc. 
FOREIGN CRUDE DRUGS pomestic 
WHOLE AND MILLED 
254-256 FRONT ST. NEW YORK CITY 


Warehouse Also at Marion, N. C. 


¢ 
? 
P 


GEORGE SCHMITT & CO. inc. 


SUCCESS@Re TO 


SCHMIDT & CO. 
Art Lithographers and Printers 


ESTABLISHED /874 


PERFUME LABELS,CARTONS 
AND DISPLAY SIGNS 
OF EveERY DESCRIPTION 
ES 5g oe ee 


GRAND & FLORENCE STS. 


BROOKLYN, WN. Y. 


ese i en ee 
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We beg to advise all users of Powder Puffs for Com- 
pact Powders that we are now in a better position than 
ever to supply their requirements of “VANITY POWDER 
PUFFS,” as our French Manufacturer has, within the last 


two months, made very large shipments to us. 





We will be pleased to send samples and quotations 


upon request. 


MAURICE LEVY, “tuw onc” 
» NEW YORK 
Importer and Manufacturer of Powder Puffs, Eye-brow Pencils, Lip Sticks, Nail Polish, 
Eye-brow Brushes, Etc. 


Don’t Wash Your 
Bottles By Hand— 


It takes too long to do it, and the labor 
is too expensive. 
The bottles are more thoroughly 
9 ee washed and at one-fifth the expense 
Ce MOSES e ie Ne : ona 
GUNN OOO o> oe oe , KARL KIEFER 


CONTINUOUS BOTTLE WASHER 


than by any other system. One of the 
machines has recently been supplied to 
a large drug house in Detroit, and they 
handle on the one machine bottles 
ranging in size from 


TWO DRAMS TO ONE GALLON 
Shipped complete, ready for service. 
Capacity of 40 to 80 bottles per minute. 


THE KARL KIEFER MACHINE CoO. 


CINCINNATI, U. S. A. 
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DECORATED 
TIN 
PACKAGES 


ESPECIALLY FOR TALCUM, TOOTH 
POWDER AND OTHER PREPARA- 
TIONS REQUIRING THIS TYPE OF 
CONTAINER. 


THE IMMEDIATE PLACING OF 
ORDERS FOR DEFINITE’ RE- 
QUIREMENTS IS RECOMMENDED 


The Tin Decorating Co. 


Of Baltimore, Maryland 


STEARIC ACID 


(Double Pressed) 


Essential and synthetic oils, va- 
nilla beans, etc. Raw materials 
for soap and perfume manufac- 


turers. 


DUREX CHEMICAL CORPORATION & 
320 Fifth Avenue ey 


New York City 


A. D. SMACK CO. 


80 John St., 
NEW YORK 


ALL GRADES OF 


VANILLA BEANS 
TONKA BEANS 


GUMS 
Arabic Tragacanth 
Crude and Powdered 


POWDERED KARAYA GUM 
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The TRADE MARK of RELIABILITY 


WE OFFER AT ADVANTAGEOUS PRICES: 


Anethol Safrol Thymol Terpineol Menthol 


(RECRYSTALLIZED) 


OILS: 
Camphor Myrbane Sandalwood Geranium 


(ALL GRADES) 





Soapmakers Colors, Floral Oils, etc. 


(ALL SHADE 


MAGNUS, MABEE & REYNARD, Inc. 


257 PEARL STREET, NEW YORK 





Crouch & WEIGHT LABELS 
Fitzgerald = || esveo2= 


-rfumers’ Assn. 
d by N. Y. State Board 


177 BROADWAY To ieee your sales send us your packages for a 
154 FIFTH AVE. 14 Ww. 40th ST. proposition to dress them most effectively. 
NEW YORK Many packages having the 


largest sale are our work. 


Don’t send for catalogue 
We carry ONLY weight labels in stock. 


Gray Litho. Co., 70 Fifth Ave., New York 


HIGHEST GRADE 


UNION TALC CO. 


M ANUFACTURERS 


SAMPLE TRUNKS AND CASES 132 Nassau St. New York 
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126 WATER ST? 


MANUFACTURING CHEMISTS 
IMPORTERS -®*_ EXPORTERS. 


OIL ROSE ART. No. 1 


free from Stearopten - - Ib. $25 


A wonderful base for rose odors, which can also 
be used in high grade creations, due to its strong 
basic aldehydes. 


| 
| 
| 
| OIL YLANG YLANG 
| 


ARTIFICIAL No. 1 - - - Ib. $20 


A very rich and flowery substitute for any se- 
lected brand of natural oil. It represents the 
highest achievement in the synthetic reproductiop 
of a natural perfume ever accomplished. 


KINDLY ASK FOR OUR NEW CATALOGUE 


ee 


ROSE GERANIUM 


is at last rivaled by 


ALGEROL 


a scientifically new flower oil that is not based on any 
carbolic acid preducts. It differs entirely from the so- 
called “artificial geraniums” in that it is a real repro- 
duction of nature’s own product. It is not a mere 
chemical substitute for the true oil. 


ALGEROL possesses the true rosy sweetness so charac- 
teristic of the best geranium and has the distinct ad- 
vantage of being always uniform in composition. 


ALGEROL will require no change whatever in present for- 
mulae, and, being made in the U. S. A., deliveries are 
assured. Its adoption is certain to prove advantageous 
and will save you money. 


Like all other BEISER FLOWER OILS, ALGEROL is 
guaranteed to withstand the USE test—the test that 
means most to you. Let us send you a liberal sample 
and quote on your requirements. 


EDWARD T. BEISER COMPANY 
Synthetic Flower Oil Specialists 


Offices, 353-5 Hecla Ave., Detroit 


JOIN YOUR ASSOCIATION 


tion, official rulings, tariff and the 1001 other matters of transcendent 


WV" can you accomplish on your own account with regard to legisla- 


importance to every manufacturer? You must either join an asso- 
ciation and pay your share of the expense of promoting the common good, 
or else sit back and enjoy the benefit of the other fellows’ work and outlay. 


Nothing can be accomplished in these days without combined effort! 


Are you a slacker? Won't you pay for what you are receiving? 


For full information regarding the six associations in this field write us. 


PERFUMER PUBLISHING COMPANY 


80 MAIDEN LANE 


NEW YORK 
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H. Marquardt & Ce Inc. 








OVER EARS 
DIRECT. "RECEIVERS 





Vanilla Beans 


35 S. William St. 
NEW YORK CITY 


STOKES 


Powder Filling 
Machines 


are packing most, of 
the best makes of 


Toilet Powders 


on the market. 


They handle any shape 
of container 


Rapidly and 
Accurately 


Send for circular 


F. J. STOKES MACHINE COMPANY 
PHILADELPHIA, PA. 


MANUFACTURERS OF 
Embossed Paper 
Glassine, Gelatine and Wax 
Papers 


EMBOSSED SEALS > LABELS 


SAMPLES SENT ON REQUEST 


DRAGON PAPER MFG. CO., Inc. 
48 W. 15th ST., NEW YORK 


Write Us Before 
Buying Elsewhere 


Pedro Tremari, 
SUCESORES 


MAIN OFFICE: PAPANTLA, VER. MEXICO 
BRANCH: VERACRUZ CITY, MEXICO 


54-56 STONE STREET, 
NEW YORK 


Specialists in 


MEXICAN 
VANILLA 


Growers, Curers, 
and Exporters 


JPT and MM Brands 


Headquarters on 


WAX . Zt. 


Beeswax, white and yellow 


Stearic Acid, Bayberry Wax, Ceresine, Carnauba, 
Paraffine, Water-White Mineral Oil, Spermaceti, 


Japan Wax 
Pearl Floor Wax Polish 


We solicit your inquiries 


E. A. BROMUND CO., 


356 West Broadway 
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RICE STARCH POWDER'| 


Highest Grade Impalpable Neutral 
H. KOHNSTAMM & CO., Importers 


Established 1851 83-89 PARK PLACE, NEW YORK | 


ROLLING MASSAGE CREAM 
TOOTH PASTE AND SHAVING CREAM 


in bulk. We manufacture for some of the largest users in 
this country and Canada, and shall be pleased to know 
your requirements and to submit samples and prices. 


C.H. STUART & CO., Perfumers and Mfg. Chemists, Newark, New York 


REGISTER YOUR TRADE MARKS 


The Supreme Court of the United States has recently decided 
that an unregistered trade mark is a protection in those States only 
where commerce has been done under the mark. If, for instance, 
your trade has been limited to the Eastern states, another manu- 
facturer may later innocently adopt your trade mark in the West- 
ern states and prevent you from extending your business under the 
trade mark into those States. 

Our trade mark department answers all your questions, and 
conducts special searches in the U. S. Patent Office for a moderate 
yearly fee and also handles separate cases. 

Write for full particulars and save money and annoyance. 


Trade Mark and Patent Dept., Perfumer Pub. Co. 


80 MAIDEN LANE NEW YORK 
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TOILET PREPARATION users, 


buy, if the 


ODOR APPEALS 


Have you tried our 
CONC FLOWER OILS 
NOTE THESE FEW BUSINESS-GETTERS: 


FACE POWDER ODORS 
Dear-Kiss type per lb. $32—4 ozs. to 100 lbs. Bulk or Private 
Azura “S” type per Ib. $12—4 ozs. to 100 Ibs. Brands. 
Lilac “P,” very flowery per lb. $24—4 ozs. to 100 Ibs. 
CREAM ODORS Capacity, 10,000 Pounds 


Rose “E,”” a bunch of Roses....per lb. $24—4 ozs. to 100 lbs. Per Day. 


per lb. $18—3 ozs. to 100 lbs. 
per Ib. $20—4 ozs. to 100 Ibs. Samples on request. 


Large lines of French Odors, as also Floral Correspondence solicited 
Odors, for any Toilet Preparation, Perfume Ex- 


tract or Toilet Water. Price List, also Booklet OIL PRODUCTS co. 


of Formulae, on request. Our prices are the very 
lowest for goods of merit. 


EVERGREEN CHEMICAL CO. 


Established 1898 
171 BROADWAY, NEW YORK 


lacorporated 


17 Battery Place "New York 


HEADQUARTERS FOR 


Essential Oils 
rs Synthetics and 


Gi a7 
OLEO oe Rare Chemicals 


RESINS Capsicum 


OF Celery If interested in 
Coffee Rose, Violet, Lilac, 
a Bouquet odors, etc., 

write for prices and 


EXTRACT MAKERS HEADQUAR- samples. 
TERS Gene 


pea 
een"ive wateniais |! L.A, VAN DYK 


—————— Manufacturing Chemist 


718-720-722-724 N. Curtis St., Chicago 90 W. Broadway 440 S. Dearborn St. 
New York Chicago 


Sethness Company 


DISTILLERS OF 





THE AMERICAN 


WHITE MINERAL JELLY 


For cold cream, camphor ice, beauty 
cake, etc. 


SELECT CREAM OIL 


For cold cream. Stands tests for low 
acidity and carbonizable matter. 


PETROLATUMS 

All grades. 
PURIFIED 
PETROLATUM OIL 


Medicinal—white, odorless and tasteless. 


LIQUID SOAP BASE 


A cocoanut oil base for liquid soap and 
shampoo. Complete formula for the 
asking. 


TAR SHAMPOO BASE 
ae NS tar shampoo. Ask for for- 
Samples on application. 


PENNSYLVANIA OIL CO. 


173 N. Green Street, Chicago, Il. 


Vanilla Beans 


MEXICAN 
BOURBON 
SOUTH AMERICAN 
TAHITI 


OLIVE OILS 


RICARDO GOMEZ & DIETLIN C0. 


INC. 
80 Maiden Lane 
NEW YORK, N. Y. 


UNVALIDATED UAE Un 


PERFUMER 


J. N. LIMBERT @ CO, 


12 South Marshall Street 
PHILADELPHIA 


Importers 
of 
Vanilla Beans 


All Varieties 


Maryland Automatic 
Measuring and Filling Machines 


SAVE REAL MONEY 


Write for particulars and learn how 


MARYLAND FILLING MACHINES CO. 


Baltimore, Md. 


SUPERFINE 


POLISHING EARTH 


used largely in manufacture of 
NAIL POLISHES, SILVER POLISHES, 
ROUGES, ETC. 
A pure soft white Fossil Flour, replacing the 
former imported German Earth. 
TAMMS SILICA CO. 


Mines & Mills General Offices 
TAMMS, ILL. CHICAGO 
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MASSAGE 

COLD GREASELESS > + See How 
CREAMS . = It’s Tied! 
IN BULK a... ISTINCTIVE. 


: Heminway’s Pack- 
or packed as you desire under your own brand and 4 age Silk—to help 


i i attract and hold 
name. Write for samples and specimen labels. : = ae eal 


AMERICAN PERFUMERY CO. , _ And Palmolive 


F is only one 
195 Grand St. NEW YORK CITY Vee ; the many high- 
on fi ~ class manufacturers who 
. realize that Heminway’s 
Package Silk gives to 
the finished product the 
) little touch that makes 
_ it really READY for 
| display. 


OXZYN COMPACTS |) MMM | 2c22e 


it packages 
in general. Samples of 


ROUGE AND POWDER : ee e this package silk—in 6 


“4 be sent gladly on re- 
Have the right tints. <t _ 


Made in any size and box. 4% ‘ 
Furnished with the right mirror and puff. ___ M.HEMINWAY & SONS 


OXZYN COMPANY | ~ ; : 
ORIGINAL NATURAL WATERTOWN, 


ROUGE MAKERS > a: 
126 11th Avenue, New York 


\ LZ LLL LLL LLL LLL LALLA LL LLL LALLA LLL _ 


Mr. TOOTH PASTE | | EXTRA STRENGTH 


MANUFACTURER 


Q “Extra Strength’’ means: you can obtain 
either a much stronger combination from the 
amount you usually use, or the same amount of 
satisfaction in flavor and bouquet from less than 
Does your tooth paste meet these require- the usual amount. 


NY 
N 
NY 
N 
NY 
N 
N 
N 
NY 
N 
N 
ments :— N 


q If it were not for the higher viyacity of 


CONSISTENCY 

TASTE 

AGEING 

COST N 
COLD N 
HEAT 


flavor and piquancy of odor that our synthetics 
possess, then you would need the customary 
amount required of ordinary synthetics. 


OIL ROSESYN. OIL NEROLISYN. 
OIL VIOLET SYN. OIL JASMIN SYN. 
JACINTHE JACINTHE “B” 


requirement. 


Prices on Application 


; Samples Cheerfully Furnished 
Others are satisfied and we can please you. 


Write us for sample. 


H. C. RYLAND 
ESSENTIAL OILS 


Importer and Exporter 
284 Pearl St. NEW YORK 


LIGHTFOOT SCHULTZ COMPANY 
195 PLYMOUTH STREET BROOKLYN, N. Y. 


Private Brand Shaving and Toilet Soap Specialists. 


N 
N 
N 
Ny 
N 
N 
N 
N 
N 
NY 
N 
N ccuiiamanananianda 
\ 
KNO-TASTE SOAP POWDER fits every | ) | OIL YLANG YLANG BOURBON 
N 
N 
N 
N 
N 
N 
\ 
N 
N 
N 
N 
N 
N 
N 
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For your Fine Perfumes use 


WEBB’S C. P. COLOGNE SPIRITS 


JAMES A. WEBB & SON 


50 and 52 Stone Street 


NEW YORK 





Addison Litho. Co. 
Alderman Fairchild Co. 
Alexander, 


_ INDEX TO ADVERTISEMENTS > 


A. 
Allen & Sons, Ltd., Stafford 1 
I TI GA... co sveccccrcsevescecsecd Outside Front Cover and 9 
American Perfumery Co.. 53 


Arabol Mfg. Co. 


Barrett & Co., M. 
Batzouroff & Fils, 
Baxter Paper Box Co 
Beiser Co., Edward T 
Bennett & Davis 
Bernard-Escoffier 
Bertrand Fréres 
Bomeisler, Carl 
Brass Goods Mig. 
Bromund Co., E. 
Brown Co., In oO. 


’ 


Buedingen, Wm., & Son.. a 
i i 1 06% sone enni Ghd insane dSeeshawenensssheesGSbeesneeel 2&3 


Burt Co., Ltd., F. ! 
Bush & Co., Inc., W. 


Carr-Lowrey Glass 
Chiris Co., Antoine 
Christoff, Christo 
Colton Co., Arthur 
Court, Bruno 
Crouch & Fitzgerald 


meee, Ws Bs ccccsscsss 
De Haén, E. 


Deppe Séhne, Anton 


hepeaceapecensensenensaeee Inside Front Cover 
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Dietlin Co., Ricardo Gomez & 


Diller, Geo. K. 
Dragon Paper Mfg. Co 
Dupont, Justin 

Durex Chem. Corp. 
Duval, Compagnie 
Elbert & Company 
Essential Oil Spec. 
Evergreen Chem. Co. 
Fox & Sons, H. C 
Francesconi & Co., J. 
Fries & Fries 
Pritzsche Bros. 


General Naval Stores Co 


Givaudan, Leon 
Gray Litho Co. 
Graves & Son, C. H 
Gross & Co., Geo. V 


Heine & Co. 


Heminway & Sons Silk Co., M 


Houchin-Aiken Co. 
Hugues Ainé 


{mperial Metal Mfg. Co 
{nnis, Speiden & Co 
Ising, Chas. 

Jarden Litho Co., The 
Kiefer Mach. om Karl. 


Kohnstamm . 
Krause, Richard M. an 


Lautier Fils 


Lemoine Successors, Pierre 


Lévy, Maurice 
Lightfoot Schultz Co. 


45 
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Limbert & Co., J. 

Lorscheider- Schang Co., Inc., The 
Lueders & Co., George 
Madero Bros, Inc. 

Magnus, Mabee & Reynard, 
Marquardt & Co., Inc., H 
Maryland Filling Machines Co 
Maschmeijer, Jr., A. 

Mendes Co, J. 

Mero & Boyveau 

Metal Package Co 

Milwaukee Paper Box ‘Co. 
Monegal, Sociedad Anonima 
Mooney & Bueter 

Morana, Compagnie 
Muhlethaler Co., Th 

Munter Co., Philip 


ee Gi Te, cones cccek Ghaiendenabnbadaaumeasaae Inside Front ¢ C 
National Aniline & Chem. Co. . 
New England Collapsible Tube Co 

Nulomoline Co. 


Oil Products Co. 

Oxzyn Co 

Peerless Tube Co. F 
Penick & Co., Inc., S. 
Pennsylvania Oil Co. 

Pialtz & Bauer, Inc 
Philadelphia Textile Machy. 
Plymouth Organic Laboratories 
Rockhill & Vietor 
Roure-Bertrand Fils 
Rub-No-More Co. 

Russell & Co 

Ryland, H. C. 

Sachsse & Co., E 
Schimmel & Co. 

Schmid, Julius 

Schmitt & Co., 

Schmitz & Co., 

Schuster, Pablo 

Sethness Co. 

Smack Co., A. D. 

Sozio & Andrioli 
Sparhawk, Chas. V. 
Standard Specialty & Tube Co 
Stanley Mfg. ‘o. 

Stokes Machine Co., F. J 
Stuart & Co., C. H 

Swindell Bros. 

Synfleur Scientific Laboratories 
Tamms Silica Co. 

Thurston & Braidich 

Tin Decorating Co. 
Tombarel Fréres 

Tremari, Sucesores, 
Ungerer & Co 

Union Distilling Co. 

Union Tale Co. 

U. S. Metal Cap Co. 


Van Dyk & Co 
Van Dyke, Li Arcccccccccccccccccccevcccsccccccccccccccocsees 


Whitall Tatum Co. 
Whittaker Co., W 
Wilson, Donald 
Wirz, Inc.. A. H 








